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BEST DRESSED IRONERS 


WEAR COTTON BLOSSOM 
LAUNDRY TEXTILES..... 


Be smart! Be fashionable! Outfit your ironers with Cotton- 

blossom Laundry Textiles. 
NEVERSTRETCH WOVEN ENDLESS RIBBONS for smoothest running and 
longest life. 
CLIPPER LACED RIBBONS for easier installation . . . can be installed 
without taking feed fronts apart. 


RED ARROW SPLICED ENDLESS RIBBONS for complete satisfaction at less 
cost. Keep an extra set on hand to avoid ironer stoppage. 


COTTONBLOSSOM COVER DUCK costs only slightly more than cover 
cloth . . . lasts 45% to 75% longer! Sturdy weave, cleaner than most 
ducks—no blue cotton, no gray cast, no starch. Made with plain two-harness 
weave having two-ply warp and two-ply filling. Withstands many extra hours 
of heat and gives greater tensile strength and more resistance to charring. 


WONDRESS JUTE-BACK PADS. Customers are demanding better flatwork 
finish. You can give them that something extra at no additional cost by 
covering your ironers with Wondress Jute-Back (Once-Around) Pads. They 
give your ironer rolls uniform padded thickness at all times, keep your ironers 
operating always at the most efficient speed . . . and they are so-o-o easily 
installed by your plant engineer. 


Order From Your Supply Jobber Today 


SOUTHERN MILLS, INC. 


585 Wells Street, S. W. Telephone WAlnut 1100 
ATLANTA, GEORGIA 


NEW YORK 7, N. Y. CHICAGO 54, ILL. LOS ANGELES 7, CALIF. Bo 523 FaSipearee clpiieaicee 
233 Broadway 10-103 Merchandise Mart 3763 S. Broadway Santa Fe Bldg Suite S15 COTTONBLOSSOM 


Phone Beckman 3-9260 Phone Delaware 7-5193 Phone Adams 6171-72 Phone Riverside 6051 Phone Woodward 1.9673 eigiaec ee ia 
When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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An Eprron’s MEANDERINGS 


SAD LD New department in this issue is “Letters to 

— ; the Editor” (see page 88). We’ve been thinking 

- about introducing such a department, and now 
seems like a good time to begin. We won't 

flatter ourselves by assuming that it will be- 

LAU | D RY come a permanent department. That will de- 


pend on you. 
Ae) U R NAL An editor’s office always receives a certain 
amount of mail from readers in various parts 
of the country. In our case, letters on engineer- 
ing subjects are referred to the engineering 
editor for reply from his office in New Jersey. 
All other correspondence is handled by one of 
| the members of our editorial staff in New York. 
JAMES A. BARNES NED WINTERSTEEN senera! manager | Sometimes letters are simple requests for in- 


it , formati f we el ¢ te 
editor E. P. GREENE inniitiitin ‘gaan formation. If we do not fe el competent to 
answer these ourselves we refer the writer to 
ee ing 1951, The LOU BELLEW associate editor a reliable source. Frequently the letters are 
scathing in their denunciation of our editorial 
iate editor 

quusenianias Entire JOHN J. MARTIN pie rncesich ar cies policy. At other times we receive a word of 
contents covered b aan . raise To alwavs a eee rmstoe 
conned denpane. tn J. G. BERGER engineering editor praise. We always look forward to reader 

igh? d comment on any subject at any time. 
gaa dttaticctante i ROLLIN NELSON ort editor In the new department it shall be our in- 


tention to publish those letters which seem 
to be of greatest interest to the greatest num- 
ber of readers. It is possible that a useful medi- 
um for the transmission of ideas from one 
R EAD E R '§ G U | D E plant to another plant, or group of plants, may 
result. We shall look forward to reading our 
mail with more interest than usual during the 

next few weeks. 
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ers’ Association recently held its annual sum- 
mer convention in Chicago. A press dispatch 
Features quotes the association’s president as stating 
il al teil ae that “Washington limits our use of steel to 70 
: ‘ | percent of that used in a base period, but 
Sixty Prizes, 43 Contests, One Package By John J. Martin preferential orders take all but about 25 per- 
Diaper Group Unveils Telephone Training Program By James A. Barnes cent of the steel available. This procedure 
By John J. Martin | leaves us to fight without help of any kind 
to obtain our share of that very small avail- 
able supply of so-called free material.” The 
Remelser Elected A.1.l. President ... dispatch concludes with the remark that there 
Idaho Meets at Boise se hi : will be a shortage of household laundering 
Pacific Northwest at Longview — unless more materials are made 
er : . . | available. 

ei he =r et ae ae Who said our industry has problems? 
| A laundry proprietor in Bradford, Ontario, 
More Laundryowner Groups Visit AlL is fed up with badly-tied parcels, according to 
Meeting Our Goals Demands National Unity .........By Charles E. Wilson | the Toronto Daily Star. His delivery men have 
By Lou Bellew been instructed to show customers how to tie 
up their laundry. If two or three lessons are not 
sufficient the insecure bundles will not be ac- 

cepted. 

Sections We have never been in Bradford but we 
Cleaning aie | would like to take a trip up that way—es- 
New Sliding Assembly ais. ie: ‘ ; | pecially at this season of the vear. According 
Advertising Progrom Creates State Interest . . . to our atlas it is a town of approximately 
Engineering ... 1,023 souls on the shores of Lake Simcoe— 
Trap Selection and Application ...... about half way between Georgian Bay on the 
Loundry News Notes .... ENON es | north and Lake Ontario on the south. The 
| laundry business must be good there. We 
suggest that AIL consider inviting this laun- 
Departments dry proprietor to address the annual conven- 
tion in Chicago next fall. We all could benefit 
Editorial ssssses+ 6 News Notes from the Allied Trades from the experience of an operator who can 
Rhapsody in Bellew... -- 28 Letters to the Editor ... afford to tell his customers to tie up their 

Business Trends .............. 50 Obituaries .. bundles properly or stop sending them! 

Index to Advertisers Jim Barnes 


Lint Exhaust Replaces Traps ...... 
Which Should You Use—Supplies ian or in , Solution? .By Edwin S. Garverich 


Istrouma Tackles the Self Service Problem 


Laundryowner Assists in Flood Relief 
Convention Calendar 
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Step No. 3 in the 
Weaving of 
LONGLIFE Blue 
Line Apron Duck 


Each lot of Filling Yarns is 
checked for weight, color and qual- 
ity to meet our rigid requirements. 

The machines pictured are known 
as Quillers, and they wind the Fill- 
ing Yarns onto Bobbins. The Quill- 
er automatically stops when each 
Bobbin has a measured amount of 
yarn. The filled Bobbins are placed 
in cases and conveyed to the Looms. 

The Bobbins are individually fit- 
ted onto a spindle in the Shuttle 
which is then shot at high speed 
across the Loom, interlacing the 
Filling Yarn with the slowly mov- 
ing Warp Yarns. The Shuttles cross 
the Loom at a speed of 65 times 
per minute or 93,600 times in the 
weaving of 100 yards of LONG- 
LIFE Apron Duck. 

In this type of heavy produc- 
tion, it is necessary to make all 


Quiller machine winding 
filling yarns on bobbins 


Shuttle changes by hand. A Bob- 
bin runs out every 3 minutes, but 
it only takes the Loom Operator a 
matter of 10 seconds to make the 
change. 
The next pictured story will be 
about the Looms. 
Coast-to-Coast 
In March, 1919 a warehouse and 
office was opened in Chicago. Our 
Vice President, Mr. Michael J. 
Doyle and his wife, the former 
Miss Cathryn Clines, have been as- 
(Paid Advertisement) 


STARCHROOM 


LAUNDRY JOURNAL 


(Paid Advertisement) 


sociated with this successful branch 
since its inception. 

The Company continued to pros- 
per, and it was necessary to extend 
the activities further, and in July, 
1936 our West Coast Branch was 
opened in Los Angeles, California. 
Mr. Harold P. Payne, Assistant 
Vice President now manages this 
also very successful branch. 

In 1943, a building was pur- 
chased in Atlanta, Georgia, and our 
Southern Branch officially began 
business on December Ist of that 
year. In 1948, we sold this build- 
ing and had a larger plant and mill 


THIS IS 


TINGUE BROWN’S 
LONGLIFE 


APRON CLOTH 


built at 507 Bishop Street, N.W. 
This branch is managed by Mr. Gil- 
bert G. Sanborn, who is also assist- 
ant Vice President of the Company. 

Mr. Robert N. Dunham, an offi- 
cer who has been with the Com- 
pany 25 years, is sales manager of 
the eastern territory. 

As the saying goes, “It must be 
good to be where it is today.” With 
120 employees and four branches, 
Tingue, Brown & Co. will continue 
to serve its laundry customers with 
“quality fabrics” which has been 
the company trademark and objec- 
tive for Sireien years, 


The cotton is longer 


and stronger... 


the weave closer 


which means 


less s-t-r-e-t-ce-h!} 


723 €. Washington Bivd., Los Angeles 21, Cal. PRospect 6023 


507 Bishop Street, N. W., Atlanta, Go. 
1227 Wabash Avenue, Chicago 5, Ill. 
1765 Carter Avenue, New York 57, N.Y. 


. Pat. Off. 


ATwood 3864 
HArrison 7-0083 
CYpress 9-8800 
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the W/EUMNSR the white... 
the VVIDER the market... 


The amazing washpower of SIMPLEX makes a whiter bundle, 
a. satisfies more customers, and helps you get new business. 
Z=— SIMPLEX is the greatest of all soaps for a suds break. Where 
eyes washing is done at temperatures below 140°, its efficiency 
_ carries over into subsequent suds operations, cutting down 
ee soap costs. SIMPLEX is used by more and more laundries 
e- every day because of the dazzling results it insures. Laundry 
3 men everywhere have discovered it is completely reliable. 
For a full century the Kohnstamm company has been solving 
laundry and cleaning problems scientifically. If you 
encounter trouble, be sure to consult your Kohnstamm man. 





oe 
- 
a 
— 
— 
- 
= 
a 
oe 
— 


\\\\ \\) 


Safe on all fabrics 
Dissolves and disperses rapidly Gets more dirt per penny 
Penetrates quickly to the heart of the load High detergent power 
Maintains proper PH balance longer Lifts out dirt and oil 
No doping required Prevents greyness and sediment deposits 
Always pure, always uniform Backed by the greatest name in 
Potent cleaning power reserve laundry supplies 


ESTABLISHED 185) 


H.Kohnstamm € co.,inc. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Announcement By The Larick Mfg. Co. 


(PAID ADVERTISEMENT 


By JOHN J. DUNN 


PERSONALIZED 
CALENDARS 


Laundry’s Photo Offer Opens Doors, 
Keeps Advertising Message in Home 


ee NE of our most effective door-openers in years,” 
is the way Milton Friedlander, owner of the In- 
dividual Laundry Service in New Rochelle, New 

York, sums up his experience with a kitchen calendar 
distributed by his routemen. A distinctive feature that set 
this calendar off from the general run, however, was an 
accompanying free offer which permitted the housewife 
to substitute a photo of her own choice for the usual 
colored scenic view. 

Some 15 years ago, when he was soliciting business for 
a laundry on Long Island, Mr. Friedlander worked with a 
sidewalk photographer and used the prints as a means of 
contacting prospective customers. Last year, when a sales- 
man approached him on the subject of calendars, he 
recalled his past experience and suggested to the sales- 
man that he would be interested if some means could be 
worked out so that the housewife could select the picture. 
He felt this would be one means of definitely placing his 
advertisement in the home for at least a 12-month period. 
Later the salesman returned with a coupon which the 
housewife could mail in with her favorite negative and 
receive a picture enlarged to fit the calendar frame. 

Including this free offer, the cost of the calendars— 
14 cents apiece in lots of 10,000—was no greater than 
the regular price for the items alone. The photographic 
company agreed to handle the job without charge since 
the project provided them with an opportunity to solicit 
orders for full-color reproductions and other types of 
work, If the housewife submitted a snapshot instead of 
a negative, a charge of 50 cents was made to cover the 
necessary re-photographing step. 

Mr. Friedlander started out by distributing over 3,250 
calendars as Christmas gifts to regular customers. The 
job was done by the routemen and each customer signed 


the trip sheet to verify that she had received her gift. 
Using this door-opener, the salesmen contacted almost 
800 former customers who had discontinued during the 
past year. These solicitations won back 45 families to the 
stencil file. Approaching potential customers, the route- 
men distributed nearly 3,000 calendars and in the first six 
months of this year obtained over 300 new laundry or 
drycleaning accounts for the plant and for themselves. 

During the past six months Individual has enjoyed a 
healthy up-swing in sales. Laundry volume is running 
about five percent ahead of last year while the general 
trend of most plants in the territory shows a drop of from 
five to ten percent. The gain in drycleaning is especially 
impressive with current sales pegged at a point more than 
50 percent above the same period last year. The route- 
men make a special effort to get new customers on the list 
for drycleaning. Later they make a pitch for the shirts and 
eventually try for the entire bundle. The plant has been 
handling cleaning for only two years, but this husky side- 
line already amounts to about 17 percent of weekly 
earnings. 

Crediting the laundry’s excellent sales picture to the 
calendar gimmick alone would be an unwarranted con- 
clusion, especially in the light of the other extensive pro- 
motional activities carried on by Mr. Friedlander and his 
well-trained sales force. Looking at the situation from 
another angle, it would be equally illogical to judge the 
value of the advertisement in getting new business exclu- 
sively and ignore the calendar's function in cementing re- 
lations with present customers. With these limitations in 
mind, it can be pointed out that the New Rochelle plant 
has gained something over 300 new accounts and re- 
activated 80 former customers since the door-opener was 
adopted. The total bill for 10,000 calendars at 14 cents 
apiece came to $1,400, or about four dollars for each 
new customer. 

How much should a plant spend for securing a route 
stop? Again, this is a nebulous figure, but the feeling 
around New York seems to be that a laundry can afford 
to pay from five to seven dollars for a new account. 
When volume is purchased from a closing business, the 
price may run higher. 

At this moment Mr. Friedlander knows that his firm 
name and phone number are firmly established in many 
homes. @ 

In response to the numerous inquiries received sifice the 
publication of this article last August in Starchroom Laundry 
Journal, we are making available a limited supply of these 
personalized calendars which may be ordered by filling out the 
coupon below. Size is 64%” x 8/4," on Ivory Professional Photo 
Mount stock. 

P. S. These personalized calendars and door openers can be as 
valuable to you as they were to Milt Friedlander—Don't Wait! 





The Larick Mfg. Co., 287 Broadway, New York 7, N. Y. 

Send me calendars in the amount circled. Prices quoted are for in- 

dividual calendars in quantity lots. 

100/27¢ 250/25¢ 500/23¢ 1000/22¢ 2500/17¢ 5000/15'%42¢ 
(For larger quantities, write for quotation.) 


Fill out coupon as you wish your calendars printed. 
Firm Name: ac 


Sales Message: 
(not to exceed two lines—see above picture) 


Address: a 5 
Tel. No.: 


Signed By: . Latches en 
Check Enclosed 


(Amount) 





(PAID ADVERTISEMENT) 
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“The Prophets Of Gloom” 


Part IT 


Last month we discussed one of ihe favorite 
arguments of the “Prophets Of Gloom’’—that the 
number of laundry plants going out of business 
every month is increasing at an alarming rate and, 
further, that progressive management can do nothing 
about it. Let us now consider the argument that there 
isn't going to be any money left in the average 
family’s budget for laundry service in the years 
ahead. 

Naturally, people will have to be able to 
buy laundry service if the industry is to prosper. 
In this connection, an interesting booklet published 
by J. Walter Thompson Company entitled “Market- 
ing In A Defense Economy” is worth reading. It 
points out that the total “real” purchasing power 
of American consumers (disposable personal income 
after taxes and correction for inflation) was 55 per- 
cent greater in 1950 than in 1940. An increase of 8 
percent in production in 1951 would give us a real 
purchasing power 5 percent above the 1950 level, as- 
suming as much as a 25 percent increase in taxes. 


This means that the potential civilian market, in 
terms of more or better goods or services, can be 62 
percent above the best prewar level, which was in 
1940. 


It defines “discretionary” spending power as 
“disposable income minus taxes and basic living 
costs—food, clothing and shelter.” Due to inflation 
twice as much money will be needed in 1951 to 
maintain the 1940 basic living standard, but, there 
may be a discretionary spending power in 1951 that 
is four times as great as 1940—and in 1955— six times 
the 1940 figure. 

From 1940 to 1950 the liquid assets of con- 
sumers increased 31% times. After correcting for 
inflation, today’s consumers are twice as well off as in 
1940. Families are earning more. There are ap- 
proximately 19 million more families earning $2,000 
and over now than there were in 1941. There are 
also sizeable shifts upward to $3,000 and $5,000 levels 
(figured before taxes in 1941, but after Federal in- 
come tax in 1950). 

The population is increasing. There are 20 
million more people in the country than there were 
in 1940. At that rate, there could be another 10 mil- 
lion by 1955. The birth rate is continuing high. More 
people are moving from farm to city. About half of 
all families have bonds. Nearly $30 billion of these 
bonds will mature in the next five years. That’s a lot 
of money for people to decide how to use. 

These statistics are not “dreamed up” out of 
thin air. They are based on figures compiled by the 
Bureau of the Census and assume only an eight per- 
cent increase in over-all national production in 1951 


compared with 1950. Such an increase in production 
san provide $40 billion for defense plus an increasing 
standard of living. 

In 1941 the median family income was $25 
a week. By utilizing our productive potential, the 
typical 1955 family could live at the standard of a 
prewar $50 a week family. Think of it! Under such 
conditions, do you believe there will not be any 
money left in the average family’s budget for laun- 
dry service? 

People will have the money—they will have 
more if we utilize our productive capacity. 

We believe as we have said before, that 
there will always be money left in the average 
family’s budget for laundry service in those com- 
munities where laundryowners survey the market— 
find out what kind of service the housewife wants, 
how much she can afford or is willing to pay for it, 
devise a service to fill those requirements and, last 
but not least, sell it! 

We do not agree with the Prophets Of 
Gloom. We are disturbed to hear their voices rise 
up again as if from the dead. We hope that every 
laundryowner will join in a crusade against the 
philosophy with which these “prophets” would de- 
stroy the industry. 


A Word to the Wise 


An extension of the deadline date for meet- 
ing the requirements of Ceiling Price Regulation 34 
was not forthcoming. The regulation went into effect 
on June 15th as previously announced. On or before 
that day every laundryowner should have compiled 
a complete list of his prices, filed a copy of that list 
with the OPS district office in his area and posted 
a copy in each of his retail stores where it can be in- 
spected by his customers. 

Section 19 of the regulation states: “If you 
violate any provisions of this regulation you are 
subject to the criminal penalties, civil enforcement 
actions, and suits for treble damages provided by the 
Defense Production Act of 1950.” 

A recent check with the OPS district Office 
in New York revealed that officials are disturbed 
at rumors going the rounds to the effect that only 
plants doing $20,000 or more sales per year come 
under the requirements of the regulation. This is 
not true. There is nothing in the regulation which 
exempts any laundry, regardless of size, from its 
provisions. 

OPS officials make no secret of the fact that 
the regulation will be enforced. A word to the wise 
is sufficient. 










LIFETIME TRUCK TUBS 


Monel or stainless steel. No 
rust, corrosion. In 3 sizes: 
B2-5 (#2) 22”x34"x25" 
deep; B2-13 (#3) 26”x 
36x25" deep; ‘Junior’’ 
B2-121M 18%x24"x15". 






LIQUID SOAP MAKER 






RONING 
BOARD 


3” steel top; iron rest; 
ponge cup; cord holder; 
ilot light assembly, and 
leeve board. No. B4-5M. 





BISHOP SHIRTRANSPORTS 






BISHOP PUF-FINISHERS 


Heads tilt over board; no 
reaching. B5-18X (shown): 
#3, #22, #52 heads, 
spray iron, spray gun. 


SORTER-TRANSPORTERS 


REVOLVING 
SORTER 


50 bins in arm’s reach to 
ort twice as fast in half 
pace. Turns at flick of 
inger; holds 500 shirts. 
lon't tip. No. B26-10. 





REVERSIBLE BINS 






STARCH COOKERS 


walled 





SORTING REEL 


ated. Ir Assemble 25 bundles (150 
; nets) in 5 minutes in 10’ 
x10’ area. No. B12-2. 








MONEL 
PREPARATION 
TRUCK 





TODAY—and FOR 56 YEARS 


value-minded laundries 


everywhere specify the 


BISHOP 


STARCH COOKER 
Ita Scientifically “7 ; 
Insulated 
Inner and outer walls scien- 
tifically spaced and insulated 


to prevent heat radiation and 
Sweating. 


Now reuaitable in 
Statutess Steel 


Non-corrosive; finest of all 
metals for cooking; assures 
lorg years of service. 


It Retains Heat 


For proper penetration 
starch must be kept at right 
temperature. The Bishop 
Cooker holds heat as long ry, 


as needed. meat 
CS 
9t Cooke Pact |= =>) 
Exclusive steam nozzle keeps Ne Sate 7} 
starch agitated, stirred, 


speeds cooking. 


Onder Flom FROM YOUR SUPPLIER 
GH BISHOP CO. | 
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It’s Easier to Produce 
Beautiful Finishing with 
Cooked Starch! 


Cooked starch dries faster and more 
uniformly on the press to save costly 
time ... produces shirts with a better 
“feel” and smoother finish, more 
economically. 


3 POPULAR SIZES 
15-GALLON — 36” high over-all; floor 
space 24” x 28”; B3-2, $239.00 


25-GALLON — 39” high over-all; floor 
space 28” x 32”; B3-5, $289.00 


50-GALLON — 45” high over-all; floor 
space 32” x 36”; B3-11, $329.00 











HE 1S OUR DISTRIBUTOR 


MANUFA JRER 
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If you have any doubt about the 
efficiency of your present ironer . . . or 


if you’re afraid it isn’t going to last : 
much longer . . . NOW is the time for you 
to do something about it! Trade it in NOW 


on a new Troy Flatwork Ironer — the TROY FLATWORK IRONERS 


ironer known throughout the industry for long, 

faithful service and top quality production. Troy offer all these features: 

Flatwork Ironers are backed by Troy’s 83 years ex- 

perience in building quality equipment. And DOUBLE END DRIVE — Troy Ironers are gear 

Troy’s nation-wide organization will give you prompt, ed on both ends of the padded rolls, oliminat- 

efficient service at all timgs! ing twisting and strain. Double end drive 
assures long service, low maintenance costs. 


PROMPT DELIVERY! GREATER IRONING SURFACE — Padded 
rolls are a full 125%” in diameter. These over- 


Some sizes of Troy Flatwork Ironers are available size rolls cover more area in the chest, pro- 
now for immediate shipment. Other sizes can be vide greater ironing surface and speed up 
shipped within 30 to 90 days. All machines are production. 

offered subject to prior sale and to any Government 

restrictions which might prevent the use of scarce FASTER DRYING —Chests designed for 
materials for civilian use. operation with 125 Ibs. steam pressure. 


CHOICE OF LUBRICATION SYSTEMS 

ru: LAUNDRY 1 Sight foed ileus 
le i rease fittings 
uy MACHINERY 3. Centralized lubrication system 


(at extra cost) 
DIVISION OF AMERICAN MACHINE AND METALS, INC. 
EAST MOLINE, ILLINOIS 


World's Oldest Builders of Power Laundry Equipment (Since 1868) 
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On the Mobilization Front 








On July Ist, Charles E. Wilson, director of Defense 
Mobilization, rendered his second quarterly report on 
the defense mobilization program to President Truman. 
He has called his report, “Meeting Defense Goals—A 
Must for Everyone.” It covers the work of all of the 
participating defense agencies and has been prepared 
with their collaboration. It reports not only on the 
defense mobilization of the United States but on the 
progress of building defensive strength throughout the 
free world. 

As we go to press negotiations for a truce in Korea 
are in progress. Because of the possible effects of such 
a truce on our mobilization program we are publishing 
the concluding paragraphs of Mr. Wilson’s report on 
page 42 under the title, “Meeting Our Goals Demands 
National Unity.” 


Defense Production Act of 1950 has been extended 
by Congress for another month. Originally due to 
expire at midnight on June 30th, the new legislation 
extends all.price, wage and rent controls through the 
month of July with minor exceptions. These exceptions, 
among other things, provide that there shall be no price 
rollbacks during July. Price rollbacks were scheduled 
to take effect on July 2nd. Among the materials on 
the list to be rolled back at that time were cotton tex- 
tiles. Linen suppliers can now expect no price rollback 
on these materials until August Ist at the earliest. Ex- 
isting fat and oil import controls are also extended for 
one month. Coupled with the prohibition on manufac- 
turers price rollbacks this should mean no change, up 
or down, in the price of tallow soap to laundries. 


Ceiling Price Regulation 34 continues in full force 
under the extended legislation. No extension of dead- 
line date for filing a list of ceiling prices with OPS and 
for posting these prices in each of your retail stores 
was granted. (See STARCHROOM LAUNDRY JOURNAL, June 
1951, page 9.) 


Wage Stabilization Board has established a national 
enforcement commission to insure compliance with its 
orders. The new commission shall be responsible for 
taking enforcement action where necessary to secure 
compliance with wage regulations under the law and 
to penalize illegal wage payments by employers. The 
order creating the commission provides that where any 
wage, salary or other compensation payments violate 
WSB regulations, all agencies and departments of the 
federal government shall, upon certification by WSB, 
disregard and disallow the entire amount of such pay- 
ments (not merely the amount of the illegal overpay- 
ment) for the following purposes :— 

1. In calculating deductions under the revenue laws 
of the U.S. 

2. In determining costs or expenses of the employer 
under U.S. contracts. 


3. In setting or approving any maximum price ceil- 
ings. 

4. In determining costs or expenses of the employer 
for the purpose of any other law or regulation. 

5. Violation could also mean loss of priority as- 
sistance. 

The regulation provides that in extenuating or mit- 
igating circumstances penalties may be reduced but 
the above should be clear warning to all laundryowners 
that they must comply with WSB regulations. 


MRO quota limitation under DO-97 rating has been 
relaxed. NPA has adjusted the limitations on the use 
of this defense order rating to compensate for increased 
prices of supplies. The list of maintenance, repair and 
operating supplies to which the rating cannot be ap- 
plied remains unchanged. (See STARCHROOM LAUNDRY 
JOURNAL, May 1951, page 9.) However, your 1951 quota 
is now 120 percent of your dollar purchases of MRO 
during the base period instead of 100 percent. 

According to the amended order, if you apply a 
DO-97 rating, even once, to an order for MRO, you 
must determine your quarterly quota for such supplies 
for 1951. If you apply DO-97 ratings to 20 percent 
or less of your quarterly quota of MRO, you are per- 
mitted to purchase an unlimited amount without the 
use of the rating, subject to the limitation that your 
orders or receipts may not exceed a 60-day normal 
supply. Previously, if you used the DO-97 rating at 
all it was limited to an overall total of 100 percent, 
rated or unrated, of its base period use. 

In one respect the new amendment is more restrict- 
ing than it was before. In each quarter you may apply 
a DO-97 rating to purchase orders for minor capital 
additions up to the aggregate amount of $750 or 10 
percent of your quarterly quota, whichever is greater. 
No one rated minor capital addition may exceed $750. 

You must first decide whether you wish to compute 
your quarterly quota on a seasonal or annual basis. 
Once you have made this decision you may not sub- 
sequently change it without prior written authorization 
by NPA. 

If you use the standard (annual) method of figuring 
your quota you must go back through your books for 
1950, or your fiscal year ending nearest March 1, 1951, 
and compute the total amount of money you spent for 
MRO supplies. In computing this figure you cannot 
include money spent for minor capital additions in 1950. 
120 percent of this total becomes your annual quota. 
Divide this figure by four and you have your standard 
quarterly quota. 

If you find it advantageous to figure your quota on 
a seasonal basis you must go back through your books 
and total the amount of money you spent for MRO 
supplies for each quarter. 120 percent of each quarterly 


(Continued on page 42) 
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Scoring chart for one six-week period shows points acquired by routemen for their individual and team efforts in blockbusting and for beating 
their last week sales. Explanation of scoring method appears on opposite page. How the score of Russ Arend, the high scorer, was arrived at is 


explained further on in the text 


Sixty Prizes, 43 Contests. 
One Package 


Interest in long sales competition maintained 
as routemen try for series of smaller prizes 


By JOHN J. MARTIN 


GRAND PRIZES FOR ROUTE SALESMEN in a 
36-week sales contest nearing completion at Model 
Launderers and Cleaners in St. Paul, Minnesota, are 
$1,000, $500, $200, $150, $75 and $25 bonds to the first 
through sixth highest scoring men. 

These prizes are awarded for the points scored on a 
cumulative basis throughout the nine-month life of 
the competition. Every six weeks, however, an internal 
part of the contest ends. Six competitions to find the 
man scoring the most points within each six-week 
period award vacation time or its cash equivalent to the 
route salesmen. The top man gets a week, second man 
two days, and one day is given to the third highest 
man. Scoring here is cumulative only in each six-week 
period for the vacation prizes, so that the man in the 
lead for the grand prizes will not necessarily be the 
man who scores the most points in all the six-week 
contests. 

The same basis is used for awarding 36 weekly 
prizes. The man who scores the most points in any 
one week receives a bottle of liquor. 

They add up to a total of 60 prizes in 43 separate 
events—all tied together into one route sales contest. 
Owners Henri and Roger Foussard, together with Sales 
Manager Bill Heck, have used “contests within a 
contest” to get around the gradual loss of interest that 
usually defeats a long sales contest. Enthusiasm is 


kept at a high pitch because routemen are constantly 
shooting at worthwhile prizes, and while they are 
shooting, Model gets a chance to do something positive 
with the long term sales trend. 

Model’s 18 routemen have been divided equally into 
two teams, the Indians and the Settlers. On their in- 
dividual records and for the position of the teams, the 
men receive contest points for “blockbusting” and if 
they “beat the week.” 

Every Thursday morning all Model routemen with 
their trucks assemble for the wholesale neighborhood 
canvass, now familiar to the industry as the blockbust. 
Each routeman makes 35 calls—soliciting both laundry 
and drycleaning. Five points are awarded to the man 
bringing in the most orders, regardless of their size or 
content. 

The next four boys receive points down the line— 
four, three, two, and one. All men on the team bringing 
in the most orders receive two points each, regardless 
of what they did in the blockbust as individuals. A 
team tie gives everyone two points. 

The “beat the week” part of the contest is something 
picked up at the AIL. At the start of the contest, for 
beating his last week sales a routeman is awarded two 
points. Beating last week sales a second time gives him 
two points plus his last week score, four in this case. 
Beating the week a third time again gives him two 
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points plus his last week score, and so it is — <> 
line. He would get two points for the first week, four 
os for the second (two plus last week’s two), and six for 
the third (two plus last week’s four), making a total of 
12 points for beating last week sales three times running. 
If a man fails to beat last week’s sales, he “goes 
INDIVIDUAL into the barrel.” He keeps what he has received pre- 
viously, but gets nothing additional in that week, The 
Sociecting_ points week following the one in which he fell into the barrel 
= oe eer of Seeaing ertes.. .5 pele sets the quota he must beat in order to start the process 
ey “ cage ed over again. 
4th “ aes “ Assume that a routeman who beat the week three 
ee . +1 point times running goes under on the fourth week. His fifth 
. week sets a new quota, and if he goes over on the 
Soot te Week points sixth he gets two contest points. If he goes over on the 
os. tne : seventh he will get four points. However, if after set- 
be weer toe ting his quota with fifth week sales he goes under on 
4th the sixth, he gets nothing and will set a new quota with 
Sth seventh week sales. 
6th Again the team competition comes into play. The 
es men on the team having the most routemen who beat 
etc., adding 2 points to last week's score to get this week's score their last week’s sales get two points each. 


TEAM 
Most men beating their last week's sales. 2 points to each member 
Most blockbusting orders > is Sir ots " 





eae 


How a man goes “‘in the barrel’’ and requalifies 





One Man’s Score 


If the reader will follow the scoreboard on page 10 
4 we will trace the progress of Model routeman Russ 
in the herel, Ne edd. Arend through one six-week period. For the week of 
ed points, but keeps} April 7 Russ beat last week’s sales and got two points. 
6 he has gained The next week he beat his April 7 sales and got four 
—— Sgure points. If fact, we see that Russ beat the week in all 
Sisk Sa he Geel six weeks and picked up six, eight, ten, and 12 points 
Qualifying figure as well. In blockbusting for Apri! 7 Russ was fourth and 
2 got two points. He was second the next week and got 
four points. He finished out of the money the next 


bm smmaseaiac an qari e 

















Thursday morning blockbust brings men and trucks out as a task force. A long standing Model sales procedure, this wholesale canvass has been 
incorporated into the present sales contest 
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two weeks, came in second for four points on May 5, 
and dropped out again in the last week. 

He got two points when his team came up with the 
most men who beat last week’s sales on April 7. The 
Indians really went to town in this period, so we see 
that Russ picked up two points in all but one of the 


weeks in this period, as did all the members of the 
Indian team. He also picked up two points in each of 
the four weeks out of six that his Indian team beat the 
Settlers in blockbusting. 

In the Grand Total column, the figures show that 
Russ scored the most points in this six-week period. 
For that accomplishment he won himself a week va- 
cation time or the cash equivalent. Looking down the 
column we see that his brother George got two days, 
and Maurie Lynch of the Settlers got one day. Russ 
scored the most points in two of the six weeks, and 
was tied in two others. Duplicate prizes are awarded 
for ties in the weekly contests, so Russ took home four 
bottles. 

Although Russ was top man over the six weeks, it 
didn’t mean that George Arend, Maurie Lynch, and Joe 
Bibeau couldn’t take home some weekly liquid spirits. 
To see who is leading the competition for the grand 
prizes, we would take the other six-week record sheets 
and add the total scores for each man. 


Contest Cost 


The seemingly extravagant prizes being awarded to 
Model routemen are squeezed out of a predetermined 
advertising and sales promotion budget of 3.78 percent 
of gross sales. The prizes that will cost just over $2,000 
come from the part of the fund which has been pigeon- 
holed for contests. 

Incidentally, Model’s total sales expense budget is 
6.18 percent of sales, .9 percent going for inside sales 
salaries, and 1.5 percent for claim adjustment in addi- 
tion to the 3.78 already mentioned. 

Model’s increase in sales over the same period in 
1950 has been an amazing 39.94 percent. About half 
of this can be attributed to the additional business 
brought in from the customers of a St, Paul laundry 
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Routeman Daniel Shockey 
thanks a St. Paul housewife for 
her large biockbusting order. If 
Shockey plays his cards right, 
Mrs. Housewife should be a 
regular customer before the 
youngster is too much older 


acquired by Model not too long ago. The Foussards 
insist that the other half is due entirely to the success 
of the 43 contests in one. A 61.43 percent increase in 
dryeleaning and a 30.45 percent increase in laundry 
certainly give them their money’s worth. 

The most striking thing about the contest is the 
attitude of the routemen. From the top man down to 
the man who is practically out of the running, they are 
talking sales, thinking sales, and selling. Team captains, 
elected at the beginning of the contest, do much of Sales 
Manager Bill Heck’s work for him. A man who has 
a bad week lets himself down, and also the rest of his 
team. The team captain and the rest of the men prod the 
weak sister into action. Each man knows that in any 


Model rout are supplied with blotters for use as door openers. 
Blotter message serves as a calling card, introducing the rovteman 
with accent on the personal touch 





one week, or in one of the six-week contests, he can 
come away with a prize. And who wouldn’t be interested 
in the prizes to be awarded when the complete contest 
is over? 

With the substantial increases already recorded, the 
men walking into the plant early in the morning shout- 
ing, “We’re enthusiastic!” a route average approaching 
$625, and sights set for a 50 percent increase in total 
sales, Model’s route sales contest can be termed a 
success even before it has ended. @ 
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utomatic 


like a 
ROBOT 
ROBOT “WASH-0-MATIC” 


The Industry's FIRST AND ONLY self- 
contained and completely automatic 
Washer. You load the wheel and push 
a button—ROBOT does the rest. 
Performs 44 out of the 50 necessary 
operations required in manual washing. 
ROBOT pre-mixes your own formula 
exactly each time with no spilling, wast- 
age, inaccuracy or loss of time or mo- 
tion. Each operation receives its full due 
of supplies—no more—no less—at the 
proper time. 





No other washer has ALL these profit- 
making Features found in ROBOT— 


CAN'T WASTE, CAN’T FORGET . 
CAN’T MAKE MISTAKES 











DIVISION OF 
THE WOLF COMPANY 


Robot Laundry Machinery Sales 
Division of the Wolf Company 
Chambersburg, Pa. 


Please send without charge or obligation 
full information on ROBOT Self-contained 
Completely Automatic Washers. 


Name 


Company. " iigthaienconis seatdaiesie 


LAUNDRY MACHINERY SALES 


Address____ aorconahi anno sscembcigpeingntna ia 


CHAMBERSBURG . PENNSYLVANIA 
THE FIRST AND ONLY SELF-CONTAINED COMPLETELY AUTOMATIC WASHER 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Diaper Group Unveils 
Telephone Training Program 


New association program stresses the importance 


of phone contacts with prospects and customers 


By JAMES A. BARNES 


“IF YOU COULD PHONE YOURSELF WHAT 
WOULD YOU HEAR?” asks Bernard Kessler of Stork 
Diaper Service, Philadelphia. “Simply your own voice 
and speech—your sole representatives. You would hear 
yourself as others hear you. 

“There is one way in which you can ‘call yourself 
up’ and hear how you sound. to others—that is, if you 
are interested in the kind of welcoming answers that 
are received by your customers. Just call up your plant 
once in a while and listen with an attentive ear to the 
welcome you get.” 

Following the aphorism that “a soft answer turneth 
away wrath” the Diaper Service Institute of America 
offers its members a telephone training program which 
stresses the importance of the individual employee and 
his or her contacts with customers. Kessler is chairman 
of DSIA’s training program committee and the latest 
fruits of the committee’s labors were plainly evident 
when we visited his plant. We suddenly felt important 
because Stork’s receptionist had been trained in the 
importance of her job! 

The best training program in the world will never 
succeed unless the employees are sold on its value. 
DSIA’s program appeals directly to the ego. Therein 
lies the secret of its success. It says, in effect, to each 
employee, “You are important . very important be- 
cause—1. You are a vital link between your employer 
and his customers. 2. You are actually speaking for 
your employer. 3. You represent an important contact 
with your firm’s customers. 4. Your success depends 
on the suecess of your employer. 5. You help yourself 
when you help your firm.” 

The complete program consists of four tools:—1. the 
DSIA telephone training phonograph record; 2. the 
DSIA telephone training handbook; 3. a series of tele- 
phone training lessons prepared by the Fred M. Randall 
Company; and, 4. supplementary reading consisting of 





THE DIAPER SERVICE 
INSTITUTE OF AMERICA 


THIS MANUAL HAS BEEN PREPARED 
AS A HELPFUL GUIDE FOR EVERYONE 
THROUGHOUT THE D.S.1.A. WHO USES 
THE TELEPHONE. 





Diaper Service Institute of America’s newly released telephone training 
handbook is cleverly illustrated with pen and ink drawings 
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Bernard Kessler, Stork Diaper Service, Philadelphia, reviewing contents 
of DSIA’s telephone training handbook with Mrs. Helen Kohler, one 
of the firm's solicitors 


two booklets—You and Your Telephone” and “Tele- 
phone Courtesy”—both made available through the 
courtesy of the Bell Telephone Company of Pennsyl- 
vania. The complete set of tools was mailed by Kessler’s 
committee to every DSIA member. One phonograph 
record suffices for each plant. However, sufficient copies 
of the other material for distribution to every office girl, 
solicitor, route salesman, foreman and washman are 
included. 

Stork inaugurated its program by calling a meeting 
of the entire sales and office staffs. The meeting opened 
with a showing of a telephone company film on tele- 
phone courtesy. This film is not a regular part of the 
DSIA program and it was not designed for the diaper 
service industry. It applies to any business. However, 
it serves as an effective opening for a training meeting 
and similar films are available from any of the operating 
companies of the Bell system. 

The DSIA phonograph record was then played. This 
brought the meeting down to the subject of telephone 
courtesy as it applies specifically to the diaper service 
industry. Kessler says that so far as he knows this is 
the first time the medium of a phonograph recording 
has been used as part of a telephone training program 
by a national trade association. First voice to be heard 
in the recording is that of “Miss Dopey,” the telephone 
solicitor who is too bored with her job to do anything 
effectively or consistently except lose customers for her 
firm. In response to the question “Is this Quincy 
7-1000?” she answers “Yeah.” When asked if this is 
the P-D-Q Diaper Service she replies “Yeah.” When 
the customer asks who she is speaking to, she is told 
“Dora Dopey.” Whereupon the customer says “Well,” 
Miss Dopey, they sure named you well! I called up 
to give you the name of a friend who’s going to have a 
baby, but you sound so dumb I'll give it to your 
competitor, A-B-C. Good bye!” 

The narrator then says “Here's the right way—the 
DSIA way” and this conversation follows: 

Miss Jones: “Good morning, P-D-Q Diaper Service. 
Miss Jones speaking.” 

Mrs. Smith: “This is Mrs. Smith. A friend of mine, 
Mrs. Gravity Davit at number 7 East-west Road, is 
going to have a baby. I thought you might like to call 
on her.” 

Miss Jones: “That’s wonderful news, Mrs. Smith. 
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One of our representatives will call on her today. We 
certainly appreciate your telling us. Thank you for 
calling. Good bye.” 

The recording then goes on to present the “Dopey” 
way and the DSIA way of handling complaints, con- 
verting “quits” into satisfied customers again, and 
soliciting new business from women who phone for any 
kind of information about the service. The skits are 
presented in a humorous but very effective manner. 

At the end of the recording a question and answer 
period covering each skit was conducted. Each member 
of the audience was drawn into participation until it 
was evident that everyone knew all the points brought 
out in the recording. 

Final step in the meeting was presentation of the 
DSIA telephone training handbook to each employee. 
The book re-introduces Miss Dopey and Miss Jones 
and recapitulates the skits heard on the phonograph 
recording. It is cleverly illustrated with pen and ink 
drawings which dramatize each type of phone con- 
versation. It points out to the reader that acquiring a 
new customer costs the firm in the neighborhood of 
five or six dollars. Her salary is part of that expense. 
To help defray this cost, the employee is called on to 
be an operator, a typist, a clerk and a saleswoman. 
When a prospective customer calls, it’s up to the em- 
ployee to be on her toes to sell her diaper service. To 
do this the employee must be thoroughly acquainted 
with all the fine points of that service. Kessler elab- 
orated on the contents of the book and instructed each 
person to study it and keep it on her desk for constant 
reference. 


Management's Responsibility 

Kessler says, “The meeting put employees in the 
correct frame of mind. They are now conscious of their 
shortcomings and begin to correct them. But it is now 
management’s responsibility to persevere to the extent 
that good habits become a part of office procedure. When 
an employee makes a mistake, she should be referred to 
the handbook for correction.” 

The lessons constitute the follow-up procedure, There 
are 12 lessons in the series and Stork mailed them to 
each employee’s home where they could be studied at 
leisure. Four lessons were mailed the day after the 
meeting and a set of four were mailed each week there- 
after. In one of the lessons there is a little quiz con- 
sisting of 25 questions of the “Do you do it this way?” 
type. For each question answered “yes” four points 
are awarded. For each question answered “sometimes” 
two points are scored. No points are scored for a “no” 
answer. A score below 70 is considered unsatisfactory. 
The two telephone company booklets provide study 
material for the lessons. 

As Kessler points out, there is no way in which any 
business can make an accurate check on the number 
of customers lost or jeopardized every day by improper 
telephone techniques. In the diaper service industry, or 
any of the service industries, where customer turnover 
is such a vital factor in the success of the business, 
management cannot afford to run the risk of losing any 
customers due to faulty telephone procedures. Tele- 
phone training should be an integral part of the overall 
sales program of every service industry. DSIA has 
devised a program which fits the needs of its members 
in this respect. It is a program which is sufficient unto 
itself for those who need a general training course but 
flexible enough to be easily adapted to any plant’s 
particular circumstances. It was working well for 
Bernie Kessler and Stork’s President Herman Rosen- 
feld when we visited them. @ 
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HTH 


HUSBANDS 


Make HTH your assurance against 
customer dissatisfaction due to overbleached 
or underbleached white work. With HTH you can easily and 
economically prepare uniform bleach solutions 
every time because you start with a bleaching agent : ” ola ma 
of known properties—70% available chlorine in a dry, granular = che Pa, a 


and stable compound. Just add a 3%4-lb. can of HTH to 30 
gallons of water with the necessary soda base. 
You are thus assured a 1% bleach solution every time. 

It will pay you to be sure of uniform bleaching by relying on HTH as your 
bleaching agent. Order it from your laundry supply house 

today. Packed for your convenience in measured-unit 3% -Ib. cans, one dozen 

to the case; also in 100-lb. drums. Mathieson Chemical Corporation, 

Mathieson Building, Baltimore 3, Maryland. 


SERVING INDUSTRY, AGRICULTURE AND PUBLIC HEALTH 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Merging of pipes can be seen in front view of tumbler battery. Note 
fire alarm below main pipe. Steam jets will be turned on if the siren 
sounds 


Lint Exhaust 
Replaces Traps 


Pipes carrying lint from battery 
of five tumblers to boiler flue 


system eliminate coventional traps 


By JOHN J. MARTIN 


HOT AIR RUSHING through a flue from boiler to 
stack has been used to solve the lint problem at the 
Ideal Laundry in Toledo, Ohio. Owner Preston Thal 
and Engineer Walter Armour just got tired of cleaning 
out lint traps, and, thanks to this solution to the prob- 
lem, their lint trap cleaning days are over. 

Ideal’s five large tumblers are set in a row against 
the wall dividing boiler room and laundry. Each tumbler 
has been fitted in back, at the base, with sections of 
galvanized pipe. Three smaller pipes merge with two 
larger ones, and they in turn unite with the system’s 
main tube. This section—largest both in diameter and 
length—runs through the dividing wall, across the boiler 
room ceiling, and joins the flue. 

In order to assure the constant draft necessary to 
activate the system, the main pipe joins the flue ahead 
of the damper. Passing the mouth of the lint pipe on its 
way to the stack, this fast moving hot draft pulls lint 
particles out of the tumblers, through the pipes, and 
into the flue. Heat burns most of the tiny lint particles 
immediately, while any lint not burned is carried either 
up the stack or to the soot trap with other flue refuse. 
Since the soot trap must be cleaned less frequently than 
a lint trap and can be cleaned with comparative ease, 
unburned lint is no problem. 

Asked about the danger of fire from lint particles 
burning in the flue, Mr. Thal explained that lint can 
never gather in sufficient quantity to do any damage. 
The flue draft pulls a thin stream of lint constantly, not 
a large load at a time. Each particle is consumed before 
it has a chance to ignite another. As a precaution, how- 
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Back view of row shows galvanized tubing fitted to base of tumbler, 
joining of two pipes in background not shown in front view 


Joining of lint system and boiler flue is shown here. Hot air in flue 
moving past mouth of pipe sets up draft that draws lint from tumblers 


ever, the system is equipped with a siren and steam 
jets in case of fire. 

The heated air that rids Ideal of lint also performs 
another useful function for the tumbling operation. 
The system is “hot” at both ends, and more efficient 
tumbling heat is maintained. Tumbler temperatures 
have been consistently higher since this trapless method 
of lint disposal has been in use. @ 
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THIS installation S Stainless Steel Washers . . . at Central 

Steam Laundry in Chicago . . . is another example of how a progressive 

linen supply company is modernizing its plant for top level operating 

efficiency with Ellis equipment. 

Five of the twelve Unloading Type Washers are now fully automatic 

equipped. Based on a year’s successful operation, the first group of Ellis 

fully automatic machines is showing such an increase in production and 

profits, as to justify conversion of the other nine washers into full auto- 

matic operation. 

All washing supplies are piped directly to the machines from a central 

supply system, and the operating cycles controlled from an individual Perforated chart controls 
station on each washer, insuring uniformity on every run. all operations, and is 
long enough to provide 
for 5 one-hour formulas 
or any fraction thereof. 


He ELLIS RIER CG. 


2444 NORTH CRAWFORD AVENUE 


Ci A aad CHICAGO ELISE ora 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 


Write for details of the Ellis full- 
automatic central supply system. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Many operators have the choice of either applying dry supplies to the washwheel (left), or using supplies in solution (right) 


Which Should You Use— 
Supplies Dry or in Solution? 





The Case for Dry Supplies 
1. Lighter to handle—cleaner. 


2. Valuable space and time saved by eliminating 
stock solution tanks. 


3. Smaller, more convenient containers. 








The Case for Supplies in Solution 
1. Supplies go to work faster. 


2. Lower costs because supplies can be used which 
are adaptable only to this method. 


3. Fewer supplies are wasted. 











By EDWIN S. GARVERICH 


LAUNDRY AUTHORITIES ARE DIVIDED in their 
opinions as to whether supplies such as soap, alkali and 
sour should be used “dry-to-the-wheel” or “in solution.” 
There are, of course, advantages and disadvantages to 
both systems. The following discussion presents the case 
for each method. 

The argument that dry supplies are lighter to handle 
is one of the first given in favor of this method and, 
while it is quite true, its relative importance is doubt- 
ful. If a supply is to be used at one pound per 100 
pounds of clothes, the washman will have to handle 
only 31% pounds of supplies on a 350-pound load. On 
the other hand, if the supply is to be used in solution 
at one pound per gallon, the washman will have to 
handle 30 to 35 pounds of solution on the same size 
load. Since even this weight is not too much for an 
average person to handle, the weight factor is not 
very important. 

The argument that dry supplies are cleaner is also 
a questionable one since it is Just as easy to spill a dry 
supply as it is one in solution. If anything, supply 
doors stay cleaner when liquid supplies are used. Leak- 
ing tanks and valves keep a washroom dirty but this 
is largely a matter of proper maintenance and can be 
corrected or prevented. Cleanliness in any washroom is 


solely dependent upon the care exercised by the wash- 
man regardless of whether supplies are used dry or in 
solution. 

Space can be saved by eliminating stock solution 
tanks but the value of such space is largely dependent 
upon whether the plant is cramped or crowded. In many 
instances stock solution tanks are located outside the 
washroom in another room or small shed, so that any 
space saved by eliminating them would be of little 
actual value. In other cases there is space near the 
washroom for stock solution tanks, while in the wash- 
room itself there is no space for even smal] containers 
of dry supplies. 

It does require time to prepare stock solutions. If 
the laundry is understaffed and the washman must stop 
his work to make up stock solutions, lost time is a fac- 
tor. However, a similar condition can exist with dry 
supplies if the washman must stop his work to bring 
the material from the warehouse. 

Dry supplies are measured in pints or quarts instead 
of gallons as in the case of stock solutions. This is 
particularly true when high strength products are used. 
In many cases the dry supply measures, because they 
are small, can be filled ahead of time and stored in 
the washroom where the operator can use them one at 
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From the first to the last scoopful 

out of the bag or drum, you can count on Metso. 
The properties that build volume suds, 

lift more soil and prevent dirt re-deposition, 

are in every container labeled Metso. 


You notice this quality clearly reflected in wash-wheel 
performance. Your routemen see it mirrored 

in satisfied customers. See your Metso distributor, 

or if you wish—write to 


Philadelphia Quartz Company 
1160 Public Ledger Bldg., Philadelphia 6, Pa. 
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silicated detergents 
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WHITEHOUSE’S 


Here’s a new development every progressive 
laundry and dry cleaning operator will want 
to investigate! 


It’s Whitehouse ADS-LIFE—a new nylon cover 
cloth with amazing durability. This remarkable 
all-spun material—developed after extensive 
research—is especially designed for the laundry 
and dry cleaning industries. 


LASTS MUCH LONGER 


Operators who have used it tell us it is ideal for 
uniform presses, coat and apron presses, linen 
supply presses and overall presses. In fact, it 
may be used for any purpose where extra dura- 
bility is important. Try it! See if you’ve ever 


COVER CLOTH 


tested a cover material that comes close to 
matching ADS-LIFE for long wear. 


Its long-lasting qualities can save you money in 
reduced replacement costs, save time and speed 
production on your press work. 


OTHER WHITEHOUSE PRODUCTS 


Have you tried the other money-saving Whitehouse 
nylon products? For shirt presses, you can’t beat 
KEMPRO and 3025C cover cloth—both more 
color-fast than ever thanks to an improved treat- 
ing method. And remember “Blue Streak’’ nylon 
nets—now standard for the industry. Ask your job- 
ber for more details—especially about ADS-LIFE. 


WHITEHOUSE PRODUCTS, inc 


360 Furman Street, Brooklyn 2, N. Y. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Relative Merits of Dry Supplies 
And Supplies in Solution 


Factor Relative Efficiency 
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a time. This reduces the possibility of waste due to the 
human element. However, filling such containers re- 
quires the time of someone and, in addition, all sup- 
plies do not lend themselves to such practice. Many 
alkalies are hygroscopic and, on exposure to air, will pick 
up moisture and become liquid or “watery.” 

When using dry supplies direct from the manufac- 
turer’s package the use of the proper size scoop or 
measure is important in order to eliminate waste. If 
a pound of a certain supply is required per load the 
washman should have a scoop that will hold a pound 
and not one that will hold two or more pounds, It is 
also well to remember that all supplies do not weigh 
the same per unit of volume. For example, a scoop 
that will hold one pound of one supply may hold 144 
pounds of another supply used for the same purpose. 
This is true of alkalies, built soaps and sours. There 
are some supplies from the same manufacturer that 
vary from one shipment to another due to variations in 
the raw materials used. Other variables that influence 
the amount of supplies to be used are the neutralizing 
value of sours and the active alkali content of alkalies. 
These vary considerably in different products and, when 
a change is made from one product to another, the wash- 
man should be provided with scoops or measures of 
the proper size for the new product. 


Relative Economy 

Some operators claim they buy the cheapest product 
they can because the washman always wastes supplies 
and they prefer to have him waste a cheap supply in- 
stead of a more costly one. This is a very shortsighted 
policy inasmuch as the cheapest supplies on a pound 
basis are frequently the most expensive to use. For 
example, in the case of alkalies, large scoops are re- 
quired for products high in soda ash content because 
large amounts are required to obtain work of passable 
quality. With more concentrated products much smaller 
scoops are required because a little bit goes a long 
way. If the washman uses a heaping measure or throws 
in an extra half scoop for good measure, the over-use 
of the cheaper product will be greater in proportion 
than with the higher strength material. In addition, 
the larger quantities of the cheaper alkali used mean 
more rinses are needed to remove it from the load. 
This lengthens formulas, increases water consumption 
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and results in a general lowering of washroom efficiency 
and quality. For these reasons the cheaper supplies must 
sell far below the more concentrated products in order 
to break even on costs. 

The argument that supplies go to work faster when 
used in solution can hardly be refuted since practically 
all supplies must dissolve before they can perform their 
function just as sugar must dissolve before it can 
sweeten. The time required for some supplies to dis- 
solve in the wash wheel when used dry can lengthen 
the formula time and this is costly in a plant working 
at capacity. If sufficient time is not allowed for dis- 
solving, quality will suffer and supplies will be wasted. 
Supplies dissolve at greatly different rates, and in 
some cases this factor becomes insignificant because 
of their rapid solubility even in relatively cold water. 

It is impossible to compound a built product that will 
give optimum results under all conditions of use and in 
all plants. It is a recognized and proven fact that better 
costs can be obtained with a good neutral soap and 
a strong buffered alkali than with a weak alkali or 
soaps built with soda ash. Most large well-operated 
plants operate almost exclusively on neutral tallow 
soap made up in solution with a good buffered alkali. 
In this way the supplies can be tailor-made to fit the 
conditions existing in the plant, thus reducing waste. 

The immediate suds produced by an alkali-soap 
stock solution provides a means of control that is not 
available to the user of a built soap with an over- 
anxious or busy washman. Such operators make no 
allowance for the fact that the dry supplies must dis- 
solve before a suds can be formed and, consequently, 
in their eagerness to get a suds they over-use the supply. 
Another disadvantage of some built products is their 
tendency to separate into layers during shipment. 

A busy washman seldom bothers to level off a scoop 
or dipper when using dry supplies and, as a result, 
some material is wasted. In the case of liquid supplies a 
dipper or bucket cannot be filled beyond the top of 
the container. Thus, if proper containers are supplied, 
the use of liquid supplies provides “automatic” control. 
However, such control is nullified when the strength 
of the stock solution is such that the washman is sup- 
posed to use 1% or 34 of a bucket of the stock solution. 
Solutions should always be prepared in such strengths 
that a full bucket (or number of buckets) is needed. 
This is called “building the stock solution to fit the 
bucket.” 

The stock solution should be built sufficiently strong 
so the operator has to carry only a few buckets to the 
washwheel. With weak solutions the operator may not 
use enough of the solution because he does not want to 
carry so much material. No solution should be made 
so weak that more than two trips per operation are 
required of the washman. 

In most automatic washers the supplies are fed to 
the washer in solution. Consequently, the advantages 
of using supplies in solution apply to these units. In 
some semi-automatic equipment dry supplies are added 
to hoppers or small compartments in which they are 
dissolved before they enter the washer, thus realizing 
the advantages of both methods. 

It can be seen that the arguments for and against 
either method of adding supplies just about balance 
each other. In any event, the system that is adopted 
should be operated efficiently and supplies that are 
suitable to the adopted method should be used. Op- 
erators always should be trained to be careful about 
the use of supplies. Always impress the operator with 
the necessity of avoiding waste and controlling wash- 
room costs. @ 
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CONSOLIDATED LAUNDRIES, NEPTUNE, N. J. 
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system carries dried 
clothes to adjoining 
room for sorting. 


At Neptune, N. J.—and all over the nation 

—leading launderers and cleaners are dry- 
ing clothes with a total of more than 70,000 Huebsch 
Tumblers. This amazing acceptance has been made 
possible because Huebsch Tumblers deliver more satis- 
faction, more efficiency, more economy than any other 
tumbler on the market! 


compare HUEBSGH ApVANTAGES...you, Too, witt cHoose HUEBSCH 


Faster Drying at Lower Cost 
Easier and Faster to Load and Unload 
Low Initial Cost, Low Maintenance Cost 
Low Steam-Electric Consumption 


FOUR SIZES: 36” x 18”, 36” x 24”, 36x 30”, 42” x 42” 


Ask your Huebsch representative for 
complete details—or write us direct. 


INVENTOR AND WORLD'S LARGEST MANUFACTURER OF 
OPEN-END DRYING TUMBLERS 
Makers of the famous Huebsch Handkerchief lroner and Fluffer Pants Shaper 
Automatic Valves Feather Renovator Double Sleever Collar Shaper 
and lroner Garment Bagger Cabinet and Garment Dryers W asho- 
meter Hosiery lroners Spring-Type Filter. 
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Bundle has been weighed and customer and counter girl are breaking the bundle, placing the garments in the four nylon nets at the end. 
Second counter girl is writing up the ticket. Pin numbers will go on the ticket and customer will be given a copy as receipt 


Istrouma Tackles the Self-Service Problem 


Special attention is featured in Southern 


plant’s antidote to 


IN COMING TO GRIPS with self-service, there seem 
to be two approaches to the problem. In one the plant- 
owner gets on the bandwagon by opening up his own 
automatic laundry. This technique provides a secondary 
source of income, discourages other launderette opera- 
tors from opening up in his immediate vicinity, and pre- 
sents the sales force with a continuing opportunity to 
convert the automatic laundry customers into users of 
the plant’s commercial services. In the other approach, 
the launderer doesn’t bother with setting up an auto- 
matic laundry, but vigorously promotes a competitive 
service of his own, usually wet wash or fluff dry. 

At the Istrouma Laundry, Baton Rouge, La., J. D. 
Woodward has worked out his answer to the problem 

-& variation on the second approach mentioned above. 

At one end of the long counter in the attractive lobby, 
Mr. Woodward has a scale. In front of the scale is a 
metal shelf, and next to the shelf is a 30 by 30-inch 
breaking bin. Attached to the opposite end of the bin are 
four nylon bags: one bag for whites, one for near whites, 
one for colored, and one for sox and fugitive colors. 

A large sign with 18-inch letters in the lobby adver- 
tises fluff dry folded and wrapped for six cents per 
pound, no minimum weight limit. 

The customer brings in the bundle, sees it weighed, 
then does the sorting herself if she cares to, or a coun- 
ter girl handles the sorting while a second girl lists the 
items in the bundle on a ticket. The customer is given 
a copy of the ticket as her receipt. 

“Most women like to break or help break the bundle,” 
J. D. Woodward says. “Others would rather have the 
counter girl do the work, and some women do not like 
to have the bundle broken while they are at the coun- 
ter. We have to remember the individual preferences, 
but learning is easy as most of our fluff dry customers 


self-service problem 


are regular and come back time after time.” 

The nets are pinned (four pins to a unit) with num- 
bered pins. The girl puts the number on the ticket. 
While the customer is still at the counter the netted 
work goes back to the washroom. 

Customers like to see the work go into the plant in 
nets, Mr. Woodward says. Customers are told that all 
work goes through the plant in the individual pin-num- 
bered nets. 

The bundle sections all go into one net at the tumbler. 
The net passes then to the sorter where the operator 
checks and marks the ticket with her initials and wraps 
out the bundle. 

“IT am not sure,” Mr. Woodward says, “that this 
service is as convincing as where the customer sees her 
work go into a single open-end washer, but with our 
method she learns that her work gets special attention. 
She sees it go into a separate set of nets. When she helps 
break the bundle I think she gets the feeling that she 
is sending her pieces through with a special protected 
service. 

“And she gets a standard commercial laundry job for 
a price that is as low or lower than the launderette.” 

Istrouma stresses that there are no supplies to worry 
about, that the plant does all folding and wrapping, and 
that big commercial-type equipment is bound te do a 
better job. In fact, many bundles are opened for new 
customers and they are asked to make an inspection 
before the bundles are taken from the plant. Where 
the customer has the time, this has been found to be an 
effective selling procedure. 

This new service has proved very popular at the Is- 
trouma Laundry. Repeat business has been unusually 
high. And the low-cost service is proving the answer 
to self-service laundry competition. @ 
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—examine your Press Pads now 


Quality pressing requires 
quality press pads—and the regular 
inspection of those pads. 


Keatllo 


(METAL-FLANNEL) 


PADS 


eliminate frequent costly replacements of 
double-faced flannel. 

are made with corrosion-resistant metal 
mesh, providing resiliency equal to 2 pieces 
of double-faced flannel. 

provide a higher quality pressing—longer. 
are constructed in exact accordance with 
press manufacturers’ specifications. 

are a permanent type padding—secured to 
press by eyelets and wire. 








Your Resillo jobber is trained to help solve your maintenance problem. Call him today. 


LOOK KAO 
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CHICAGO 18, ILLINOIS 
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For Emergencies at Sea 

As this is right smack in the 
middle of the fishing season, there's 
probably nothing more timely than 
a good tip on boats and stuff like 
how to deal with the little problems 
that might arise on any fishing trip. 
(Thank heavens I have plenty of 
laundry operators who submit these 
ideas for free.) 

Fritz Haas of the American 
Laundry and Cleaning Co., Wich- 
ita, Kan., suggests a sure-fire solu- 
tion for the old problem of getting 
a hole stove in the boat. “Don’t 
panic,” he says, “drill another hole 
for the water to run back out. Be 
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4 To Go OUT 
(MUST Be Same Size 35 
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sure that the ‘out’ hole is exactly 
the same size as the ‘in’ hole. The 
only trouble you might have is to 
find yourself confronted with more 
‘ins’ than ‘outs,’ so be sure to have 
an even number of holes when you 
finish drilling.” (Probably the only 
ones who wouldn’t have trouble 
with drilling holes of different sizes 
would be some “two-bit” operators, 
eh Fritz?) 


System for Drum Emptying 

At Roy Wurst’s St. Louis plant is 
an idea dreamed up by his superin- 
tendent for getting soap out of a 
drum without first wrestling it into 
a horizontal position on one of 
those racks. Under this system the 
drum is brought into the cleaning 
room and is set upright in a corner 
where it will be out of the way. 
Conventional size plugs have been 
drilled out—one to take a short 
3%” copper tube, and the other to 
take a 14” pipe. Then the threaded 
plugs are removed from the new 
barrel, and the plugs with the pipes 
through them are inserted in their 
place. The 34” tube is the air line, 
with only a couple of inches of its 
length inside the drum. About six 
or eight inches protrude above the 
plug to allow the rubber air hose to 
be slipped over it. The plug is 


Rubber 
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brazed to the copper tubing to 
make it airtight, and a short piece 
of metal bar is welded to the plug 
to make a handle for tightening 
it securely without having to hunt 
up a wrench each time. 

The 14” pipe through the other 
plug reaches down into the drum 
to a point a couple of inches from 
the bottom. This pipe, too, is weld- 
ed at the plug to make it airtight, 
and is fitted with a short length 
of pipe to serve as a handle to 
make its removal easier. Above 
the handle is a control valve, and 
the top section of the pipe is curved 
downward. 

With four to seven pounds of air 
pressure passing into the drum, the 
soap is very handily drawn off into 
the bucket. 


Oil Can Identification 
_ While everyone is aware of the 
importance of proper maintenance, 


the problem of labor turnover in a 
lot of plants has caused a few more 
grey hairs for a lot of laundrymen 
I know. It’s getting to be a rather 
common occurrence for a_ well 
meaning new man to grab an oil 
can and go about oiling up, only 
to have the boss discover that the 
can contained cutting oil. 

It looks like it’s important to 
have those oil cans unmistakably 
marked, and more and more opera- 
tors are doing just that. Paint 
doesn’t stick very long, so more 
permanent markings have been put 
to use. One way has been to use 
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Wyandotte 


the builder that’s “built” for heavy duty 


When fabrics are badly soiled and stained, try Wyandotte AP ACH E 
Apache*. Built especially for heavy-duty washing of aprons, 


coats and linen supply work, Apache turns out work that is 

clean, bright, and stain-free. Built to get dirt, Apache contains 

special solvents for fast penetration and removal of the most 

stubborn soils and stains. Built for quality, Apache contains Contains Sodium CMC—an organic promoter 
Sodium CMC which gives you high soil suspension and whiteness 

retention and almost eliminates wash-overs. Has high soil suspension and whiteness retention 


If the washing conditions in your laundry are tough, ask Penetrates and removes soils and stains quickly 
your Wyandotte Representative or Supplier to demonstrate ——— 
what Apache can do for you. Can be used alone on the break without soap 


P.S.—Do you have a washroom problem — of any sort? Write Wyandotte 


for free technical information and service. Contains phosphate 


*Reg. U. 8. Pat. OF 


WYANDOTTE CHEMICALS CORPORATION 
THE WYANDOTTE LINE—builders and detergents: Wyandotte, Michigan » Service Representatives in 88 Cities 
Arlac, O-S, Choctaw, Apache, Pawnee, Yellow Hoop, 
33, Color Spark, Rintex, Skortex, Clomak; sours: 
Sourflo, Klera-Cid, Sour-Tec; deodorant: Steri-Chlor. 
In fact, specialized products for every clean- 
ing need. 
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drops of solder on the side of the 
oileans to denote the different 
grades of oil—one drop means #10, 
two drops #20, and three drops #30. 
Cutting oil either isn’t marked at 
all, or has an X soldered on one 
side. The best way, of course, is 
to stamp lettering on the cans, but 
everyone doesn’t have the facilities 
to do this. 

File marks on the rolled edges at 
the bottom of the can are better 
than nothing and take little time. 
Deep notches all around the bot- 
tom edge of a cutting oil can are 
ample indication of its contents. 
The same type markings can also 
indicate ,the grade of lubricating 
oils. 


Heat Saving 

Here’s a point old timers hew to. 
Heat from washroom pipes might 
as well be utilized as wasted. Small 
as the savings may be, it’s sound 
from an engineering standpoint. 
tun cold water lines below hot 
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lines, and the hot water line above 
the steam line. (Editor’s Note: In- 
sulating steam and hot water pipes 
is a still better heat saver.) 


Twine Control 


The Bob Dunns, both Sr. and Jr., 
of the West End Laundry in St. 
Louis, are good engineers and have 
a number of swell ideas around 
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tn Center, on underside 
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their plant. What intrigued me 
plenty was a twine control deal 
in their call office counter. 

A 5” steel ball was set in a hole 
bored through the top of the call 
counter. The ball was just a tiny 
bit smaller than the hole, and the 
string came out along side of the 
ball. Pull up on the string and it 
came out of the hole easily. Pull 
on the string from under the coun- 
ter and it held tight. 

The string led up from the spool 
through a hole in a small plate that 
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kept the steel ball from dropping 
through the hole. When you pulled 
up on the string it lifted and rolled 
the ball, making plenty of clear- 
ance for the string to come out. Pull 
down on the string and it pulled the 
ball down, wedging the ball against 
the bottom plate where the string 
went through the small hole. It 
proves fascinating to the custom- 
ers, too. 


Mail Boxes for Routemen 

Saw something else a bit different 
while in St. Louis at Roy Wurst’s 
laundry. The routemen’s bins all 
sport regulation mail boxes at reg- 
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ular intervals along the bundle 
racks. They make dust-free recep- 
tucles to hold route sheets and other 
data, and are much better than the 
open-top boxes that most plants 
use. They’re regular black mail 
boxes with the route number paint- 
ed on them in white. Neat? 


Pipe Support 

Here’s an engineering deal that’s 
been: known a long time, but is 
used by only a very few launder- 
ers. Chain is the best support for 
piping, according to my informants. 


JOURNAL 


July 15, 1951 


The main point seems to be that 
chain is more flexible than rigid 
mountings, and it eliminates many 
maintenance problems. Pipe hung 
with chain can be moved sideways, 
and can be tightened more easily 
since the rigid supports would first 
have to be loosened. 

In this plant the piping is sus- 
pended from brackets on posts, us- 
ing threaded hooks to hold the 
chain. An adjustment nut on the 
threaded hook allows plenty of lee- 
way for leveling the pipe at any 
time after the installation is made. 
The chain is simply wrapped 
around the pipe and secured by 
bolts and nuts. 


Keeping Track of the Funnel 
Here’s another St. Louis idea for 

that funnel you can never find 

when you need it. Solder it to the 


Fonnel Soldered 
% Cap 





cap on the oil can. This doesn’t 
preclude its use with other supply 
cans since cap and all can be ear- 
ried along. At least you'll always 
know where it is, 

















A GREATER VALUE 
because... 


30 to 35 top quality shirts per 
operator 

requires less floor space 

saves thousands of operator steps 
per day 

cuts hundreds of dollars from 
initial purchase 

operators are trained faster 
presses require practically no 
maintenance. 
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Highest quality shirt finish- 
ing...with GREATER PROFITS 


This Unipress 2 Girl 3 Press Shirt Unit is the 
ONLY unit of its kind to receive the acclaim of 
laundry owners and press operators everywheré 
Yes, even though Unipress still makes the haere 
2 girl 4 press unit, most laundrymen prefer the 2 
girl 3 press unit. In addition to many production 
advantages, the 2 girl 3 press unit saves you money 
by eliminating the purchase of the individual yoke 
press. This is possible by using the famous Uni- 
press SCCY-B which not only irons collars and 
cuffs ... but also irons FULL YOKES ... with 


plenty of time to spare. 


Ask for new catalog showing lays and giving press 
specifications. Your copy will be mailed promptly. 


™UNIPRESS Company 


2806 Lyndale Avenue South * Minneapolis, Minnesota 
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Manufacturers of Laundry Power Presses and Equipment 
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Presiding at the closing session of AIL's annual board of directors meeting in Chicago is Martin B. Romeiser, newly elected president (at head 
of table). Board members are, from left to right: Alfred J. Rawlinson, Portland, Ore.; G. Louis Dodge, Fresno, Cal., (newly elected); D. D. 
Williamson, Brantford, Ontario, (representing Canadian Research Institute of Laundering & Cleaning); George H. Johnson, AIL vice-president; 
William Jacobs, Kansas City, Mo.; Arthur C. Stevens, Hartford, Conn.; David T. P. Nelson, Texarkana, Tex.; President Romeiser; Albert Johnson, 
AIL secretary-treasurer; Fred W. McBrien, Philadelphia, Pa.; Frederic Thesmar, Memphis, Tenn.; Sam A. Wix, Atlanta, Ga.; John D. Ward, 


Lacrosse, Wis.; and Bert Gelz, Brooklyn, N. Y. 


Romeiser Elected A.LL. President 


MARTIN B. ROMEISER, Jewel Laundry, Chicago, 
Ill., was elected president of the American Institute 
of Laundering at the annual meeting of the board of 
directors in Chicago on June 27th. He succeeds Fred W. 
McBrien, Holland Laundry, Philadelphia, Pa., who has 
just completed his second one-year term of office. Mr. 
Romeiser’s 30 years in the laundry industry and his 
active interest in laundry association affairs eminently 
qualify him for his new office. 

A native of Chicago, Mr. Romeiser’s early business 
activities were in the field of banking. Following 22 
months of overseas service with the Army Medical 
Corps in World War I, he returned to Chicago where 
his brother interested him in the laundry business. In 
1923 they purchased the Jewel Laundry where he has 
since been actively engaged in the management. 

Mr. Romeiser’s first experience as a laundry associa- 
tion executive came during World War II when he 
served as president of the Chicago Laundry Owners 
Association through six consecutive terms. He served 
two more years as a director and is still active in that 
association by virtue of his membership on many of its 
committees. He has also been a director of the Illinois 
Laundry Association and was elected a director of AIL 
from District No. 8 in 1948. This district is composed 
of Illinois, Indiana, Michigan and Ohio. 

Executive Secretary John Toomey of the Chicago 


Laundry Owners Association recently said, “The of- 
ficers and members of the Chicago Laundry Owners 
Association feel that Mr. Romeiser did an exceptional 
and outstanding job as president and as a director of 
our association. His work and accomplishments for the 
Association speak for themselves. During his long tenure 
in office, including the trying and strenuous war years, 
he gave freely of his time to help others, at no small 
sacrifice to himself.” 

Mr. Romeiser is known as a particularly sales-minded 
laundry executive who emphasizes the need of using 
every dignified type of advertising and sales promotion 
available, over and over again, to get the industry’s 
story across to the consuming public. He has said that 
it is the sales-minded laundryowner who is getting 
ahead today and is bound to get ahead in the years to 
come. 

Re-elected this spring to AIL’s board of directors 
were Fred McBrien, from District No. 11 (New Jersey, 
Pennsylvania, Delaware, Maryland, Virginia, West 
Virginia and the District of Columbia), and John D. 
Ward, Lacrosse Laundry & Cleaning Co., Lacrosse, 
Wis., from District No. 6 (Minnesota, South Dakota, 
North Dakota, Wisconsin, Manitoba, Saskatchewan, 
and Alberta). G. Louis Dodge, Dodge Laundry & 
Linen Supply Co., Fresno Cal., was newly elected from 
District No. 4 (California, Nevada, Utah and Arizona). 


Idaho Meets at Boise 


THE ANNUAL CONVENTION of the Idaho State 
Laundry and Dry Cleaners Association teed off with a 
golf tournament on May 24 at Boise. The most descrip- 
tive adjective for the tournament, said a witness, was 
“hilarious.” Practically everyone who finished won a 
prize for some unique performance. 

On the following day the delegates got down to 
serious business with Ken Thomas, editor of American 
Drycleaner, describing several sales promotion ideas 
with humorous skits in which he was aided by Christelle 
Hainline. R. V. Finch, Cowles Chemical Co., followed 
them with a discussion of laundry detergency. The 


« 


luncheon speaker was Rev. James A. Fogarty who, 
after some study of drycleaners’ business methods, 
suggested tactfully that they forego cannibalistic at- 
tacks on each other and build the industry with better 
salesmanship. 

“Cost Reduction by Method Improvement” was the 
theme of movies and slides presented and commented 
on by Robert E. Cowie, director of NICD’s manage- 
ment school. W. R. Palmer, editor of National Cleaner 
& Dyer, outlined trends in the industry, stressing the 
threat of self-service cleaners. 

On Saturday NICD President Gene Milholland out- 





BLUE RIGHT—SEE WHITE 


Good bluing restores newness—bright snappy whiteness 
—as if by magic. Good bluing is a fine art of shade 
correction, based on a precise science of completing the 
color spectrum. 


CURES “OLD-AGE YELLOW” 
Good bluing calls for dilute solutions of blue tints to 
make up for color deficiencies in white work. These color 
deficiencies show up as yellow casts — “old-age yellow” 
as they are sometimes called. 


Actually, they are caused by reversion of the mill-bleached 
whiteness of new white cottons to the characteristic tan 
color of natural unbleached muslin. 


BEST SHADE FOR YOU 


If all yellow casts were exactly the same shade and in- 
tensity, and if all laundries were using the same formulas, 
same supplies, same water — it would be possible to 
make one shade of blue for everybody. Such uniformity 
in laundry practice, however, is only a fantastic dream. 
An ideal shade of blue for one plant may very well be a 
source of grief in another. 


That’s why Cowles ESCOMO BLUE is made in three 
different shades — ESCOMO “R”’ (red-blue shade), 
ESCOMO “A” (green-blue shade), and ESCOMO “NE” 
(blue shade)—to help you select the right blue for 


your white work. 


GOOD WASHING — GOOD BLUING 


Good bluing demands good washing, too — thorough 
soil removal, dependable soil-suspension, and complete 
rinsing — the kind of good colloidal washing and fast 
rinsing you can get with ESCOLITE. 


Let your Cowles Technical Man help you get your white 
work whiter — with ESCOLITE in the break and in your 
soap tank — and with the right shade of ESCOMO BLUE 
in your blue crock. You can reach him through your 
Cowles Dealer or by writing us. 





“The Art of Good Bluing’’ is discussed 
in Cowles Laundry Tips. If you haven't 
seen it, write us for a copy. 











COWLES CHEMICAL COMPANY 


7016 Euclid Avenue ¢ Cleveland 3, Ohio 


ESCOLITE 


ESCOL 77 


ESCOMO BLUE 


CHLORESCO 


ESCOFOS 
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Fiberglas* fabrics are easy to launder and save la- 
bor costs, too. That’s because they never need 
troning, stretching, starching or bluing . . . and 
dry rapidly. 

Now that Fiberglas fabrics are Coronized these 
new and improved draperies and textured mar- 
quisettes are finding ready buyers in hotels, 
hospitals and other public buildings 
throughout the country! 

Soon you will be getting many calls to 
launder them. 

To simplify your work and make your 

job easier, send for approved meth- 

ods and formulas. They are based 

upon the combined experience and 

tests of fabric converters, laun- 

dries and independent labora- 

tories. Mail coupon today! 


the new, improved 


4 4 *Fiberglas and Coronize are trade 
never need zroning eourks of Owens-Corning Fibergias Cor 
4 i tion, which produces Fiberglas 
wash and hang never need stretching « cannot shrink Seres 90d Corselies fabrics waren af 
. 5 such yarn but does not weave or manu- 
never need starching or bluing facture finished fabrics. 
epee ELLE dry quickly « never need flame-proofing 
4 ~ X A . clean with less work « are wash-fast 
I IBERGLAS 


stay new-looking longer » cannot mildew or rot 


are dirt resistant and water repellent 
decorative fabrics! 


OWENS-CORNING FIBERGLAS CoRPORATION, Decorative Textile Division, Dept. 76 

16 East 56th Street, New York 22, New York 

Please send at once methods and formulas for laundering Fiberglas drapery fabrics and marquisettes. 
COMPANY___ 
NAME TITLE 
ADDRESS 
CITY & STATE 
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lined the position of the industry under controls, and 
described the work of the NICD. Getting the most out 
of your flatwork ironer was the theme of a talk by 
A. L. Christensen, AIL’s production engineer. Paul 
Jacobsen of the Wallerstein Company presented movies, 
slides, and many samples of fabrie to tell how to handle 
problem fabrics, with special emphasis on the value 
of digestive agents. 

An unusual stunt was credited to the inspiration of 
Audrey Baird. At a joint luncheon on Friday, 22 door 
prizes were given to the ladies. Each prize was a cer- 
tificate worth from three to, in the case of a fur shop, 
50 dollars in the store named on the certificate. The 
average value of the certificates was about five dollars, 
and they were good only during the afternoon im- 
mediately following the luncheon. The prizes were pre- 
sented at the luncheon by a representative of the Retail 
Merchants’ Bureau of the Boise Chamber of Commerce. 
The merchants were reported to be so pleased with the 
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Officers, left to right: John Baird, retiring president; Marvin Carlson, 
president; Walter Doss, secretary-treasurer, and Ray S. Morris, director. 
Vice president Robert Wacherlie was not present for photograph 


response to the certificates that they propose to pro- 
vide prizes at all subsequent Boise conventions. 

Officers chosen for the coming year are Marvin Carl- 
son, president; Robert Wacherlie, vice-president; Walter 
Doss, secretary-treasurer, and Roy 8. Morris, director. 


—William R. Palmer 


Pacifie Northwest at Longview 


HEADQUARTERS FOR THE 26th annual convention 
of the Pacifie Northwest Launderers and Dry Cleaners, 
May 25—26, was the Monticello Hotel, Longview, 
Washington. More than 150 delegates and allied trades- 
men registered for the meeting. 

The first speaker on Friday morning was A. L. 
Christensen, manager, department of production and 
engineering, AIL, who spoke on flatwork production. 
Robert E. Cowie, director of the NICD management 
school, stressed, through his talk and a film, the ad- 


Officers, left to right: John Weaver, president; Tom O'Brien, vice 
president; Don Spellman, secretary; Ralph Masterson, past president; 
Mel Porter, sergeant-at-arms, Treasurer Howard Keeler was not present 


vantages of efficient layout and handling. Robert Bern- 
stein, Alrose Chemical Co., used a series of slides to 
explain soil removal in drycleaning. 

On Saturday morning, Al Rawlinson, AIL director 
from Portland, pointed out that laundry volume 
throughout the nation is down, and stressed the need 
for better management and improved selling methods. 
Claude E. Lueas of San Fernando, California, also 
emphasized the need for better selling and more efficient 
plant layout. 

R. V. Finch, Cowles Chemical Co., provided a 
thorough discussion of laundry detergency. “Soap pro- 
vides its own signal when it is being overworked,” he 
said, “through suds in the washer, Redeposition of 
soil results when suds drop. Wash quality is the result 
of a great many little things. A great deal of emphasis 
must be placed on the washman and his understanding 
of the job to be done.” 

The final speaker was Dallas Dedrick, chemist for 
the Weyerhaeuser Timber Company, Longview, who 
spoke on the fundamentals of atomic energy. 

Entertainment included a considerable amount of 
golf, a luncheon for the men at the Longview Country 





36 STARCHROOM 


Club, two luncheons for the ladies, and the annual 
banquet. 

Officers elected are: John Weaver, Pantorium Dry 
Cleaners and Metropolitan Laundry, Seattle, president; 
Tom O’Brien, Canadian Linen Supply, Vancouver, B. 
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C., vice-president; Howard Keeler, Overall Cleaning 
and Supply, Seattle, treasurer; Don Spellman, Wash- 
ington Curtain Laundry, Tacoma, secretary; and Mel 
Porter, Ideal Laundry & Cleaners, Spokane, sergeant- 
at-arms. 


Maryland. D. of C.. and Virginia in 


Spring Meeting 


LAUNDRYOWNERS FROM Maryland, the District 
of Columbia, and Virginia who attended the annual 
spring convention, held this year at the Cavalier Hotel 
in Virginia Beach, Virginia, heard a panel of speakers 
made up of successful operators from their own tri-state 
association as well as talks by prominent national 
figures. About 125 laundryowners and allied tradesmen 
registered for the meeting held May 31—June 1. 

Making his 75th convention appearance in two years, 
AIL President Fred W. McBrien opened the meeting. 
His optimistic speech on the future of the laundry 
industry stressed the need for flexibility and adaptabil- 
ity in laundry management. 

The meeting was then turned over to the local as- 
sociation panel. John Markle, Quality & Service Laun- 
dry, Bladensburg, Md., handled “Store Sales”; R. L. 
Ayers, Ayers Laundry «& Cleaners, Covington, Va., 
spoke on “Laundry Production”, and Walter 8. McCord, 
MeCord Laundry, Easton, Md., outlined some of the 


principles of “General Administration.” Each thoroughly 
covered his subject in turn, after which Association 
President 0. Lewis Roach moderated a question and 
answer period. Russell C. Jordan, Manhattan Company, 


Washington, D. C., whose subject was to have been 
“Drycleaning Production,” was suddenly, but not se- 
riously, taken ill, and could not attend the session. 

Max L. Feinberg, chief of the Service Industries 
Division, Office of Price Stabilization, spoke on “Price 
Control” following the panel discussion. After stating 
that our world position has foreed price controls upon 
us, Mr. Feinberg said that although such controls are 
not desirable, they are necessary. He went on to ex- 
plain the meaning of Ceiling Price Regulation 34, 
which concerns the service industries. He stated that 
the aims of the government and his office are to make 
price controls as easy as possible for all concerned, 
but that the program will work only if it has the whole- 
hearted cooperation of every businessman. 

The manager of AIL’s Washington office, Harold K. 
Howe, opened the second day by speaking on the Wash- 


Outstanding panel of local and national speakers brought laundryowners and allied tr 


New Maryland, District of Columbia and Virginia Laundryowners 
Association officers and directors, left to right: O. Lewis Roach, director, 
Virginia; Stuart A. Smith, treasurer; J. Marshall Stewart, executive 
secretary; Wade G. Emmett, president; John K. Witherspoon, vice 
president; John Markle, director, District of Columbia 


ington scene. He brought the southern laundryowners 
up-to-date on recent changes in government orders 
on the purchasing of supplies and minor capital equip- 
ment, the manpower situation, wage stabilization and 
price controls. He also commented on the combined 
efforts of the related industries in the form of the Na- 
tional Planning Committee for the Textile Maintenance 
Industries to help the government find the proper solu- 
tion to their common problems, Elwood Hopping, The 
Pantorium, Ine., Dayton, Ohio, was the last speaker 
on the convention with “Selling is Management’s Job.” 

For entertainment, conventioning laundryowners took 
advantage of the Cavalier facilities. A cocktail party 
on the mezzanine above the indoor pool was followed 
by a banquet and dance on Thursday evening. 

New officers for the group are: president, Wade G. 
Emmett, Jr., Fulton Laundry, Baltimore, Md.; vice- 
president, John K. Witherspoon, DuPont Laundry, 
Washington, D. C.; executive secretary, J. Marshall 
Stewart, Baltimore, Md.; treasurer, Stuart A. Smith, 
Fauquier Laundry, Warrenton, Va. Directors are, Mary- 
land, W. Ryder Jones, Sunshine Laundry, Salisbury, 
Md.; District of Columbia, John Markle, Quality « 
Service Laundry, Bladensburg, Md.; Virginia, O. Lewis 
Roach, Star Laundry, Danville, Va—John J. Martin 


sessions in force 
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YOUR BEST CUSTOMERS AND 


RED EDGE ~ After your routeman delivers the bundle, Mrs. Housewife looks 
DOUBLE THICK over all the work with a critical eye ... and she sees finish! If 


your work has that beautiful, clean, crisp Red Edge Knitted 
KNITTED PADDING Padding look, with no ugly wrinkles, unsightly scorching, or 
annoying broken buttons, you can bet she'll be a satisfied reg- 
Three types: Cotton pads ular customer. 
with cotton binders . . . Red Edge Padding’s sturdy, springy Knitted construction ab- 
sorbs and gives off clouds of steam, making a billowy cushion 
which protects work from crushing. Put thrifty Red Edge on 
‘ : all your presses and flatwork ironers; with it you'll turn out 
with asbestos binders . . . I aes 
, vetter work, faster and more economically, with far fewer pad- 
all go on quick . . . last ding changes. Your “Red Edge” routemen will become the most 
longer . . . come off quick! popular callers in town! 
. . all give super cush- 
ioned “perfection” finish. 


cotton pads with asbestos 
binders . . . asbestos pads 
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Harold Arnett of Peerless with a striped tick, the most popular with 
hotel and motel accounts 


He Opens Doors 


With Pillows 


Sideline builds volume increase from 


both commercial and family accounts 


By LON FANALD 


STARTING WITH hotel and motel accounts, Harold 
Arnett’s Peerless Laundry, Baton Rouge, Louisiana, has 
built up a big volume for his pillow cleaning department. 
And more, through driving for pillow cleaning business 
Mr. Arnett has substantially increased his regular hotel- 
motel and family laundry volume. 

“The pillow cleaning was a door opener,” he says. 
Driving for this sideline brought us in contact with a 


great many operators which we had heretofore missed.” 


In the pillow cleaning department, Peerless offers 
three different services: 

1. Cleaning and fluffing the feathers and washing the 
tick for 98 cents per pillow. 

2. Cleaning the feathers plus furnishing a new tick 
for $1.98. 

3. A new feather service which offers three types of 
filler: a charge of $1.50 for filling a tick with 95 percent 
goose feathers and five percent down; a charge of $3.50 
per pillow for 50 percent goose feathers and 50 percent 
down; and for 100 percent down a charge of $4.00. The 
95 percent goose feathers and five percent down service 
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The pillow cleaning equipment at the plant is housed in a finely 
screened room 10 by 10 feet square and 10 feet high. Arnett found 
it was necessary to screen in the machine to keep the feathers and 
down from spreading out over the plant 


is the most popular with hotels and motels; the other 
two are preferred by the housewives. 

All ticks are sewed with a special nylon thread and 
this fact is made a part of the advertising. 

Fifty percent of the pillow business developed has 
called for new ticks. Peerless carries seven different 
ticking patterns—five flowered and two striped, 

In promoting the service, newspaper announcements 
were used. Metal signs were used on trucks and at the 
plant store. Each routeman wore a badge saying, “Ask 
me about our pillow cleaning service.”’ Routemen were 
given small samples of each kind of ticking and samples 
of the nylon thread so that they could demonstrate its 
strength. Each also carried a small pillow made up of 
95 percent goose feathers and five percent down and one 
of the 50/50 goose feathers and down type. 

To stimulate the campaign, Mr. Arnett planted silver 
dollars with housewives on every route each week. If. 
the routeman called and asked about the pillow service, 
the housewife was to give him the silver dollar. If he 
‘alled and failed to ask to explain the new pillow serv- 
ice, the housewife called the plant and was allowed 
to keep the dollar. 

“Tt was the old Easter egg gag,’ Mr. Arnett said, 
“but it worked wonders for us. Our routemen really 
combed their routes after those silver dollars. I think 
this is probably the reason that we got so much new 
business from the campaign.” 

The plant showed a 20 percent gain in commercial 
business from the pillow campaign, and a better than 10 
percent increase in family laundry. These increases 
do not include the pillow volume. @ 
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Try Diamonp Orthosilicate to get top quality results—the 
kind that build your reputation and bring in bigger bundles, 
with those hard to get pieces. 


DIAMOND. . is the only Orthosilicate that is free flowing— 
flaked, 
dustless, 
safe to handle. 


DIAMOND. . dissolves READILY in hot or cold water— 
FASTER than other orthosilicates— 
COMPLETELY without waste. 


HERE’S THE TEST 


CALL A DIAMOND Office or Laun- Try DiamMonp Orthosilicate—just for a month. Make a 
dry distributor today for details and note of how much less you need because every bit of 
demonstration. Or call the nearest Diamonp’s flaked orthosilicate is used. Note also, how your 
DIAMOND sales office. . - : 
employees appreciate the ease with which DiamMonp 
Orthosilicate can be handled. In one month you can see for 
yourself how Diamonp Orthosilicate really is different. 


lam. 
DIAMOND 





DIAMOND LAUNDRY DETERGENTS 


DIAMOND ALKALI COMPANY...CLEVELAND 14, OHIO CHEMICALS 
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Flying laundryowners at Chi- 
cago airport complete first leg 
of trip from Georgia to All 
headquarters in Joliet 


More Laundryowner Groups 
Visit A.L.L. 


ON JUNE 5, 21 Georgia launderers and cleaners left 
Atlanta by plane for Joliet, Ill., and a two-day manage- 
ment meeting at AIL headquarters. This marked the 
first visit to the Institute for all but three members of 
the delegation. It was also the largest delegation which 
has traveled to the Institute by plane to date. 

The trip was arranged by Sam A. Wix, Ideal Laun- 
dry, Atlanta, AIL director, and Mrs. Eileen MeDargh, 
secretary of the Georgia Laundry and Cleaners Associa- 
tion. 

The two-day program covered every phase of laundry 
management, and featured speakers included AIL 
staff members. 

A dinner meeting on Wednesday evening was high- 
lighted by an address on launderettes vs, power laun- 
deries by John Murphy of the Westwood Laundry, 
Elmwood Park, Il. The Chapman brothers, originators 
of the Pillow Case Bundle, were featured on the dinner 
program, in a general discussion of the new service as 
well as other ideas for streamlining laundry and clean- 
ing services which they have developed in the Chapman 
Laundry at Hammond, Ind. 

In an earlier pilgrimage, 30 laundryowners attended 
an AIL management conference, May 21-25, at AIL 
headquarters to engage in an intense around-the-clock 
study of laundry management. 

Delegates representing 18 states, Canada and Hawaii, 
spent their five days gathering up-to-date information 
on Washington activities, job evaluation, cost reducing 
methods, textile problems, flatwork and wearing ap- 
parel production, identification procedures, sales, em- 
ployee recruitment, and public relations. 

AIL staff members, each stressing a single phase 
of laundry management, acted as conference leaders. 
During the meeting the Institute turned over all of its 
facilities, including the newly modernized laundry 
department, classrooms, laboratories and cafeteria, to 
the delegates. 


A typical day kept conferees on the go from 9 a.rn. 
to 4 p.m. Noon luncheon offered the only form of re- 
laxation delegates had during class hours. Often con- 
ferees used these breaks to compare notes and exchange 
ideas gathered during previous classroom lectures. 

Production sessions, some lasting as long as three 
hours, were divided, with instructors lecturing during 
the first half of the meeting. The last half of each 
session was spent in the Institute laundry plant, where 
delegates inspected specific production operations. @ 


Top: In textile class, delegates learn about latest synthetic fibers. 
Scott R. Johnson, White House Laundry, Pasadena, Calif., inspects glass 
fiber curtain held by instructor Lee Johnston, assistant manager, textile 
division, AIL department of production and engineering 


Above: Noon luncheons, served in AIL cafeteria, enabled laundry- 
owners to relax and compare notes gathered during previous class 
sessions. Conferees’ schedule kept them busy from 9 a.m. to 4 p.m. 
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The MODERN Washroom Team 


... that Makes BIG Long-Term Savings 





H 
Three CASCADE Automatic Udloading Washers with 
Full-Automatic Controls (between washers) at 


Dodge Laundry & Linen Supply Co., Fresno, Calif 


Only modern, automatic washroom equipment will make BIG savings over a long 
term...cut labor and supply costs on every pound washed, day after day. The 
AMERICAN CASCADE Unloading Washer with Full-Automatic Washing Control is 
the modern washroom team that makes BIG savings on every load for years to come. 


HERE ARE THE SAVINGS that Dodge Laundry & Linen Supply Co. 
made with the AMERICAN Full-Automatic Washroom Team:- 


e One less man required in washroom. 

@ Saved 60 labor hours per week. 

¢ Saved 20,000 gals. of water weekly. 

e Saved an undetermined amount of supplies. 

In addition to these savings, production was increased 15%. 


The 
CASCADE Automatic Unloading Washer empties entire load in less than 
a minute. Less down time between loads means more loads per day 


than are possible with any manually unloaded washer. Open- 
LAUNDRY MACHINERY CO. pocket cylinder gives mechanical action necessary to wash heavily 
soiled work thoroughly clean, in less time, with less water and 


Atl 12, OM10 i 
CINCINN . supplies. 


CASCADE Full-Automatic Control performs all operations of the washing 
cycle without any attention. Assures management-controlled quality 
WRITE TODAY, or ask your every load. Eliminates lost time between baths. .. shortens running 
American Representative to show time per load. Saves labor by enabling washman to handle more 
you convincing proof of the BIG washers. j 4 

savings you can make, week after 


week, with the AMERICAN Full-Auto- 
matic Washroom Team. Kemember as “Progressive Industries Are Changing to 
Automatic Equipment” 
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(Continued from page 9) 
total becomes your quota for the corresponding quarter 
in 1951. 

NPA requires that “each person who makes any use 
of the DO-97 rating shall make and preserve, for so 
long as this regulation . . . remains in effect, and for 
two years thereafter, accurate and complete records 
showing what his quarterly MRO quotas are, how he 
computed them... any elections made as to the use of 
seasonal quotas, methods of figuring quotas and charges 
made against them.” 

NPA does not require alteration of your system of 
records customarily maintained, but it does require 
that your records disclose the above data and supply 
an adequate basis for audit. You are not required to 
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file this information with NPA but the records should 
be available for inspection by representatives of NPA. 


OPS granted a ceiling price increase to New York City 
area wholesale cleaners in Supplementary Regulation 
No. 1 to Ceiling Price Regulation 34 on June 14th. The 
order permitted some 38 wholesale dry cleaners in the 
five counties of New York City, Nassau, Suffolk and 
Westchester counties to raise their ceiling prices ap- 
proximately ten percent in order to offset the effect on 
earnings caused by a five percent wage increase recently 
approved for that area by WSB. No laundries are af- 
fected by this increase but it does demonstrate that 
petitions for ceiling price increases for service industries 
are being considered and acted on by OPS. 


Meeting Our Goals Demands National Unity 








Editor's Note: The following paragraphs constitute the 
closing remarks of Charles E. Wilson, director of Defense 
Mobilization, in his second quarterly report to the President of 
the United States. The full report is titled “Meeting Defense 
Goals—A Must for Everyone,” and copies are available from 
the Superintendent of Documents, U. S$. Government Printing 
Office, Washington 25, D. C., at a cost of 30 cents a copy. 








THE FIRST DUTY of every American, in this time of 
national peril, must be to do his part in the building of 
his country’s defenses. 

Whatever our jobs, all of us, as producers, have a 
contribution to make to the strength of the nation. All 
of us, as consumers, can affect the vitality of our de- 
fense effort by the way in which we save or spend our 
money. All of us, as citizens, will decide whether we 
will give at this time to the defense program the public 
and political support it must have. 

To meet our defense goals, we must work quickly, 
willingly, and unitedly to accomplish the job that has 
to be done. If that job calls for some inconvenience or 
some loss of income or profit that might otherwise be 
gotten, the inconvenience or loss must be accepted 
willingly. 

No one in this Nation believes more firmly in our 
free economy than I do. No one has less liking for con- 
trols. But during the defense period, we cannot permit 
economic forces to operate with their normal freedom. 

Under present conditions a completely free economy 
would not enable us to get the goods we need for de- 
fense fast enough. It would result in an unfair distribu- 
tion of the burdens of the defense effort among our 
people. It would result in an unfair distribution of com- 
modities in short supply. It would cause hardships and 
inequities many times more serious than those created 
by controls. 

We are striving to build an organization that can 
carry out the difficult task of administering controls in 
such a way as to channel the necessary share of our 
resources into defense production and distribute fairly 
among the population the burdens resulting from this 
redirection of our economy. The National Advisory 
Board on Mobilization Policy, with 16 distinguished 


members from outside the Government representing : 
cross section of the nation in their background and ex- 
perience, is bringing a broad view to mobilization 
policies as they affect all segments of the public. We 
have set up machinery in both the production and the 
stabilization agencies for hearing the views of private 
citizens and their organizations, and for handling their 
appeals from the application of our regulations. 

But there is no room for patience in dealing with the 
man or the group whose complaint is simply that he 
lost his opportunity to gain at the expense of the rest of 
the country. The inflationary spiral in the first months 
of the mobilization period did not distribute its “breaks” 
evenly—some groups gained substantially in their rela- 
tive status and others lost. During the adjustment 
period, a fair administration of controls requires that 
some equalization of these differences take place, and 
that means some roll-backs for those who have ex- 
perienced the most abnormal gains and increases for 
those who lost the most ground in the defense period. 
The Defense Production Act as extended must permit 
both kinds of adjustments to be made. 


And the program must go forward with the same 
force whatever happens in Korea. The assault by Soviet 
communism in that corner of the globe was but an 
episode in the long-term struggle in which we are 
engaged. 

If a truce is reached in Korea, or even if peace is fully 
restored in that country, new aggressions are always 
possible anywhere along the broad perimeter of the 
Soviet empire, and any of these could lead to a global 
war. We dare not slacken the pace of defense mobiliza- 
tion until the strength of the oe world is sufficient to 
meet any attack. 
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Now —free 


TRUCK SAVER 
Inspection 


First step of a complete 
TRUCK SAVER plan 


@ Available to all International 
Truck owners 


@ No cost, no obligation for a 
99-point checkup 


© For a limited 3-month period 


ending September 30 


How easily you can keep your Interna- 
tionals operating at peak efficiency in an 
uncertain future may depend on what 
you do within the next 90 days. 


If you take advantage of our Truck 
Saver Inspection, you'll be taking the 
first step toward putting your Interna- 
tionals in shape for the “come what may” 
days ahead. 

Since this inspection doesn’t cost you 
a penny, you have everything to gain— 
nothing to lose. You can save dollars now 
and perhaps many more before the end 
of 1951. 

So get ready now to keep your trucks 
on the job despite shortages. The sooner 
you get your free Truck Saver Inspection, 
the sooner you see practical reasons why 
you should take advantage of our com- 
plete International Truck Saver Plan. 


Look what the complete International 
Truck Saver Pian offers 


The complete International Truck Saver 
Plan has been developed by experts, after 
a thorough study of today’s truck operat- 
ing problems. It offers these benefits to 
International Truck operators: 


1. Better performance over a longer 
truck life: trucks are kept in shape to do 
the most efficient job possible until they 
can be replaced by new units. 


2. Delays minimized in getting new parts: 
by anticipating future requirements, the 
demand for needed parts can be accu- 
rately estimated. 

3. Maintenance costs cut, down time re- 
duced: by preventing major breakdowns, 
a big saving is effected in both time and 
money. 


4. Truck value maintained: trucks kept 
in the best possible condition are worth 
more when it’s time for replacement. 


Take advantage of the International 
Truck Saver Plan now 


If you want to save yourself trouble and 
money in the months ahead, you belong 
in the International Truck Saver Plan. 

Get your free Truck Saver Inspection— 
find out from your International Truck 
Dealer or Branch how the plan can help 
you keep your Internationals going at 
peak efficiency. 


International Harvester Builds 
McCormick Farm Equipment and Farmall if 
Tractors . . . Motor Trucks n 
Industrial Power... Refrigerators and Freezers ‘ 


International Harvester Company * Chicago 


INTERNATIONAL << TRUCKS 


Heavy-duty engineered for the long haul 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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IN THE MIDDLE ATLANTIC AREA 


re 
*« ayy seems to S0Y a3 
d charts. 


with pictures 0° 


HERE’S WHAT THEY SAY ABOUT THE 
STARCHROOM LAUNDRY JOURNAL 


itten UP 
‘i " are writ 
*« articles manner 


in a very interesting 
in 


and all to the 


*« “Has more detailed in- 


*« “Has everything.” formation.” ne 


point.” 


That's why in the Middle Atlantic, as in every other section of the country, 
laundry executives select the STARCHROOM LAUNDRY JOURNAL as their first 
choice among business publications. 


That's why alert, progressive launderers continue to pay out money, 
good hard cash, for the privilege of reading STARCHROOM, year after year after 
year—among them: 


25 years Economy Laundry Bayonne, N. J. 35 years New System Laundry & Dry 
35 years Brunswick Laundry Jersey City, N. J. Cleaners Rome, N. Y. 


3! years Orange & Domestic Laundry Orange, N. J. years Snow White Laundry Troy, N. Y. 
45 years University Laundry & Cleaners Princeton, N. J. years Hulse Brothers Laundry Westhampton, L.1., N.Y. 


25 years Bates-Trey Laundry Binghamton, N. Y. years Suburban Laundry Co. White Plains, N. Y. 
28 years Ganitery Laundry Brooklyn, N. Y. 7 years Clean Art, Inc. Yonkers, N. Y. 

$2 years. Rebleon & Smith Cleaners & years Terrace City Laundry Yonkers, N. Y. 

Laundry Gloversville, N. Y. 31 years St. Mary’s Laundry, Inc. Ardmore, Pa. 

40 years State Laundry Co. Hempstead, L. I., N. Y. years Holland Laundry, Inc. Philadelphia, Pa. 
25 years Carolyn Laundry New York, N. Y. years Overbrook Damp Wash Laundry Philadelphia, Pa. 
31 years Palace Laundry & Dry Cleaning Niagara Falls, N. years Passyunk Laundry Philadelphia, Pa. 
33 years Walker Laundry, Inc. Niagara Falls, N. Y. years Suburban Laundry Philadelphia, Pa. 
years Penn State Laundry Pittsburgh, Pa. 


3) years Courtney's Laundry Poughkeepsie, N. Wilk sauedry © Readi P 
” years inson Laundry Co. eading, Pa. 
27 years Octagon Laundry, Inc. ; 

x sancti Ridgoweed, N. Y. years Keiper's, Inc. Stroudsburg, Pa. 


41 years Hafner Home Laundry, Inc. Rochester, N. Y. years Hessler Laundry Co. Wilkes-Barre, Pa. 
30 years White Linen Laundries, Inc. Rochester, N. Y. 34 years York City Laundry York, Pa. 


port of Ross Federal Research 
Corporation's survey of reading 
preferences of laundry executives. 


i 
% Verbatim comments from re- ’ 
‘ 
’ 
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“In the last five years my business has grown faster than 
any other laundry in town. That’s because we do the best 
quality bundle — day in and day out. How? We use 
PRIME SOHP for top quality on every load.” 


Take a tip from a successful laundryman. 
Use PRIME SOHP and increase your volume. 


IT’S 


HOMOGENIZED EVERY GRAIN IS BUILT THE SAME. 


SOAP AND BUILDER CAN*T SEPARATE 


RIME SOHP 


BEACH SOAP COMPANY. AWRENCE, MASS. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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How To Wash at Home 





Editor’s Note: The California Laundryowners Association is 
doing an outstanding job of providing its members with 
provocative food for thought. Last month StarcHroom re- 
produced one of the group's sales ideas. Another product of 
the association’s personnel relations committee, Office & 
Administration File No. 33, follows. 











‘They're pretty wonderful gadgets—these home wash- 
ers. You really ought to try them yourself—learn how 
they can save you, how easy they make laundering. 
Nothing to do but read a good book, or do some mend- 
ing, or anything you want to do. The machine does it 
for you. 

“It’s really very simple. Now we suggest that first 
you collect up all the clothes that need washing and 
put them in the hamper. Do that on Sunday so that 
you're all ready to go good and early Monday morning. 
And, say, here’s a tip! Before you go to bed Sunday 
night, why don’t you take one load of clothes and put 
them in the machine—say sheets. Then start the 
machine and it will go through the whole cycle and 
you'll have one load all done when you come down in 
the morning! Pretty clever—and it saves time on Mon- 
day when you're so busy. Another thing, we’ve found 
that our machine will actually wash clothes faster than 
your hot water heater can heat the water! Lots of 
women have to wait a couple of hours in the middle of 
washing for the water to heat up—but by washing : 
load on Sunday night, you'll have more hot water the 
next day. 

“Now on Monday morning just go ahead and have 
breakfast as you ordinarily would, but save the dishes 
for later—no use running away a lot more hot water, 
and you want to get going anyway. Well, just bring the 
hamper downstairs, and then sort the clothes. Oh, right 
on the floor in the kitchen or if you haven’t room there 
in the living room. Just spread them out good first and 


Laundryowner Assists in Flood 


Fritz Haas of Wichita, Kansas owns and operates 
the American Laundry & Cleaning Company and also 
finds time for a most interesting hobby—short wave 
radio. 

This reporter and ten inches of rain arrived in Wichita 
at the time of the Four State Convention simultane- 
ously. It was the worst disaster to hit the area since 
1944. (The rain, not your reporter, caused most of the 
damage.) 

Sleepiest individual at the convention sessions was 
Mr. Haas. This gave rise to jesting remarks on the 
part of many delegates. He came back with, “If you 
think my eyes look bad, you should see them from 
this side.” Further investigation revealed he had been 
on duty all night handling communications for the 
Red Cross. 

Fritz has been a radio “ham” ever since 1922. He 
works the 75 meter band from his home almost every 
Sunday morning around nine o’clock. His call letters are 
W#BAH in case any other laundryowners have the 
same hobby and want to talk to him. He recently in- 
stalled a police-type transmitter in the baggage com- 
partment of his automobile. It operates on ten meters 
and it was this unit that was pressed into service during 


July 15, 1951 


you'll find that you can segregate them into a bunch of 
piles of clothes that will wash together—each one a 
machine load. Well, it may be a little inconvenient, but 
you'll be all through washing in a few hours and then 
there won't be any piles of dirty clothes left, will there? 
Maybe the living room would be best if you want to 
work in the kitchen—more room and you wouldn’t 
have to walk over them or around them. 

“Well, now, you’re all ready to wash. Just put the 
first load into the washer. I think we’ll leave this one 
sheet out, though—looks like we got that pile a little 
too big. I know it says 9 pounds but these are pretty 
bulky—got to leave some sloshing room for those bil- 
lowy suds. Now, just start it and that’s all. When it 
stops, it’s done. Just squat down here and pull the clean 
clothes out—better roll up your sleeves, they’re a little 
soppy. Now we'll just carry them out here in the back- 
yard and hang them up. Well, before we do that maybe 
we ought to load the machine again. Set these clean 
ones on the sink and we'll go get another load. 

“There, now there’s another load going—and you 
haven’t had to do a thing! Now let’s just wash our 
hands before we pick up these clean ones, after all we’ve 
been handling that dirty load, you know. And—oh, too 
bad. We'll just put it with this extra sheet and wash it 
over then. Isn’t it amazing how dirty floors can get? 
And that reminds me, before we hang these up, let’s 
get a cloth and wipe off the line. Just walk down to the 
end of the yard there and back holding this cloth around 
the wire. We don’t want any black marks on these 
snowy, snowy Clothes. 

“Tt really is pretty simple, isn’t it? Now, ordinarily 
those clothes would be dry by the time you run out of 
line space. Today’s not a good drying day. But, any- 
way, all you have to do is take out the clothes pins and 
fold up the things you're not going to iron and put them 
away. I’d roll the other stuff until tomorrow morning, 
then just dampen and iron. 

“Notice all the time you’ve saved? And how easy it 
is? If we’d of washed those dishes, you could have been 
baking a cake all morning.” 


Relief 


Fritz Haas and mobile radio unit he operated during recent Wichita flood 


the flood. His services were particularly helpful in 
calling for more workers at various points along the 
river as they became threatened—and in calling for 
more food, trucks and sand bags where the need de- 
veloped. When the crest had been reached he patrolled 
the area with similar units watching for unexpected 
rises in the river level.—Lou Bellew 
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STARCHROOM 


LAUNDRY 


TIME SAVER. Equipped 
with automatic controls, 
this 42x84” Automatic Un- 
loading Washer is started, 
then left unattended until 
contents are ready for 
automatic unloading. 
Photo courtesy of Best 
Grand Laundry of Indian- 
apolis, Ind. and American 


Laundry Machinery Co. 


This is a 


picture 


...and mechanizing with MONEL helped make it so! 


There’s magic in mechanization! 


It shrinks labor hours. It stretches 
supplies. It reduces water bills. It cuts 
washing time. 


At Best Grand Laundry, in Indian- 
apolis, Ind., for example, mechaniza- 
tion has chalked up this record of sav- 
ings: 

— 200 labor hours weekly 

— 81% on supplies 

— 26% on water 

— 10 minutes washing time 
on family white work 

— 15 minutes washing time 
on linen supply 


You see, pushbutton operation ends 
many time-wasting, money - wasting 
manual operations. Mechanical meas- 
uring devices help conserve supplies. 


Automatically timed cycles keep steam, 
power and water bills down. 


With mechanized equipment, you 
get economy—and washing quality 
that’s always up to standard. 


With MONEL® equipment, too, you 
never worry about rust or corrosion. 
Monel resists soaps and detergents... 
alkalis ... starches .. . dilute bleaches 
and fluoride sours. Washer cylinders 
and extractor baskets stay smooth, 
don’t develop pits and rough spots. 


Right now, of course — with America’s 
defense program calling for more and 


Mechanize with Monel! 


JOURNAL 


more metal — you may not be able to 
obtain all the Monel equipment you'd 
like to have. But you can find out how 
mechanization will improve your op- 
erations! 


For expert aid in planning a smooth- 
running, modernized washroom, write 
your laundry equipment manufacturer 
— now. 


Thee mate 


THE INTERNATIONAL NICKEL COMPANY, INC 
67 Wall Street, New York 5, N.Y. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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THE BEST PRESS COVER 
NYLOTEX 


Made of spun nylon filler with 260-17 filament nylon 





warp finished with the durable tough Bulldog resin 
finish. Available in rolls ranging from 60 to 70 yards 
in 54” width © $1.90 per yd. net, f.o.b. our mill. 


YOU CAN'T MATCH THESE 


PRICES AND SAMPLES 


ACT TODAY ON THIS GREAT INTRODUCTORY 
OFFER. ORDER A ROLL OR MORE AND WE'LL 
BILL THROUGH YOUR JOBBER. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Famous Sulldog Nylou Net 


OFFER YOU'VE EVER HAD 
PERMOTEX 


Made of heavy double duty spun nylon also fin- 
ished with the durable tough Bulldog resin finish. 
Available in rolls ranging from 60 to 70 yards in 
54” width @ $2.89 per yd. net, and 44” width @ 
$2.31 per yd. net, f.0.b. our mill. 


FOR QUALITY AND PRICE 


HAVE BEEN MAILED YOU 


X. S. SMITH INC. 


RED BANK, NEW JERSEY 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Florida Group Meets At 
Daytona Beach 


Members of the Florida Institute of Laundering and 
Cleaning held their annual convention at Daytona 
Beach on May 25th, 26th and 27th. Featured speaker 
was J. R. Wilson of the Atlanta, Ga., accounting firm 
who spoke on “Stop That Gambling,” in which he 
emphasized the desirability of uniform accounting pro- 
cedures throughout the industry. Staff members of the 
National Institute of Cleaning and Dyeing presented 
a drycleaning clinie which featured demonstrations by 
Charles B. Truxal, John Ireland and Charles Weaver. 

John Monahan of Fort Lauderdale was elected presi- 
dent, sueceeding B. F. Agee of Tampa. H. E. Godwin 
of Pensacola is the new vice-president and Robert G. 
Ashford of Tampa was re-elected secretary-treasurer. 
Directors named were: B. F. Agee, Tampa, District 
1; H. F. Milton, Jacksonville, District 2; H. E. Godwin, 
Pensacola, District 3; C. J. Lewis, District 3A; A. L. 
Lancaster, Coral Gables, District 4; Paul Hudson, 
Orlando, District 5; John Monahan, Fort Lauderdale, 
District 6 East; and Frank Prather, Fort Myers, Dis- 
trict 6 West. 


Student Loans Available at 
AIL Sehool 


The AIL has announced that students in its School 
of Laundry Management will be able to obtain finan- 
cial assistance through an AIL Student Loan Fund, 
beginning with the September, 1951, semester. Loans of 
up to $1,000 will be available, at three percent interest 
on unpaid balances. 

The fund was set up in 1944 through contributions 
made by laundryowners and allied trades members. It 
has not been used previously because most students 
were World War II veterans and could obtain assistance 
through the so-called “G. I. Bill.” The “G. I. Bill” is 
now about to expire, as far as initiating studies is con- 
cerned, The official deadline is July 25, 1951. The 
original endowment, plus additional contributions, 
have been invested and are earning interest. 

Applications for loans will be considered when the 
applicant meets the normal AIL enrollment require- 
ments. Loans will be made available to applicants 
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whose grades indicate a scholastic standing in the upper 
50 percent of their classes in high school or college. 
In addition, loans will be made to individuals who have 
no other means of financing training in laundry manage- 
ment and who are not already unreasonably burdened 
by financial encumbrances. 

All loan applications should be filed with the AIL 
not later than 90 days prior to the opening of the first 
semester in which enrollment is desired. An exception 
is being made in the case of the September semester, 
in financial and sales management, for which there are 
a few vacancies. 


AIL Appointments 


The American Institute of Laundering has announced 
the promotion of Foster L. Lee to manager of the 
membership service department and Kenneth Lofgren 
to staff assistant in the industry relations division. 

Mr. Lee succeeds Wirt V. Dunlop as manager of 
the membership service department. Mr. Dunlop has 
accepted a position as sales manager for the Dupli- 
Color Company, Inc., in Chicago. 

Mr. Lofgren, who spent four years in AIL’s depart- 
ment of sales and advertising, is now in charge of all 
Institute advertising and promotion directed to the 
laundry and textile industries. 

Mr. Lee, formerly assistant manager of the AIL 
membership service department, joined the Institute in 
July 1947 as a field representative. He was transferred 
to the membership service department as the assistant 
manager in September 1949. 


Dewey To Address Executives 


Domer E. Dewey, assistant treasurer of the AIL, has 
been invited to be a lecturer at the 28th annual session 
of the National Institute of Commercial and Trade 
Organization Executives on the Evanston, Illinois, 
campus of Northwestern University the week of August 
12. 

He will speak on “Financing and Budgeting Trade 
Association Activities” on August 16. 

The National Institute will be attended by approxi- 
mately 1,000 executives of trade and industrial associa- 
tions and chambers of commerce. 





LAUNDRY BUSINESS TRENDS 


New York 


May 19—0.1% more than last year 
May 26—0.1% less than last year 
June 2—0.3% more than last year 
June 9—2.9% 


June 16—5.3% 
M. R. Weiser & Co., New York 


May 19—1.8% 
May 26—7.0% 
June 2—3.8% 
than last year 


than last year 


New Jersey 

more than last year 

more than last year 

more than last year 

June 9—1.9% more than last year 

June 16—1.5% less than last year 
M. R. Weiser & Co., New York 


New England 
May 19—1.2% more than last year 
May 26—6.7% more than last year 
June 2—7.0% more than last year 
June 9—2.3% more than last year 
June 1o- same as last year 


Carruthers & Co., Boston 


Southeast 


April—3.0% more than last year 
J.R. Wilson & Co., Atlanta 
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OZONITE HELPS Sod Ow 


MANY WASHROOM “WRINKLES” 


You’ve made a forward 

step in assuring uniform 

quality work when you in- 

stall Ozonite in your wash- 

room. No over-building...no 
under-building. Ozonite is com- 
plete... ready to use right from the 
barrel. This scientifically balanced 
soap can save you time, manpower, su- 
pervision and money. A month’s trial will 
prove it. 





ootire-SanAksistam OHIO 
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Joint Defense Appeal Being 
Planned 


Planning the drive of the laundry industry on behalf 
of the 1951 Joint Defense Appeal campaign are the 


chairman of the industry effort, Murray Cohen of 
Consolidated Laundries (right), and Leon Lowenstein, 
general chairman of the New York JDA campaign. 
The JDA is currently conducting a $3,000,000 inde- 
pendent campaign in the New York area to support the 
programs of the American Jewish Committee and the 
Anti-Defamation League of B’nai B’rith for extending 
democratic rights and eliminating prejudice. The na- 
tional JDA goal is $6,000,000. 


Linen Supply Personnel 
Literature 


The Linen Supply Association of America has rounded 
out its comprehensive program for employee selection 
and training activities with a manual called “Procedure 
for Getting and Selecting Linen and Towel Service 
Employees.” 

The book contains recommendations on how and 
where to recruit applicants and how to measure their 
ability. Four yardsticks are provided: 

1. An application form for all applicants. 

2. Interviewer’s guide and rating form for all ap- 
plicants. 

3. Work reference form for all applicants. 

4. Personal tests for route and sales applicants. 

The manual describes in detail how each of these 
yardsticks should be used. 

Application, Interviewer’s Guide, and Work Refer- 
ence forms are available to members in sets of 25 each 
for $3.75. 

The selection and training program of the Associa- 
tion now includes: Handbook on getting and selecting 
linen and towel service employees; personal tests for 
Route and Sales Applicants; employment application 
blank; interviewer's guide and rating form; work refer- 
ence form; sales training manuals—Ride With the 
Winners; sales training films; sales tips bulletins; sales 
ideas bulletins; employee relations bulletins; employee 
relations posters; and bulletin boards. 


New Safety Booklet 


As the opening gun in a stepped-up effort to interest 
small business in the economic and social benefits of 
accident prevention, the National Safety Council is 
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distributing a new booklet, “Safety Pays the Smaller 
Business.” The Council points out that more than two- 
thirds of all industrial injuries occur in business with 
fewer than 100 workers. 

The booklet explains the tremendous cost of accidents, 
both in dollars and in production losses, and explains 
what the small industries should do to overcome this 
problem. Initial distribution of the booklet will be 
through insurance companies. If copies are not obtain- 
able from your carrier, single copies are available from 
the National Safety Council, 425 North Michigan 
Avenue, Chicago 11, II., without charge. 


Chicago Group Elects Officers 


The annual meeting, election, and installation of 
officers of the Chicago Laundry Owners Association was 
held recently. The president delivered his annual report, 
thanked members for their cooperation and loyalty, 
and appealed to them for their continued support and 
cooperation on behalf of the officers and directors to be 
elected for the ensuing year. 

The following officers and directors were unanimously 
elected: president, N. C. J. Christiansen, Central Laun- 
dry Co.; vice-president, Samuel Levitetz, Great Western 
Laundry Co.; treasurer, L. H. Mains, Up-to-Date 
Laundry Co. Directors are: J. G. Shaw, Thebest 
Laundry and Cleaning Co.; Sol Stone, Rainbow Laun- 
dry, Ine.; M. D. Tiersky, South Shore Laundry; A. F. B. 
Klein, Antiseptic Laundry;. Meyer Reizman, Progress 
Laundry Co.; and F. M. Howard, King’s Laundry Co. 


Linen Suppliers Pledge Defense 
Effort Support 


Members of the Linen Supply Association of Americ: 
have passed the following resulution: 

“That the 713 delegates assembled at the 39th Annual 
Convention of the Linen Supply Association of America 
endorse warmly the participation of Linen and Towel 
suppliers in Civil Defense work; and that they make 
available to the public and the mobilization effort 
all of their facilities, including their 7,200 trucks for 
use In emergencies as ambulances and disaster units; 
their hundreds of laundering plants for the decontam- 
ination of clothing; and their supplies of washable 
service apparel and bed linens for disaster purposes.” 


Campaign Builds Routeman 
Confidence 


Most routemen can sell, but many don’t. If they don’t, 
it is probably because of three basic reasons: (1) they 
don’t know how to get started; (2) they lack self- 
confidence; and (3) they lack incentive. 

To meet these deficiencies, the department of sales 
and advertising of the AIL has worked out a Magic 
Question campaign with Belknap & Thompson, 1516 
S. Wabash Avenue, Chicago 5, Ill. The campaign, says 
AIL, will help routemen to gain confidence at the door 
and teach them how to properly approach a prospect. 
The campaign also supplies the incentive which urges 
routemen to make more calls, get more customers, and 
to build up their routes. 

The AIL suggests that one complete Magic Question 
campaign be purchased for each man, at a cost of 60 
cents each. A folder describing the campaign is available. 
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Here’s a husky, two fisted compressor 
with two working cylinders to give 
you double the air at every stroke and 
safeguard the all-important depend- 
ability of supply. An exclusive West- 
inghouse protective device prevents 
loading if the oil level is too low. This 
forewarning calls immediate atten- 
tion to the oversight, which can be 


corrected before damage results. 


Other modern features include auto- 
matic pressure control, pressure lu- 
brication, multiple “V” belt drive— 
plus the important protective features 
listed at right. Displacements from 
9.68 to 75 cfm; hp from 1% to 10. 
Gas engine drives available. 
Dependability and durability are 
extra important today. Be safe and 


sure—get a Westinghouse “Y”, 


re, Westinghouse 


LL 


Only the Westinghouse “Y” 
gives you ALL THREE 


Low Oil Level Protection—No 
Oil—No Air, bans wear and 
repair. 

Thermal Overload Protection 
—Standard, at no extra cost, on 
the “Y". 

Starting Unioader—Compres- 
sor remains unloaded till speed 
and oil flow are normal, 


Ask for Bulletin IDC 9302-3 


Westinghouse Air Brake Co. 


XK Industrial Products Division—WILMERDING, PA. 
Factory Branch: EMERYVILLE, CALIFORNIA 


DISTRIBUTORS THROUGHOUT THE UNITED STATES . . . CONSULT YOUR CLASSIFIED DIRECTORY 
DISTRIBUTOR IN CANADA: CANADIAN WESTINGHOUSE CO., LTD., HAMILTON, ONTARIO 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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New President of O.M.I. 


The Ohio Mechanics Institute announces the appoint- 
ment of Dr. Harold P. Rodes to succeed the late John T. 
Faig as president. 

Dr. Rodes comes to 
the O.M.I. from the Uni- 
versity of California, 
where he was Assistant 
Professor of Engineering 
and Assistant Director 
of Relations with 
Schools and Industry. 
He obtained his A.B. de- 
gree from Dartmouth, 
then took graduate study 
in engineering at U. C. 
Berkeley. His Doctor of 
Philosophy degree in ed- 
ucational administration 
was acquired at Yale 
University. 

The new president 
served as a Marine 
Corps lieutenant in World War II until a combat wound 
on Guadaleanal and a few tropical diseases put him 
back in civilian clothes. 

Dr. Rodes states that the Power Laundry Coopera- 
tive Course will, of course, continue to be offered, with 
the next class starting on September 10, 1951. 


DR. HAROLD P. RODES 


Murdoch Leads Kiwanis 
Convention 


Don H. Murdoch of Winnipeg, Canada, president of 
Kiwanis International and president of the Peerless 
Laundry in Winnipeg, headed the Kiwanis official dele- 
gation of some 100 officers and their families who arrived 
in St. Louis, Mo., on June 14-15. Arriving for pre-con- 
vention meetings of the board of trustees and interna- 
tional council, the high echelon Kiwanians were the 
advance guard of 10,000 persons who attended the 36th 
annual convention of the service club organization. 


Report on Textile Fibers 


New information on the tensile recovery character- 
istics of textile fibers is contained in a report now avail- 
able from the Office of Technical Services of the U. 8. 
Department of Commerce. 

The report, prepared by the Army Quartermaster 
Corps, presents an account of systematic recovery tests 
of samples representing sixteen different textile fiber 
materials. The materials are compared as to the per- 
centage of their elongation which recovers immediately ; 
that which recovers after a defined period of time, and 
that which remains “permanently.” 

The new electronically-controlled Instron Tensile 
Tester was used for the tests employing a specially- 
developed cycling technique. Fibers tested were Fiber- 
glas, cotton, ethocel, Fortisan, Saran, viscose, acetate, 
nylon, Orlon acrylic fiber, Fiber V, Vinyon CF-HST, 
NOZZ, NORU, wool, casein and polyethylene. 

Improved equipment will help to eliminate minor in- 
adequacies found in the method, according to the re- 
port, and the recovery data secured will lead to a better 
understanding of the complex behavior of textile mate- 
rials and their practical implications. 
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PB 103038, Tensile Recovery Behavior of Textile 
Fibers, 59 pages including photographs, graphs, tables 
and bibliography sells for $1.50 per copy. Orders should 
be addressed to the Office of Technical Services, U. S. 
Department of Commerce, Washington 25, D. C., ac- 
companied by check or money order payable to the 
Treasurer of the United States. 


Book Review 


Techniques of Plant Maintenance—1951, Clapp & 
Poliak, Inc., New York, $6.00. 


An extensive discussion of recent developments in 
problems of plant maintenance. “Techniques of Plant 
Maintenance—1951,” has just been published by Clapp 
& Poliak, Ine., the management of the Plant Mainte- 
nance Show held in Cleveland last January. The new 
volume is a companion piece to “Techniques of Plant 
Maintenance—1950” and contains the proceedings of 
the Plant Maintenance Conference held in conjunction 
with the show. 

The new volume, however, is printed and bound in- 
stead of mimeographed. Last year’s book went through 
two editions and was out-of-print two weeks after its 
publication had been announced. 

More than 40 nationally known experts in the field 
of maintenance contributed papers. The book contains 
228 pages, and is illustrated with 48 tables, diagrams, 
illustrations, graphs and charts. One of the features 
is a series of questions and answers submitted after 
sach of the 12 sessions. In all, 544 questions put to the 
speakers are answered. The book is bound with cloth 
over board and has gold-stamped titles. 

Subjects covered include preventive maintenance, 
inspection procedures and frequencies, records and 
reports, training personnel for maintenance, organiza- 
tion and management for maintenance, maintenance 
costs, incentive payment of maintenance workers, plan- 
ning and scheduling maintenance operations, applied 
lubrication in industry, housekeeping, painting and 
decoration, floors and standards of sanitation. 


Philadelphia Group Elects 
Officers 


At the regular monthly meeting of the Junior Laun- 
dry Board of Trade of Philadelphia on June 19th the 
following new members of the executive committee were 
elected:—Eugene Fertman, Cornell Laundry; Frank 
Tavani, Passyunk Laundry; and Victor Farelli, Real 
Service Laundry. The executive committee, charged 
with responsibility for managing the board’s affairs, 
is a rotating one with new members elected every six 
months. 
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EQUAL EFFICIENCY 


FOR 


(halty Laundering & Wet Cleaning 


Use New) nstonejealgon directly / 


You simply add new instant 
Calgon directly to the wash- 
wheel, hand-scrubbing soap, 
rinse tub, or rug shampoo solu- 
tion. There is no need to make 
up a solution in advance. New 
instant Calgon is free-flowing, 
dissolves instantly at any water 
temperature. Available in 25 Ib. 
drums or 100 Ib. bags. 


You get identical efficiency from Cal- 
gon whether you use the regular form 
for preparing stock solutions or the 
new instant Calgon in dry form. Either 
form of Calgon conditions water for 
quality \|aundering and wet cleaning 
equally well. Calgon prevents and re- 
moves washing film . . . makes water 
wash and rinse better . . . makes every- 
thing in the washing formula work 
better. 


Use Ck O/7 IN THE FORM THAT'S BEST SUITED TO YOUR NEEDS— 


for quality laundering—wet cleaning—rug and upholstery shampooing 





—" oe ag ty form —réady for use 


Calgon te < 





a 
REGULAR FORM 


Get in touch with your Calgon 
distributor, or write: 
. 
CALGON, INC., 323 Fourth Avenue, Pittsburgh, Pa. 
* Calgon is the registered trade mark of Calgon, Inc., for its vitreous sodium phosphate products. 
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Launderers Named Trade 
School Advisers 


In cooperation with the Georgia Department of 
Education and H. O. Carlton, superintendent of the 
North Georgia Trade and Vocational School located 
at Clarkesville, Georgia, six members of the Georgia 
Launderers and Cleaners Association have been ap- 
pointed to serve as a permanent advisory committee to 
the staff and officials of the laundry and drycleaning 
division of the school. 

Georgia launderers on the committee are Preston 
Bunn, Bunn’s Laundry, Inc., Griffin; Joe R. May, Joe 
May Cleaners and Laundry, Atlanta; C. E. Morgan, 
Morgan Cleaners and Laundry, Decatur; Jesse Rogers, 
Upson Laundry and Cleaners, Thomaston; 8. J. Lind- 
sey, Nu-Way Laundry and Cleaners, Marietta; Ellis 
Whitehead, Whitehead Laundry, Dalton. 

On June Ist, members of the committee visited the 
school as guests of Superintendent Carlton and Mr. 
Leslie Smith, who heads the school of laundry and 
drycleaning. 

In an enthusiastic report to the directors, the com- 
mittee recommended the institution be given the support 
of all launderers and cleaners in the state. For several 
years the North Georgia Trade and Vocational School 
has successfully operated a small laundry and dry- 
cleaning division—the only school of its kind in Georgia. 
Plans for expanding the school which are already under 
way include the construction of a new building 30 x 100 
and the installation of the latest type laundry ma- 
chinery as well as the newest type drycleaning equip- 
ment. Both petroleum and synthetic drycleaning ma- 
chines are being used in the installation. Staff members 
will be increased to handle the anticipated enrollment 
of Georgia boys interested in studying laundry and 
drycleaning skills. 

In addition to making a study and suggestion for the 
new plant layouts and building construction, the com- 
mittee has recommended the school offer highly special- 
ized courses of training in the full two-year course as 
well as short term refresher courses for both cleaners 
and launderers. 


Gas Equipment Makers Adopt 
Standards Code 


Designers and builders of more than 25,000 different 
types of gas equipment for industrial use have an- 
nounced voluntary adoption of a “code of ethics” 
governing the standards of performance and safety of 
such equipment. 

“Since industrial gas equipment is designed to the 
individual customer’s order only, there has been no 
system of approving our products as in other gas ap- 
pliance fields,” said D. A. Campbell, chairman of the 
group, a division of the Gas Appliance Manufacturers 
Association. “In the absence of official standards, each 
manufacturer pledging adherence to thé self-imposed 
code indicates that he is conscious of his obligation to 
the public and to the industries he serves.” 

Members of the division, who make gas equipment 
used in textile, automotive, metals, and other essential 
production, Campbell said, have agreed to self-policing 
on the following terms: 

Product design based on sound engineering principles 
and proven research, and employment of superior work- 


manship and materials; assignment of accurate and 
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dependable input and output ratings to all products; 
design and construction with a view to satisfactory 
product performance over a reasonable expected life- 
time; readiness to cooperate in the preparation and 
application of official standards, when and if promul- 
gated by the American Standards Association; applica- 
tion of highest standards of safety and durability to 
the selection of controls and accessories used in finished 
products; and furnishing of carefully prepared direc- 
tions, wherever practicable, to assist installers and users. 


A.I.L. Annual Convention 
Plans Announced 


E. J. Hegarty, director of sales training for the West- 
inghouse Electric Corporation, has accepted an invi- 
tation to speak at the 64th Annual Convention and Ex- 
hibit of the American Institute of Laundering in 
Chicago, Friday through Sunday, October 19-21. Mr. 
Hegarty will talk on selling in today’s market under 
the title, ‘How to Get Better.” 

Both the program and the exhibit will be housed 
in Chicago’s Stevens Hotel. 

Another headliner who has confirmed his appearance 
on the program is U. 8. Senator Everett McKinley 
Dirksen of Illinois, who will speak Saturday. Other 
leaders of government and prominent industrialists 
will join laundryowners on the program. 

The opening session will include a report of the third 
national survey on the laundry market, now under 
way. Field work is being conducted by the Psycholog- 
ical Corporation for AIL and Procter & Gamble, co- 
sponsors of the first two surveys. 

An Institute production panel is planned for Satur- 
day morning. Management, production, work flow, 
personnel policies, and record keeping will be the sub- 
jects of talks by AIL staff men. 

A laundry sales session is scheduled for Saturday 
afternoon. In addition to Mr. Hegarty, speakers will 
include a laundry sales executive and a member of the 
AIL department of sales and advertising. 

At the closing session Saturday afternoon, there will 
be a report on the Washington situation as it effects 
the laundry industry, and an address by an industrial 
leader from outside the laundry field. 


GI Edueational Benefits 
Almost Over 


The GI Bill's education and training program will 
reach its cutoff point for most veterans on July 25. 
Veterans discharged before July 25, 1947, actually 
must be in training on that date, except for interruptions 
beyond their control, in order to continue afterwards. 
Those few discharged afterwards have four years from 
their discharge date in which to start. 

During the seven years of the program, about half of 
the nation’s 15,200,000 World War II veterans have 
taken some form of training under the GI Bill. So far, 
the cost of the program has been more than $12 billion 
for tuition, subsistence allowances, supplies and train- 
ing equipment. 

The 7,500,000 veterans who trained in schools, on the 
job and on the farm have taken courses in nearly every 
field at which man earns his living—ranging from 
agronomy to zoology and from automobile mechanics 
to welding. 
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“On my dry-cleaning route— 
| run my Parcel Delivery 
for under 2° a mile!” 


—says S. H. WEISER 
Madame Arlene Cleaners, Inc., Brooklyn, N. Y. 


me. liCene 


CEE ANERS 


——————__ mL 


“It gives me more miles per gal- 
lon than any truck | ever owned,” 
says Mr. Weiser. “You can't beat 
Ford Trucks for gas, oil and repair 
economy!” 

Dry Cleaner Weiser makes about 
50 daily customer pickups and 
deliveries. As one of the 5,000 
owners who entered the nation- 
wide Ford Truck Economy Run, 
he reports: 

“During the 6-month Run, my 
Power Pilot equipped 1950 F-3 
Parcel Delivery chassis with cus- 
tom-built body traveled 5,052 


NEW YORK 
Report No. 4727 


miles in stop-and-go service. Yet 
in spite of very congested traffic 
conditions, the total spent for gas, 
oil and maintenance (with no 
repairs) was $97.30. That’s a 
thrifty running cost of only 1.93 
cents a mile!”’ 


Like others who rely on Ford 
for low running costs, Weiser is 
sold on the money-saving service 
he got from his local Ford Dealer. 
For more facts on the trucks that 
last longer and save you money 
every mile—mail the attached 
coupon today! 


This "51 F-3 Parcel Delivery chas- 
FORD TRUCKING 2223.57 300205 
time, fuel and trip mileage. Be- 


COSTS LESS 


sides large body space, it has 
roll-action “‘short turn”’ steering, 
thrifty 95-h.p. Six engine, and 
many other features. 


becavse FORD TRUCKS LAST LONGER! 


Using latest registration data on 7,318,000 trucks, life insurance experts prove Ford Trucks last longer ! 
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POWER PILOT 
helps 


LAUNDRIES & CLEANERS 


hold down hauling costs 


The Ford Truck POWER PILOT is a 
simpler, fully-proven way of getting 
the most power from the least gas. 


e It automatically 

meters and fires the 

right amount of 

gas, at precisely 

the right instant, 
to match constantly changing speed, 
load and power requirements. 

Unlike conventional systems, the 
Power Pilot uses one control instead 
of two, yet is designed to synchro- 
nize firing twice as accurately. 

You can use regular gas... you 
get no-knock performance. Only 
Ford in the low-price field gives you 
Power Pilot Economy! 


MAIL THIS COUPON TODAY! 
FORD Division of FORD MOTOR COMPANY 
3283 Schaefer Rd., Dearborn, Mich. 

Send me without charge or obligation, de- 
tail specifications on Ford Trucks for 1951. 

Full Line Heavy Duty Models 
Light Models Extra Heavy Duty Models [| 
Nome___. - ———— 
(Please print plainly) 
PR inccmnnntonsen 


2 et new 
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Laundry News Notes 


DELAWARE, OHIO—The Economy 
Laundry and Dry Cleaning Company 
has been sold by Arthur Richardson to 
Emerson W. Gearheart. 


KALAMAZOO, MICH.—Bob Hartman, 
secretary of the Southern Michigan As- 
sociation of Institutional Laundry Man- 
agers, reports that the June meeting of the 
group was held at the Bronson Hospital. 
Twenty-two members attended and took 
part in the general discussion. The July 
meeting will be held at the Pennock 
Hospital in Hastings, Michigan. 


MONTREAL, P. Q.—The first combina- 
tion drive-in laundry and service station 
is now in operation. The customer drives 
up under a canopy and, while his car is 
being serviced, hands his laundry to 
a laundry helper stationed at an open 
window level with the car window. 


ELGIN, ILL.—Dwight Boxberger, 
president of the Elgin Steam Laundry, 
has announced that employees of the 
Laundry Workers International Union 
operated an exhibit at the AFL Union 
Industries Show held recently in Chicago, 
in which they demonstrated the modern 
methods of washing and finishing shirts 
now being used at the Elgin plant. The 
plantowner distributed tickets for the 
show to his customers. 


INDEPENDENCE, MO.—Bowlers of 
the Independence Laundry and Cleaning 
Company gave a good account of them- 
selves at the National American Bowling 
Congress tournament held recently in St. 
Paul, Minn. While the laundry keglers 
won no top places, they finished in the 
money in 10 events. 


CHATHAM, ONT.—The Maple City 
Laundry, which recently completed re- 
placement of their equipment, held an 
open house to celebrate the event. 


DECATUR, ILL.—The Norman Laun- 
dry and Dry Cleaning Company recently 
got out some hard-hitting fur storage 
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advertising. A_ three-column, 
newspaper ad captioned “Summer Meals 
has been particularly effective in securing 
new storage volume. 

The ad showed a picture of a moth 
seated at a table reading a menu. The 
caption read: “The moths dearly love to 
feast on woolen garments, blankets, and 
furs . . . but their meals are rather costly 
when you furnish the food. You can keep 
from buying moth food this year by 
storing your furs in Norman’s moth proof 
air conditioned vaults.” 


WARSAW, IND.—The corporation 
charter of the Warsaw Troy Laundry 
Company has been revoked because of 
failure to file an annual report. 


VINCENNES, IND. — Damage esti- 
mated at $12,000—15,000 resulted from 
a fire at the Progress Laundry and Dry 
Cleaners on June 10. The blaze was ap- 
parently started by hand pressing irons 
left on when the plant closed up on 
Saturday night. 


CHICAGO, ILL.—Routemen here are 
asking for a cut in their work week from 
six to five days with no cut in pay. 


EAST PRAIRIE, MO.—The Budget 
Laundry and Cleaners has expanded by 
obtaining additional space in the Bon- 
durant Building. The added space is 
being used for office quarters. The former 
office next door is being used for equip- 
ment and storage. 


LARNED, KAN.—Mrs. J. E. McMul- 
len, manager of the local office of the 
Ideal Laundry, reports that approximately 
$2,000 left in clothing during the last 
three weeks has been returned to the 
plant’s customers. The largest sum over- 
looked was $800 which a doctor left in 
the pocket of a suit he sent to be cleaned. 
When they called him up to tell him 
about it, asking if he would call for 
the money, he told them, “No. Just send 
it over with the route driver.” 


COLORADO SPRINGS, COLO.—The 
Sno-White Laundry & Cleaners has pur- 
chased the building formerly occupied by 
the Sanitary Laundry. Sno-White opened 
a complete laundry and drycleaning serv- 
ice in the new location on or about 
June 1. 
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PECOS, TEXAS—The Pecos Laundry 
and Dry Cleaning Company is construct- 
ing a new building to house additional 
laundering facilities in the 300 block of 
South Cherry Street, almost directly 
behind the main plant. Laundry will be 
done while the customers wait in com- 
fortable, air-conditioned waiting rooms. 


CHILDRESS, OKLA.—Mr. and Mrs. 
R. M. Owens have traded their laundry 
for a farm owned by Mr. and Mrs. Noble 
Elif. 


TAYLOR, TEXAS—The City Steam 
Laundry has celebrated its third anniver- 
sary. The plant is owned by Mr. and Mrs. 
Eckhardt Zeplin. 


GREAT BEND, KAN.—J. E. McMul- 
len, whose election as mayor was re- 
ported in last month’s issue, has now been 
installed as exalted ruler of the Great 
Bend Elks lodge. 


EL RENO, OKLA.—Glenn Mordy, 
laundryowner, has been named vice- 
mayor of this city. 


COACHELLA, CALIF.—The Valley 
Laundry, a $100,000 corporation, is being 
formed to operate a plant in the former 
Associated Date Building. The plant 
should be in operation by August 1, and 
will employ about 30 persons. 


BUFFALO, OKLA.—Considerable 
damage was caused by a recent fire at 
the Buffalo Laundry. 


WICHITA, KAN.—A new firm, the 
Plaza Mona Wash, has been opened under 
the management of M. E. Miles. Wet 
wash, fluff dry, and shirt finishing are 
the services being offered. 


LAWRENCE, KAN.—One_ technique 
used by Ed Elam, proprietor of the In- 
dependent Laundry, for building good- 
will was to give white coats to each 
member of the Lawrence Men’s Chorus. 


MOBILE, ALA.—A new $50,000 two- 
story brick annex to Chin’s Laundry, Inc., 
has been placed in partial operation as 
part of the plant’s expansion program. 
The firm now has 14 branch offices in 
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QODUCTION with 


GUIDEBOOK 
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Combining: 


1. EDITORIAL FEATURE SECTION: 
Maximum production with minimum labor. 
2. OPERATING GUIDE: 


Charts, graphs and tabulated information 
covering all phases of laundry plant op- 


eration and production. Basic textbook 
information in a handy reference form, 
useful day-in day-out to all plant execu- 
tives. 


3. BUYERS’ GUIDE: 


CLASSIFIED DIRECTORY, listing in a single 
section all kinds of laundry equipment 





LAUVDRY INDUSTRY 


* 


and supplies and manufacturers of these 
products; arranged for easiest reference 
and quick and sure finding of buying in- 
formation. 

TRADE NAME DIRECTORY, listing trade 
names and manufacturers of equipment 
and supplies used by the laundry industry. 
MANUFACTURERS’ DIRECTORY, providing 
an alphabetical list of manufacturers and 
their home office addresses. 

LOCAL BUYERS’ GUIDE, a geographical 
directory providing complete information 








coming in OCTOBER 





on addresses of manufacturers’ branch 
offices, distributors and jobbers. 

DETAILED BUYING INFORMATION sup- 
plied in display advertising of leading 
manufacturers and sales organizations; by 
informational ads throughout the Classi- 


fied and Geographical Directory Sections. 


4. AND A.I.L. CONVENTION GUIDE: 
full details of program and exhibit plans 
for annual convention of American Insti- 
tute of Laundering, to be held in Chicago, 
Illinois, October 19-21. 
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addition to truck routes, runs a dry- 
cleaning plant, and employs more than 
200 persons. 


JASPER, ARK.—The Acme Laundry 
and Cleaners of Harrison has extended 
its service to Jasper. 


FT. MEYERS, FLA.—Rufus Yent, own- 
er of the Beach Laundry, and his brother 
have joined the crew of a shrimp trawler 
for the summer months. 


FLORIDA—Florida laundries and 
cleaning and dyeing establishments 
grossed an estimated $48,826,000 last 
year, according to the Florida State 
Chamber of Commerce. The Chamber 
stated that there were 978 laundry and 
cleaning and dyeing plants catering to 
the public in 1950. 


BECKLEY, W. VA.—R. B. Armentrout 
has purchased the Raleigh Laundry and 
Dry Cleaners. He will form a new cor- 
poration to operate under the trade 
name of Raleigh Cleaners and Laundry. 
He bought the plant from L. O'Toole and 
J. D. Rau, owners of the Peerless Steam 
Laundry. 


NEWARK, N. J.—The 135th meeting 
of the North Jersey Institutional Laundry 
Managers Association was held on June 
13 at the Robert Treat Hotel. F. L. 
Stubblefield of the Naval School at 
Bayonne reported on the life of a laun- 
dry manager in the Navy. 


COLUMBIA, PA.—The Martin Quality 
Laundry is now under new management 
and will be known as the Quality Laun- 
dry. The new manager of the plant is 
C. F. Curin, former operator of the New 
Radford Laundry at Radford, Va. 


PROVIDENCE, R. I.—In a recent elec- 
tion, William B. Welch was elected 
president of the Launderers & Cleansers 
Association of Rhode Island, an affiliate 
of the retail trade board of the Providence 
Chamber of Commerce. Other officers 
are James D. S. Aitken, vice-president; 
Howard E. Gladding, treasurer; and R. 
Franklin Weller, secretary. 


JOHNSON CITY, N. Y.—The Johnson 
City Laundry completed its 36th year of 
business, all under the same ownership, 
last month. Frank M. Haines is president 
of the laundry. 


AMESBURY, MASS.—The Ideal Soft 
Water Laundry recently observed its 25th 
anniversary. 
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ATHENS, N. Y.—The Brady Laundry, 
Inc., has announced that Martin Hirsh- 
kowitz has been named manager of the 
firm’s new drycleaning department. 


WAKEFIELD, MASS.-—Lt. George J. 
Sheridan, U. S. N. R., owner of the 
Cottage Laundry, has been recalled to 
active service. His business will operate 
as usual. 


HEWLETT, N. Y.—The new $25,000 
plant of the Royal Laundry recently 
celebrated its formal opening at a cock- 
tail party given for patrons, neighbors 
and friends. Over 200 persons attended. 
Bernard W. Eisenberg, owner, is a mem- 
ber of the board of governors of the L, I. 
Laundrymen’s Association, a sponsor for 
the Hewlett-Woodmere Police Boys Club, 
and was formerly public relations man 
for the Hewlett Business Men’s Associa- 
tion. He has been in the laundry busi- 
ness for more than 25 years. 


WHEELING, W. VA.—Fire resulted 
in $500 worth of damage at the Home 
Pearl Laundry recently. Firemen re- 
ported that employees were cleaning an 
ironer with gasoline when the fluid caught 
on fire, apparently from the heat of the 
ironer. 


BATAVIA, N. Y.—C. Stuart Whitcomb 
is the new manager of the Batavia Laun- 
dry, succeeding Oliver J. Herlan. Mr. 
Whitcomb was formerly associated with 
the Buffalo General Laundry. 


FRANKLIN, N. H.—The Richardson 
Laundry has been purchased by Haldane 
H. Boyd. The business has been incor- 
porated and is being continued as the 
Franklin Laundry, Inc. No changes are 
being made in the operating personnel 
of the plant. 


WEYMOUTH, MASS.—At a meeting 
of the directors of Old Colony Laundries, 
Inc., at Quincy on June 12th, Forrest I. 
Neal, Jr., was elected president and 
treasurer to succeed his late father. Mr. 
Neal, Sr., died suddenly last week follow- 
ing an operation. His son Forrest, who 
takes over, is a graduate of the voca- 
tional training schools of both the Ameri- 
can Institute of Laundering and _ the 
National Institute of Cleaning & Dyeing. 
He has been treasurer and general man- 
ager of South Weymouth Launderers & 
Cleansers since 1932 and is currently a 
director of the Massachusetts Laundry 
Owners Association. A former president 
of the Weymouth Chamber of Commerce, 
Mr. Neal has also been active in Red 
Cross, Community Chest and _ hospital 
affairs. He is married, the father of one 
child and resides in Hanover, Mass. 


GLOVERSVILLE, N. Y.—Robison & 
Smith, Inc., have transferred their linen 
supply business in Fulton and Mont- 
gomery counties to Abelove’s Laundry in 
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Utica. Robison & Smith will continue to 
operate plants in both Gloversville and 
Amsterdam. 


NEW HAVEN, CONN.—Herman Moss, 
manager of the National Laundry, has 
been elected president of the Laundry 
Council of the New Haven Chamber of 
Commerce. Mr. Moss succeeds Edward 
McGuinness as president. 


NARROWSBURG, N. Y.—The Banner 
Narrowsburg Laundry, a new plant, was 
recently opened by Mr. Goldenberg. The 
plant will cater to hotels, camps, rooming 
houses, and private families. 


EASTON, MD. — McCord’s Laundry 
celebrated its 25th anniversary with an 
open house recently. Walter S$. McCord, 
founder, continues to direct the firm’s 
operations as president. 


CHELSEA, MASS.—Fire damage to 
the extent of $2,500 resulted from an 
overheated boiler at the Empire Laundry 
on June 7. 
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OMAHA, NEBR.—Franklin Dresher of 
Dresher Brothers, Omaha, has been 
elected president of the Nebraska Laun- 
dry Owners Association. Roland Down- 
ing of the Kearney Laundry and Dry 
Cleaners, Kearney, Nebr., was named 
secretary. 


PORTLAND, ORE.—One Portland 
plant has hired a customer relations 
woman who goes after new business and 
settles complaints. She follows up on 
wedding ements, checks up on 
all types of ads that might provide leads, 
and uses the “woman’s touch” generally 
in building sales. 





RIDGEFIELD, WASH.—Mr. and Mrs. 
L. H. Hawk have purchased the Battle 
Ground Laundry from Mr. and Mrs. 
Jesse Shepherd. Mr. Shepherd will con- 
tinue working at the laundry. 


VICTORIA, B. C.—The New Method 
Laundries have recently completed their 
modernization program with a new 
$70,000 washroom. 


THE DALLES, ORE.—Frank Crevis- 
ton, an employee in the drycleaning de- 
partment of the Service Laundry, is at- 
tracting considerable west coast attention 
as a writer of song lyrics. Three of Mr. 
Creviston’s lyrics have been put to music. 
His first composition, “The One and 
Only,” has been selected as one of eight 
songs for presentation by Starland Records 
on eastern radio and television shows. 





July 15, 1951 STARCHROOM LAUNDRY JOURNAL 63 


- Starches arc LOPS from Coastz Con 


Clin 


— RRR cel 
Tseng 


JL oe SUPREME 
Ii a al / ¢ Li NTO N a, 
HMM STARCHES [774 


@ Clinton Laundry Starches give you quick boiling and fast 
penetration action. 


@ Planned, processed and manufactured to meet top-quality 
standards. 


@ Contain no chemicals to cause discoloration or weakening 
of fabrics. 


@ Every batch scientifically formulated and laboratory tested 
for uniform quality. 


Write for demonstration by Clinton's Laundry Technicians. 


CLINTON FOODS INC. 
CLINTON, IOWA 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Finished garments come in on line at left, move across aisle to assembly rail. Numbers from 0 through 99 conform with 100 order lot system, 
are pasted on three sections of movable rack which slides up to transfer point where orders are routed to bagger 


New Sliding Assembly Rack 


Straight line system keyed to use of 
barn door rails in Maryland laundry 


By JOHN J. MARTIN 


BARN DOORS ONCE MOVED back and forth over 


the rail used as the main fixture of a sliding assembly 
rack in the drycleaning department of the Dorset 
Laundry in Cambridge, Maryland. The barnyard-to- 
dry-cleaning adaptation has simplified and speeded up 
assembly, bagging, and dispatching in Owner William 
Paul’s 100-order lot system. 

Three separate rails pass in back of the finishers, 
forming an aisle in the plant. The slickrail‘close to the 
presses is used to hang finished garments before as- 
sembly. Across the aisle is the movable assembly rack 
hung from the door rail. A few inches beyond this, 
on a level with the assembly hooks, a third slickrail 
takes completed orders to the bagger. 

For use in this straight line system no changes in the 
physical makeup of the door rail were necessary. The 
square, hollow rail has a slot running lengthwise along 
the bottom. Trolleys supported by the rail consist 


of two wheels within the rail, one on either side of the 
slot, and a bolt, fastened between the wheels, which 
protrudes through the slot. The rail is fastened to the 
ceiling, just as any slickrail. 

The protruding trolley bolts support three sections 
of four-by-four. One hundred metal eyes, from which 
hang 100 assembly hooks, are screwed into the wooden 
sections. Numbers 0 through 99, pasted above the proper 
hook and eye, are covered with celluloid for protection. 


Identification Tags 


Identification tags attached to garments being cleaned 
at Dorset are printed on an automatic numbering 
machine. The last two digits are the important ones for 
the girl assembler. All pieces of Order No. 18 go on 
assembly hook 18. That’s all she has to know. The 
girl takes the garments just as they come and sorts 
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HELPS YOU WAIT ON. sca, 
MORE CUSTOMERS _ee<' 


the fully automatic 


Nu-Cleaning 
‘System 


Provides Superior On-Premises 
Cleaning with Low Labor Cost and Minimum Attention 
for Modern, Main Street Merchandising 


Think of the many jobs that could be done in fhe time 
now spent tending non-automatic cleaning systems. 
There’s sorting, pressing, spotting, repairs —all 
services which will bring back more customers. And 
with “Nu-Cleaning” you can do finest quality, 
on-premises cleaning with solvent cost kept low. A 
built-in reclaimer saves solvent on every run. Patented 
shock-absorber construction avoids need for special 
foundation or bolting down. You can install it anywhere. 


= Hortman 


U. & HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE. NEW YORE 3. N. ¥. 
When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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them to the proper hooks. When the lot is complete, 
she need only run down the line once with her copies 
of office invoices to see that all orders are accounted for, 
and attach the invoices to the proper assembly hooks. 

After removing any incomplete orders to a special 
section of slick-rail where they do not hold up other 
lots, the assembler starts to move garments to the 
bagger. First she takes all garments in the section num- 
bered 0 through 33 off the hooks and drops them on the 
slickrail leading to the bagging station. Finishing this, 
she pushes the easily moved sliding rail up a slight 
incline and out of her way. She brings the next section 
forward and again transfers. After sliding the second 
four-by-four up with the first, she transfers the re- 
mainder of the lot. 

The good assembler can vary the plan to help other 
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View of rack at transfer point 
shows slickrail behind assembly 
hooks. Garments on first sec- 
tion are put on slickrail, then 
section is moved up slight in- 
cline (upper right) and second 
section brought forward. Gar- 
ments awaiting bagger were 
posed to show transfer point 


operations. If the bagger is overloaded, the assembler 
will wait before transferring the second and third sec- 
tions. During that waiting time, she might go back 
along the line of incoming garments to find the re- 
cleans and specials holding up the few orders waiting 
for final assembly. She might combine parts of orders 
to save handling by the baggers, as well as space and 
hangers. She might also help out the bagger by trans- 
ferring orders readied for delivery to the routemen’s 
racks. 

According to Mr. Paul, this innovation in assembly 
racks has decided advantages over the circular rack 
once used in the plant. The movable sections have per- 
mitted him to use the straight line system which he 
considers better. 

He has instructed his assembler to work from the 


Closeup shows split between 
sections of rack. Bolts holding 
four-by-four are attached to 
wheels inside old barn door 
rail, making sections movable. 
Note rubber heel used as 
bumper 
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“Answers a very definite need!” 


That's what an outstanding laundry operator says about 


Wondering what 
THE FUR BOOK 
can do for you? 


Here are some of the 


G. KAPLAN 


4 DYER 

NAL GLEANER it 

THE NAT rant 
p-const 


Fur Editor 


Outst 4 h jure 
ret 
¢sta et 


answers from leaders in your own industry: 


For information. .. for problems 


The Fur Book we bought from you a short time 
ago has proved very satisfactory. It has been 
most helpful. We have been in the fur cleaning, 
storage, repairing and restyling business for a 
number of years, and we consider your book the 
most satisfactory for all information and prob- 
lems. 


R. B. Nichols 
Danville Laundry & Dry Cleaning Co. 
Danville, Kentucky 


For reference ...for teaching 


We bought two copies of your “Fur Book” which 
is available as a reference book for those of our 
divisions which have fur cleaning and storage 
vaults. We find the book is very useful for teach- 
ing our superintendents and employees the dif- 
ferent types of furs and how to handle them. I 
certainly think the book as a whole answers a 
very definite need. 


Robert T. Baxter 
Baxter Laundries Corporation 


Grand Rapids, Michigan 


Increase the profits from your present fur service . . . or get 
into this moneymaking sideline! It’s a “natural” for the 
reputable drycleaner or laundryowner. 


Everything you need to know for this profitable 
business you'll find in THE FUR BOCK 


Cleaning, glazing, dyeing . . . operation of r 

fur machine . . . cufting, sewing, nailing 

. . repairing, remodeling . . . how to 

make fur accessories and complete gar- | 

ments .. . common problems and how to | 
solve them ... how to build a fur busi- 

ness ... how fo estimate costs. j 

| 

I 

I 


| STARCHROOM LAUNDRY JOURNAL 
304 East 45th Street 
New York, 17, N. Y. 


Gentlemen: [_] CHECK [-] MONEY ORDER 

Please send me my copy (postage paid) of THE FUR BOOK by David 
G. Kaplan. 
All in one complete, prac- — 
tical, clearly written and 
generously illustrated vol- 


ume—for only $7.50! 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Girl is standing at section used to hold orders waiting for completion. Markers divide sections of numbers so that last digit system will carry 


through. Assembler finding missing piece will place it with others, and 
waiting to be bagged; at right, parts of orders on movable rack 


middle of the assembly rack, just about opposite No. 
50. A number less than 50 starts her to the right with 
the garment, while a number greater than 50 will start 
her in the opposite direction. Soon she has the numbers 
down to their exact position, saving many steps. 

The numbers and hooks, stationary for assembly 
and movable for transfer to the bagger, have another 


Advertising Program 


ACCORDING to G. L. Smith, manager of the Logan, 
Utah, Laundry and Dry Cleaners, the best advertising 
his plant has ever used is a combination newspaper 
display and radio hookup tied in with college and high 
school football, basketball, track schedules. 

At the beginning of a season, say football, Smith runs 
a large display ad giving the game schedules for college 
and high school games. Then, just before each game, 
he runs a smaller display ad which announces the game 
and gives the location and kick-off time. The ads show 
a background of players in uniform. A line in the full 
schedule ads suggest that they should be clipped and 
saved. A poll Mr. Smith had made last fall showed that 
a large percentage of the Logan residents did clip and 
save the ads giving the schedules. 

Over the radio, Smith uses one-minute plugs to an- 
nounce each game and then a part of a similar plug 
right after the game to give the final score. He has even 
tried using plugs at quarter and half periods to an- 
nounce the scores where the game was not broadcast. 

“We have had a lot of comment on this type of ad- 
vertising from all over the state,” Smith said. The news- 
paper reports that many people write in asking for our 
schedule ads and some of them even ask to be put on 
the subscriber list in order to get the schedules. 

“No other advertising has created as much goodwill 
for us, and we have tried several plans which cost us a 
great deal more money.” 


Sample of sport schedule newspaper advertisement used by G. L. 
Smith of Logan Laundry and Dry Cleaners 


if order is completed, will transfer it to bagging slick rail. At left, orders 


advantage over a circular system, according to Mr. 
Paul. The straight line assembly eliminates the con- 
stant search for the right number usually found in 
wheel racks. There is no walking around the wheel 
looking for the number, and the alternative of standing 
still and turning the wheel until the number comes 
around is not present. 


Creates State Interest 
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how to change 


cham FrpaL ea TS 


in one easy move! 
Find the solution in 


THE SPOTTING MANUAL 
OF THE DRYCLEANING INDUSTRY 


Revised Edition 


by ALLEN O. FLIGOR 
and PAUL C. TRIMBLE 


The practical answer to your No. 1 Customer Complaint—unremoved spots! 
Clear and specific instructions for safe removal of 179 common spots and 
stains—as well as general spotting methods . . . supplies .. . equipment... 
fabric and stain identification. 


PLUS: Chapters on wetcleaning, prespotting, bleaching and sizing, velvets 
(they're back in style!), lustering and delustering. 


For satisfied customers—and more of them—use The Spotting Manual. 


The STARCHROOM LAUNDRY JOURNAL 
304 EAST 45th STREET 
NEW YORK 17, N. Y. 
C) CHECK C) MONEY ORDER 
Gentlemen: 
Please send me my copy (postage paid) of The Spotting 
Manual of the Drycleaning Industry, Revised Edition. 
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Size of trap, in. 


50 
125 
300 


600 
1,250 


U. S. Dept. of Commerce, Sim- 
plified Practice Recommenda- 
tion 244-51, on Low Pressure 
Float and Thermostatic Traps 





Table |. Capacities of float-and-thermostatic traps 


1,775 


Pressure differential in pounds per square inch 


Y% VY % 2 


+, 


Capacity in p per hour 





70 
175 
425 
850 


200 
500 
1,200 
2,400 
5,000 


100 
250 
600 735 
1,200 1,470 
2,500 3,060 


120 
300 


210 
525 
1,260 
2,520 
5,250 








Trap Selection and Application 


By Joseph C. McQuay 


Consulting Engineer 


ALL STEAM-HEATED OR OPERATED EQUIP- 
MENT, steam piping or separators need traps, unless 
some other condensate removal device is installed. The 
job they do is simple, yet highly practical. They are 
expected to open a valve for air or condensate to escape 
and then close it when the air or condensate have passed 
on. What’s more, the trap must recognize and bar the 
passage of steam. Yet through it all the trap has no 
power of itself to remove condensate. That is done by 
the applied pressure of the steam device being drained. 


Traps Available 
Steam traps are divided into three main groups: 
mechanical, thermostatic and thermodynamic (lab- 
yrinth, orifice or impulse units). The mechanical traps, 
which are the most commonly used, have several de- 
Leffel offers you the exact boiler 


Ll EFFEL tt tent en ae 


J Available in conservative ratings 
of 6 through 250 actual horse- 
power, Leffel boilers are built to 
take substantial overloads. And 
the savings on fuel will amaze you. 
COAL, GAS or OIL fired; easy to 
convert from one type of fuel to 
another. Before you buy a boiler, 
it will pay you to get the facts on 
the line of Leffel Scotch Type 
Boilers. 


Write for descriptive catalog. 


James Leffel & Co. 


Springfield, Ohio 


SCOTCH TYPE BOILERS | 


Neat 
Reliable 
Compact 
Thrifty 
Safe 
Versatile 


Dept. $ 


A 


When writing to 


or open bucket (3) 
combinations of the 


(1) ball-float (2) upright 
(4) thermostatic 


signs: 
inverted bucket 
first three. 

Ball-float traps, Fig. 1, 2, use a floating ball that 
rises and falls with condensate level to open and close 
the discharge valve. Frequently this valve is a con- 
tinuous discharge one because the condensate level 
positions the float according to the inflow. When steam 
is first turned on, the float is resting in its lowest po- 
sition, Air in the lines, pushed ahead by the steam, 
builds up in the trap and cannot escape unless the trap 
has a petcock or special air-relieving devices. Once 
the condensate covers the valve seat, any more coming 
in raises the float and opens the valve. The condensate 
escapes at about steam temperature. 

Upright or open-bucket traps, Fig. 3, work inter- 
mittently. When the trap is first turned on, the bucket 
rests on the bottom of the trap and the discharge valve 
is open. As the steam pushes the air out of the lines into 
the trap the air passes through and reaches the atmos- 
phere. Soon condensate flows in to partly fill the trap 
body and float the bucket. Eventually condensate over- 
flows with the bucket, which loses its buoyaacy, sinks 
and opens the discharge valve. 

Even though steam may follow into the trap, conden- 
sate continues to flow out of the discharge auntil the 
bucket empties, floats and closes the discharge valve. 
From this point on the conventional upright bucket 
cannot release any air unless it has a special air vent. 
Like the ball-float-type, power to operate the valve 
comes from the floating bucket. 

Inverted-bucket traps, Fig.4, operate intermittently 
and discharge condensate at steam temperature. With 
the trap empty the bucket rests on the bottom and the 
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COCHRANE 
HYDROMATIC 
SINGLE CONTROL 
VALVES 


AUTOMATIC Water Softening is 
a great saver of time, labor and 
money for the modern, progressive 
laundry. Cochrane Automatic Zeolite Softeners are the 
latest type of softener, equipped with the Cochrane 
Hydromatic Single Control Valve, a remarkable and 
exclusive development in control valves, being six 
individual valves in one. It is non-leaking, non-scor- 
ing, and easily operated (in the manually operated 
softener, a change from one position to the next is 
accomplished with a touch of the finger . . . in the 
automatic softener, a tiny 40-watt motor is sufficient 
to actuate the valve). No concrete sumps are required 
for backwash or rinse rate control. 

There is no hydraulic shock to the exchanger bed. 


COCHRANE CORPORATION 3101 N. 17th St., Phila. 32, Pa. 
In Canada: Canadian General Electric Co., Ltd., Toronto 
In Mexico: Babcock & Wilcox de Mexico, S.A., Mexico City + In Europe: Recuperation Thermique & Epuration, Paris 


COCHRANE 


LAUNDRY JOURNAL 


Maintenance of the valve is simple and easy. 

You can get the last word on modern zeolite soften- 
ing from Cochrane Corporation, pioneers and leaders 
in industrial water softening, by writing for a copy 
of a recently published bulletin, Publication 4520, on 
Cochrane Zeolite Softeners. Much new information 
on zeolites, both natural and synthetic, is contained 
in this bulletin, 
together with 
other valuable 


data on water Please send me a copy of your Pub- 


r 
| Cochrane Corporation 
| 

softening. The lication 4520, on Cochrane Zeolite 
| 
| 
| 
| 
| 
| 


3101 N. 17th St., Philadelphia 32, Pa. 


Softeners. 
coupon is for bi staricie 


your conven- 
ience. 


Name 
Firm 
Address 


Zone State 


“~ 
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Imagine a system of 

boiler feeding that can 

achieve fuel savings of 

20% and more... 

slash pumping costs 

as much as 60% 

save its own cost in less than a 
year! That's what operating 
records show about the Johnson 
System. It’s basically simple 
and sound in how it 

works, yet truly revo- 
lutionary in what it 
accomplishes. Engi- 

neered and serviced 

by a nationwide 
organization. 








Fig. 1. Simple float traps often act like continuous discharge valves be- 
cause condensate level positions the valve according to inflow 





on fail to write for 
facts. Better yet, 
+ poh your needs 
without obligation. a : valve is open. Steam coming into the trap forces the 
| air ahead of it into the trap, under and around the 
@ The Johnson Corporation bucket and out the discharge. Entering condensate first 
seals the bucket and then forces air remaining under 
_855 Wood St., Three Rivers, Mich. it out the small vent. When water fills the space under 
3 the bucket it sinks and holds the valve open until steam 
enters, fills the bucket and makes it buoyant. Air enter- 
ing with the condensate passes through the bucket vent 
and pockets around the discharge valve. Thus, the 
inverted bucket trap purges a little air every operation. 
Thermostatic traps open and close their valves be- 
cause of a temperature change. At a given pressure, 
saturated steam has one temperature and only one. 
When it condenses it forms water at the same tempera- 
ture. But as this water gets out of direct contact with 
the steam it can lose heat and drop in temperature. 
A thermostatic trap passes this cooler condensate, but 














THE “ECONOMIC” 
WITH WATER WALLS 


Exposed side-wall water tubes add to the steaming capacity 
of the Economic while they reduce refractory maintenance to 
the vanishing point. Side wall water cooling greatly extends the 
range of economical operation previously possible with ordinary 
fire tube boilers. It is designed to get the most from any mecha- 
nical firing method. Write for catalog SB-34. 


ERIE CITY IRON WORKS - ERIE, PA. 
1547 East Avenue 





Complete Steam Generators «+ Type C 

3-Drum Boilers *« Type VL 2-Drum 

Boilers « The ‘‘Economic”’ Boiler with 

or without Water Walls *« Welded 

H.R.T. and Vertical Boilers + Steel 

Heating Boilers + Pulverizers « Under- 
feed and Spreader Stokers 














“That started her, Mr. Fisher 
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CONVERT TO 


TROUBLE-FREE 


KEWANEE, | 


SCOTTIE JR 


ye It lasts and lasts and lasts 
without break-downs. Easy 
to handle, every part acces- 
sible . . it’s truly trouble-free. 
For any fuel 
6 to 36 H. P.—100 Ibs. W. P. 


For 6” Scale with pipe 

. diameter markings . . - 

KEWANEE BOILER CORPORATION WRITE Dept. 99-S7-747 
KEWANEE teurnors . 


\miercas Ravisrow & Standard Sanitary + 
el 


shuts right up when steam-temperature condensate | 


reaches it. For this reason, few thermostatic traps can 


be expected to give good service if system steam pres- 


sure varies any appreciable amount. 
Thermodynamic (orifice or labyrinth) traps work 


on the principle that if steam or condensate at steam | 
temperature discharges to a lower pressure, this steam | 


or condensate will expand in volume. Maximum dis- 
charge is cool condensate with a low steam flash. Any 
steam or steam-temperature condensate is choked back 
by expanding volume. 


Trap Application 
In general, float or bucket traps serve unit heaters, 
blast coils, flatwork ironer rolls and other equipment of 
heavy condensing capacity, or where highest heating 
temperature is important. These traps remove conden- 
sate no matter what its temperature. You can get 
around the temperature shortcomings of thermostatic 


Fig. 2. Special air relieving devices connected to the trap body make | 


it possible to automatically vent the system 


PRODUCE a constant supply of zero-soft water 
fF 


SAVE operator's time . . . lower operating cost 


PROTECT your equipment from hard-water scale 


These new automatic valves and controls are 
easily installed on your present water-softening 
equipment. 

Automatic operation completely removes the 
human element from regeneration, saves costly 
man-hours of labor and maintenance. 


ECONOMIZE WITH PERMUTIT’S NEW ZEOLITES 


Replace your present mineral with one of Per- 
mutit’s new, high-capacity zeolites. 

They produce up to ten times as much soft water, 
50% faster than previous minerals. They last 
longer between regenerations, lowering operating 
costs. They save you salt. 

Write for further information to The Permutit 
Company, Dept. SL-7, 330 West 42nd Street, New 
York 18, N. Y., or to Permutit Company of Can- 
ada, Ltd., 6975 Jeanne Mance Street, Montreal. 


PERMUTIT: 


WATER CONDITIONING HEADQUARTERS FOR OVER 38 YEARS 
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Know It’s 
The Best 
Money Can 
Buy Because 
It’s Built By 


Write for 
Catalog RSA-7 


Will put new life in 
your water softener 


Get more soft water from your water 

softener by refilling it with Elgin 

Zeolite. All types furnished. Elgin high 

capacity zeolites can increase your soft rs 
water output 3 to 10 times. Write for \_S 

information on type needed. Ey rod 


LAUNDRY 








ELGIN sortener = eggalagal 


150 NORTH GROVE AVE., ELGIN, ILL. 


ii 





and thermodynamic traps by mounting them a short 
distance from the equipment you're draining. (Usually, 
though, it’s smart practice to mount traps as close to 
the equipment as you can.) 

How do the different traps compare in removing un- 
wanted air? Inverted (Fig. 4) and upright bucket 
(Fig. 3) traps do not pass large quantities of air rapidly 
unless they are fitted with special releases. Float traps 
(Fig. 1, 2) are relatively poor air removers because, 
if enough air enters to force the condensate out, the 
float falls and closes the valve.’In an upright bucket 
trap the bucket floats and closes before air escapes. 
By putting in a manually operated petcock (Fig. 1) 
you can bleed the air from the system occasionally. 
Or you can have thermostatic elements installed to 
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Fig. 3. Upright or open bucket traps work in cycles, but once the sys- 
tem is turned no air can escape without a special fitting 


vent any air build-up in the trap automatically. Still 
another method for bleeding air in upright bucket 
traps is to select ones with special air passages. Ther- 
mostatic air bypass elements give a trap an added 
advantage by increasing the trap’s condensate-removal 
ability on start-up with cold equipment. 


Trap Selection 

Whatever the application, there is a trap that will 
fit the bill. Manufacturers make specific recommenda- 
tions for each design they offer. But the best way to 
pick a trap for a job is to study the catalogs. They go 
into considerable detail on operating characteristies 
and the features of each type available. 

In any case, in selecting a trap consider both its 


| initial and maintenance cost, its economy with respect 
| to steam loss, ability to handle air, and condensate 


load under the pressure you want it for. Give particular 


| consideration to capacity. Discharge capacity is the 
| thing you are after and it has little relation to pipe 
| size or trap dimensions. It depends rather, on construc- 
| tion, the amount of unrestricted area of discharge orifice, 
| and the effective seat pressure. Table I shows variation- 


discharge for low pressure traps. 

Remember that a conventional trap can operate on 
differential pressures lower than the seat-orifice rating, 
but at a decrease in capacity. However, it cannot open 
against higher differential pressures. So a trap with a 
50-psi. orifice can be used for differential pressures up to 
this level but is won’t work on higher pressures. 

Actual pressures are determined by subtracting dis- 
charge pressure at the trap from inlet pressure, also at 
the trap. It is this differential, or operating pressure, 
that controls the orifice capacity. 

It doesn’t matter whether the discharge is to vacuum 
or against a back pressure. When a trap discharges 
into a vacuum system differential pressure is increased 
by about 0.5 psi. for each inch of vacuum, water gage. 
So a 100-psi. inlet pressure at a trap discharging to a 10- 
inch vacuum puts 105 psi. differential across the orifice. 

Each foot of lift (head) on the trap discharge adds 
about 0.5 psi. to the back pressure. So a trap with 100- 
psi. inlet pressure discharging to atmosphere, through 
a 10- foot lift or head on the discharge, has a back pres- 
sure of five psi. which drops the differential to 95 psi. 
In a similar way each foot of static head on the inlet 
side adds about 0.5 psi. to the inlet pressure. 

When traps discharge to atmosphere, the difference 
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Fig. 4. Inverted bucket traps purge a little air with each operating cycle | 


between differential pressure and inlet or operating 
pressure is so little that only operating pressure is 
considered. 


When it comes time to order a trap give the manufac- | 


turer this information: (1) inlet pressure, (2) outlet 
pressure, even if you discharge to atmosphere, and (3) 
amount of condensate to be handled. 

Figuring out the quantity of condensate is perhaps 
the toughest thing to do. Fortunately most trap man- 
ufacturers provide simple rules for determining con- 
densation rates. Manufacturers of major steam-using 
equipment have reliable figures on condensing rates 
for their devices. @ 




















“Remember after this, Hubert . . . yellow light for the store, blue 


light out here. The assembly girl thought the marker had gone color | 


blind!" 
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Send for Nicholson 


TRAP CATALOG 250 


A P A Standard Reference on 
Traps for All Applications 


Newly revised, this 32-page reference 
describes traps for all mediums and pres- 
sures: thermostatic 
and metal expan- 
sion for pressures 
to 225 Ibs.; weight 
and piston - oper- 
ated for heavy du- 
ty. Complete with 
installation dia- 
grams and formu- 
lae for determining 
proper size trap. 


NICHOLSON 


STEAM 
TRAPS 


Nicholson traps are 
enabling many op- 
erators to heat up 
ironers, presses and 
dryers in 15 min. 


W. H. NICHOLSON & CO. Wists-saree pa. 


Sales and Engineering Offices in $3 Principal Cities 


W.H. NICHOLSON s& CO. 


° 
WILKES BARRE, PA. 
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DP iclhn, EconoTHERM 


“PACKAGED” STEAM GENERATOR 


SHOWS BIG SAVINGS! 
ill 
J 


LEFT — Com- 
pact 160 
h.p. Econo- 
THERM. 


RIGHT— 
Bulky old 
90 h.p. boil- 
er required 
men. 


READ WHAT OFFICIALS SAY AT W. B. PLACE & COMPANY, 
HARTFORD, WIS., CUSTOM DEERSKIN TANNERS: 

“We are very much pleased with the Dutton gas-fired boiler 
... it has done an excellent job of heating, and been practically 
trouble free.” As to cost of operation, “our bills to date indi- 
cate a substantial saving...a big saving in labor.” 

From a cold start, the Dutton will produce 125 Ibs. of 
steam pressure in just 15 minutes. The old unit took 2!2 hours! 

Exclusive “off-center firing’ with rotary combustion gives 
you faster steaming with greater safety. These and many other 
features make EconoTHERM superb for heating, processing 
and power uses. Gas or oil fired. 


Get aii the details—WRITE NOW FOR ECONOTHERM 
BULLETIN EC-100E 


Other types and sizes -- 5 to 250 h.p. 


Poo, BOILER DIVISION 


HAPMAN-DUTTON COMPANY e@ KALAMAZOO, MICH 
Boiler Makers Since 1880 
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NEWS NOTES 


Oakite Establishes Annual Award 


John A. Carter, president of Oakite Products, Inc., 
manufacturers of industrial cleaning and related mate- 
rials, has announced the 
establishment by the 
company of the David 
C. Ball Award for Dis- 
tinguished Service, a 
bronze plaque to be pre- 
sented annually to the 
member of the Oakite 
technical field organiza- 
tion who has rendered 
the most outstanding 
service to industry dur- 
ing the year. 

The award is designed 
to perpetuate the mem- 
ory of David Clifton 
Ball, pioneer in indus- 
trial cleaning procedures, 
founder of the company, 

and chairman of its board of directors at the time of 
his death in March of this year. From the earliest 
beginnings of the Oakite organization in 1909, Mr. 
Ball insisted upon maintaining the principles of service 
which characterize the work of the company’s field 
service organization throughout industry. 

“The Oakite technical service representative who 
wins this award,” Mr. Carter states, “will have demon- 
strated exceptional ability to search out and set up 
improved methods that will cut cleaning costs and 
provide superior results . . . will have consistently made 
certain that his customers shared his know-how in 
using the correct material to best advantage .. . will 
have reported on his work in full so that his fellow rep- 
resentatives might benefit from his experience. He 
must possess, above all, the true sense of service—an 
attitude which finds its expression in acts and actions 
that go beyond duty of obligation, and from which he 
derives great personal satisfaction.” 


New Mildew-Proofing Agent 


A free-flowing, powdered copper ammonium fluoride 
complex, soluble in water, is being made available for 
evaluation purposes by the Pennsylvania Salt Manu- 
facturing Company. 

This product is offered for use as a termite-and rot- 
proofing agent for wood and as a mildew-proofing 
agent for textiles, after detailed laboratory tests at 
Pennsalt’s Whitemarsh Research Laboratories and ex- 
tended field evaluation. 

Textiles may be soaked or padded. Treatment may 
follow vat, mineral or sulphur dyeing, according to 
Joint Army-Navy Specification JAN-D-504, which 
lists it as a suitable after-treatment for duck and twill. 
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Further information may be obtained by writing 
Pennsalt Chemicals, Market Research Division, 1000 
Widener Building, Philadelphia 7, Pa. 


Improved Line of Water Softeners 


The Kisco Boiler & Engineering Company, 2414 

Dekalb St., St. Louis, Mo., has announced its new, 

improved line of 

“Abso-Soft” wa- 

ter softeners. The 

new line, says 

Kisco, provides a 

type and size 

from 30,000 to 

3,000,000 grain 

capacity for every 

water softening 

need in any plant. 

The new models 

are said to be 

scientifically de- 

signed and care- 

fully engineered. 

Triple-action Su- 

per-X Zeolite, an 

extremely high 

rapacity resinous 

mineral, is used 

in the new softeners to soften, filter out sediment and 
impurities, and remove iron. 

Kisco maintains a laboratory and offers free scien- 
tific water analysis by qualified chemists. An analysis 
of a sample of your water determines the degree of 
hardness necessary for recommendation of correct size 
and type of water softener needed. 

An attractive catalog folder is available which shows 
photographs and gives complete information and speci- 
fications of all models. 


Robbins Joins SEC 


Carl Blackman, sales manager of the SEC-o-matic 
Corp., Bloomfield, N. J., has announced the appoint- 
ment of H. J. “Jimmie” Robbins to represent the firm in 
the upper New York State and Connecticut area. 


TAT A 





H. J. ROBBINS JOE ROBBINS 

Mr. Robbins is a graduate of the NICD school, and 
formerly was a chemical salesman for some of the largest 
supply houses in and around New York. 

Mr. Robbins’ father, Joe Robbins, a veteran sales 
representative for SEC, has been in the drycleaning field 





July 15, 1951 STARCHROOM LAUNDRY JOURNAL 


G NET PROFITS 


start with 


Callaway 


“Rockweave”’ 
Cotton Nets 


Look at these NET GAINS you get from CALLAWAY LENO—Open mesh net—reinforced 
“LENO” (open mesh) and CALLAWAY “PLAIN” 
(close mesh) COTTON NETs: 


Pin Winners—streamline, lightning fast 
pinning 


we tome 


ret . 
aon Merge te PO 


emanate Baer 
ia 
ws meen 


Wide opening—easier loading 


‘ one Smee si 
Nae age Bom, 


High Tensile — strength uniformly 
distributed 


Pliable— minimizes snagging 


A my spy ie 
lied luni: Wliedh Titie ot 


Sew Smo tte. € 


Mendable—quick repairing 
Peak Wheel Drop 
Suction Scrubbing Action 


Free Passing of Insolubles 
No “Balling” of Articles PLAIN—Close mesh—reinforced 


y Sa 
tt 


+ Sere . Je, S~on ohare tars - 
ee tale oa oie a ee Sates tes, Se GE 


No “Hour Glass” Separation of the net load 


No Distortion . . . No Stretching... 

No Dragging Ry 
Products of pioneers in high quality net Bi Way 
manufacturing a = 


Reg. U.8 


Ween your Callaway representative Callaway Mills INC 
om 


for further net details. Also for cover 

cloth, duck, apron duck, double-faced ? eet ad 

felt, double-filled paddings and Calla- 295 Fifth Avenue, New York 16, N. Y. 

way’s asbestos assembly. Chicago 54 e Boston 11 * Detroit 1 * Atlanta 3 
West Coast Representative: W. A. Ballinger & Co. 


30 Otis St. 1126 Santa Fe Avenue 1218 Sixth Ave. So, 
San Francisco Los Angeles Seattle 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 





PR a a cn tae 





STARCHROOM LAUNDRY JOURNAL 


July 15, 1951 


Get FASTER Shirt Production 
.. SAVE MONEY 


Glenn Anderson Collar Supports are quicker and 
easier to insert by as much as 4 to 1. They 
also assure maximum collar support for lasting 
good looks. The exclusive patented construction 
allows a die cut “V” to slip securely under the col- 
lar points,—giving them solid support and pre- 
venting unsightly collar point curling. It also fits 
snugly to the inside of the neck band to prevent 
crushing and bulging. 


Glenn Andersons give you up to 400% faster in- 
sertion speeds too. Yes, for faster production at less 
cost, and honest customer satisfaction, write for 
further information and samples . . . ask about the 
money-saving introductory offer. 


HEBERT PAPER CORP. 


670 Young St. Box 109 Tonawanda, N. Y. 





for the last 30 years. Joe Robbins was the founder of 
the first synthetic cleaners’ aysociation in New York 
City. 


Zipper Lubricant 


A new zipper lubri- 
cant called “Zipola” has 
recently been announced 
by Peter Day of the 
High Chemical Co., 1756 
N. Howard St., Phila- 
delphia 22, Pa. The 
maker claims that the 
product is fast, easy to 
use, and will not stain. 
It is only necessary to 
press a few drops into 
the slide and the zipper 
works “like new.” Mr. 
Day reports that the 
product has been proved 
in leading plants 
throughout the country. 


Thermometer Bulletin 


A new industrial instrument bulletin describing and 
illustrating dial-type temperature indicating and _re- 
cording thermometers has been published by the instru- 
ment and gauge division of the Electric Auto-Lite 
Company, Toledo, Ohio, The eight-page bulletin pro- 
vides illustrations and complete specifications on the 
large line of Auto-Lite thermometers. A wide variety 
of dial ranges, types of fittings, and direct or distant 


mountings are featured, providing a flexibility of ap- 
plication which enables the purchaser to approximate a 
custom service to meet his particular requirements. 


L. C. Bird Honored 


Lloyd Campbell Bird, president of Phipps & Bird, 
Inc., Richmond, Va., was awarded an honorary Doctor 
of Laws degree from the 
Medical College of Vir- 
ginia on June 5. The 
award was made in rec- 
ognition of his work in 
publie life, particularly 
in the field of health, 
and for his efforts in the 
promotion of science. 

Mr. Bird was grad- 
uated from the Medical 
College of Virginia 
where he majored in 
Pharmacy. He served as 
a Lieutenant in the 
Medical Corps of the 
U.S. Army in World War 
I. At present he is the 
state senator from the 
34th district of Virginia, 
president of the Allied Scientifie Corporation, chair- 
man of the’ Advisory Council on Virginia Economy, 
and is an active past president of the Southern Associa- 
tion for the Advancement of Science and Industry. 

The firm of Phipps & Bird, Inc., founded in 1925 
by Mr. Bird and Morris Phipps, is a well known laun- 
dry and drycleaning supply distributor in the Southeast. 


LLOYD C. BIRD 
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Open Arm Sewing and Mending Machine 
The Mark-O Corporation, 17 W. 60th Street, New 
York 23, N. Y., recently introduced the new Elna Sew- 
ing and Mending Ma- 
chine. The Elna ma- 
chine, it is stated, can 
sew, mend, and darn al- 
most invisibly because 
it sews with super-fine 
#120 threads, as well as 
with conventional cotton 
and nylon thread. 
Mark-O states that it 
is suitable for mending nylon nets, cuff tacking, and sew- 
ing and mending on the heaviest bulky fabrics or the 
sheerest cloth. It sews backward or forward with the 
flick of a lever while in motion on 
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Prosperity Instruction Booklets 

Two new instruction booklets have been published 
by the Prosperity Company, Inc., on the firm’s manual 
and semi-automatic 25-pound individual production 
washers. In addition to providing general data on the 
two types, complete instructions are given on proper 
hookup, maintenance, adjustment, construction details, 
how to prepare Formatrol records, sample formulas, ete. 


New Stoker Literature 


A leaflet describing a new stoker feeder screw con- 
veyor has been published by the American Coal Burner 
Company, Inc., 18 E. Erie St., Chicago 11, Illinois. 
The conveyor, designed to deliver up to 500 boiler 
hp. of wood chips, hogged wood, sawdust, or coal, i 





any fabrie with the identical stitch. 
It also monograms, embroiders, and 
shirrs efficiently, says Mark-O. 

When the sewing surface is re- 
moved, the machine features an 
“open arm” which permits sewing 
on tubular shapes such as cuffs, 
armholes, trouser legs, sleeves, and 
corners of slip covers as easily as 
sewing on a flat surface. Other fea- 
tures claimed are almost vibration- 
less and silent operation, automatic 
bobbin, built-in lighting, and non- 
jamming precision mechanism. The 
Elna is said to adjust to all sewing 
and mending functions by the sim- 
ple turn of a dial, and operates on 
either AC or DC current. 

Further information will be sup- 
plied by Mark-O on request. 


Kliegman to Retire 

On June 5 a testimonial dinner 
was tendered to Joseph H. Klieg- 
mann, retiring president and a foun- 
der of Kliegman Brothers, Inc., a 
leading distributor of laundry and 
dryeleaning supplies in the Metro- 
aang New York area. The dinner 
was attended by many friends and 
aaiaicn of the staff of Kliegman 
Brothers, Inc., who paid their re- 
spects to Mr. Kliegman’s long and 
devoted service to the company. 

Among those attending were J. 
Stanley Hall and Walter Martense 
of Pennsalt; Larry Bettleheim of 
Wyandotte C hemicals C orp.; and 
John H. Gilvey representing the 
Colgate-Palmolive-Peet Company. 
Jacob Carr represented other com- 
petitors in the industry. 

New officers of Kliegman Broth- 
ers, Inc., are: Arthur L. Kliegman, 
president; William B. Kamins, vice- 
president; and I. Adrian Shulimson, 
secretary-treasurer. The new man- 
agement pledged that the principles 
and policies established by the firm 
during the past 35 years will be 
maintained, and looks forward to 
continued pleasant relations with 
its customers and suppliers. 


With Super’s infinitely variable 
speed changer, you can match ma- 
chine speed to operator's best work- 
ing rate. You can also select the 
ideal speed to suit moisture content 
of any material, thick or thin. This 


) SUPER LAUNDRY MACHINERY CO. 


A DIVISION OF ST. JOE MACHINES —"Since 1877” 


SU PER two roll chest-type ironer 


efficiency and economy makes the 
Super Two Roll tops for quick ser- 
vice plants, institutions, and hotels. 
Write, wire or phone. Jobbers in all 
principal cities. Before you invest, 
investigate Super's line! 


ST. JOSEPH, MICHIGAN 
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T’S ALWAYS “smooth sailing” in the laundry 

where flatwork rides through the ironer on 
Gilmer Feed Ribbons. One trip through does a per- 
fect job. No reruns. No extra handling. More 
finished bundles in less time. That’s the way it 
goes day after day. 
For best results, for maximum economy, for top 
customer satisfaction, use Gilmer Feed Ribbons. 
They’re carefully made of the finest long-wearing 
cotton. Edges are perfectly straight. Thickness is 
uniform throughout. 


You can get Gilmer Feed Ribbons in all sizes, 
both endless and Clipper lace. Order a set from 
your supply house today. 


BUY THROUGH YOUR GILMER DISTRIBUTOR 


Jilmer 
FEED RIBBONS 


More than 40 years’ experience 
goes into every one! 


L. H. GILMER COMPANY 


TACONY, PHILADELPHIA 35, PA. 
Division of United States Rubber Company 
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said to be easily adaptable to most boiler rooms. The 
maker claims that the device will pay for itself in boiler 
room efficiency. 


| Street's Awards Service Pins 


R. R. Street & Co. 
Inc., is awarding service 
pins to three members of 
its technical field force. 
Joe Keegel celebrated his 
10th anniversary with 
the firm on June 16. His 
headquarters are in 
Jersey City, N. J. Tom 
Hainline, who serves 
Street’s customers in the 
Pacific Northwest, with 
headquarters in Port- 
land, Oregon, celebrates 
his 7th anniversary on 
August 1. Jack Fields 
also celebrates his 7th 
anniversary on August 
7. He serves Street’s 


JOE KEEGEL 


TOM HAINLINE JACK FIELDS 


customers in Los Angeles County and San Diego, with 
headquarters in Los Angeles. 


Fiber E in Commercial Production 


Fiber E, the newest form of rayon, is in limited 
commercial production at the Old Hickory, Tenn., 
plant of E. I. du Pont de Nemours & Company, the 
company recently announced. This new version of rayon 
has the property of curling or crinkling into a fuzzy, 
wool-like fiber when treated with a dilute solution of 
caustic soda. When combined with yarns of other fibers, 
it imparts a carved effect to cut, brushed, and loop- 
pile fabrics and will produce a two-tone color effect 
from a single dye bath. 

Among the present uses for Fiber E are throw rugs, up- 
holstery, draperies, cuddle toys, fur-like fabrics, and 
for nubby surface effects. The range is from soft suedes 
and unusual velvets to rougher surfaces. 

One of Fiber E’s outstanding properties is its dura- 
bility, says du Pont, which is highly important in rugs 
and upholstery. Tests indicate that it has high abrasion 
resistance. The Massachusetts Mohair Plush Company, 
which tested the fiber on a standard abrasion machine, 
reported that Fiber E stood up under 20,000 revolutions 
“with very little apparent wear’; whereas commonly 


| used fibers show noticeable wear after 2,000 revolutions. 
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Singer Celebrates 100th Anniversary 


Marking a century of progress in the manufacture 
of industrial sewing equipment, the Singer Sewing Ma- 
chine Company celebrated its 100th anniversary at 
a luncheon party on June 14 at the Hotel Plaza, New 
York City. 

Milton C. Lightner, president, and J. P. Baiter, vice- 
president in charge of the manufacturing trade depart- 
ment, were hosts during a luncheon to 500 newspaper 
and magazine editors and representatives of the needle 
industries. 

An exhibit of Singer industrial machines and the 
products manufactured by them was prepared by the 
manufacturing trade department. Designed to demon- 
strate the wide variety of manufacturing machines and 
the versatility of their operations, the exhibit featured 
a series of panels showing how , 
articles made on Singer machines | 
are used by the military, in sports, 
in hospitals, in heavy machinery, 
and in many other fields. 

Following luncheon a documen- | 
tary play with music dramatized | 
the development of Singer sewing | 
machines through the decades. 


© | 


General Purpose Counter 


The Post Machinery Company, 
a subsidiary of Reid Bros. of Bev- 
erly, Mass., in collaboration with 
the General Control Company, has 
adapted its counter for general pur- 
pose counting in several variations, 
including total count, rate of count, 
and pre-determined count. 

Capable of counting in excess of 
10,000 units per second, the opera- 
tion of the device may be either ac- 
cumulative or pre-determined. A 
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which, the company says, meets 95 percent of all de- 
mands. 

Further information is available from the company. 


New Hydrogen Peroxide Bulletin 


A new bulletin on hydrogen peroxide has recently 
been issued by the Pennsylvania Salt Manufacturing 
Company for workers who need a compact, ready ref- 
erence of a general nature. Written in non-technical 
language, the booklet is said to meet the requirements 
of plant foremen and workers, and for those who are 
considering using hydrogen peroxide for the first time. 
Industrial executives and purchasing agents who do not 
require complete technical information should also find 
the bulletin helpful. (Continued on page 82) 


Now You Can LEASE 
“HYDRAXTOR” 


Complete with Service 
At NO COST to You! 





visual six-digit totalizer indicates 
the exact count, while a rate meter 
shows at all times the rate of count 
per hour. The counter is housed in 
an attractive gray cabinet and may 
be located as far as 75 feet away 
from the photo-cell head. 


Insert Promotes Collars and Cuffs 


A new shirt repair service is now 
being offered by the Dublife Collar 
Co., 200 Worth St., New York 13, 
N. Y., to promote Dublife collars 
and cuffs. A printed leaflet designed 
as a bundle insert describes the 
service. Five collar styles and two 
cuff styles are illustrated. These 
may be sold to the customer for 
sewing at home, or may be sewed 
on by the laundry for an additional 
service charge. 

The insert states, “Ask us about 
this Dublife Shirt-Saver Service,” 
leaving it up to the individual laun- 
dry to decide whether to do the 
actual repairing or just to sell the | 
packaged collars and cuffs. The re- 
placement collars and cuffs are | 
made in a wide range. of sizes 


tion, it can’t tear or snag fabrics . 
because it removes moisture by gentle squeezing, NOT by centrifugal force. 
Let us tell you how you can now lease a HYDRAXTOR—with complete service— 
at no cost to you ACT NOW . 


WRITE — WIRE — PHONE FOR INFORMATION 


Guarantees CHEAPEST... 
FASTEST Extraction 


Yes, we guarantee that HYDRAXTOR will give you FASTER and CHEAPER 
production, and more of it, than any other extractor on the market. In addi- 


. won't bend pins . . . leaves no wrinkles, 


. PREPARE FOR THE YEARS AHEAD! 


PHYR LAUNDRY MACHINERY CO. 


ZEPHYR 


LASALLE AND HURON STREETS @ CHICAGO 10, iLL 
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PRECISION BUILT... 


Over 


8,000 


Machines in Use! 


NATIONAL 


LEVER PRINCIPLE HAND MARKING MACHINE 


THREE TYPE 
SIZES 
12, 15 or 18 point 





THE NATIONAL 
MARKING 
MACHINE CO. 


4026 Cherry St. Cincinnati 23, Ohio 
IDENTIFICATION SYSTEMS AND CONVEYORS 


SPECIALISTS IN BUNDLE AND GARMENT 


(Continued from page 81) 

A number of suggestions for the application of this 
product are presented to acquaint the reader with pos- 
sible ways in which the chemical may be used to greater 
advantage. Recommendations are also made on the use, 
handling, shipping, and storing of hydrogen peroxide. 

Copies of the bulletin are available from Pennsalt 
Chemicals, Industrial Chemicals Department, 1000 
Widener Building, Philadelphia 7, Pa. 


Elgin Appointments 

Elgin Softener Corporation, Elgin, Illinois, announces 
the following personnel appointments. Ben F. Willey 
is now industrial sales manager. Mr. Willey, who 
joined the company in 1944 as chief chemist, has been 
technical director of the industrial sales division. V. J. 
Flood, connected with the industrial sales department 
of the company since 1948, is now field sales supervisor. 


International Harvester in Truck 


Conservation Program 


Motor truck retail branches and dealers of the In- 
ternational Harvester Company, who comprise the 
largest truck service organization of the world, began 
participating in a nation-wide truck conservation pro- 
gram on July 1, it was recently announced by W. C. 
Schumacher, general manager of the company’s motor 
truck division. 

Free inspection service for the nearly 1,000,000 Inter- 
national trucks now on the road is being offered for a 
90-day period by the organization’s 5,000 sales and 
service outlets, he said, as the first step in the Interna- 
tional truck saving plan. 


4 


™ 


Metal type, under pressure, comes in direct contact 
with the goods . . . the only means that insures clear, 
permanent, legible marks on rough surfaced goods 
like bath towels. 

Automatic type aligning device — insures clear, 
straight marks. 

Ink pad covered except when inking type—prevents 
ink drying out. 

Indicator strips on both sides of each typesetting 
lever—assure speed and accuracy. 

Precision parts made of carbon steel, high strength 
gray iron, bronze, brass and special alloy steel— 
assure trouble-free operation, longer, more eco- 
nomical service. 


eNO OTHER MACHINE has all these features! 
Call your NATIONAL distributor. 





W. K. Perkins, center, manager of sales for the motor truck division of 
International Harvester; Defense Transport Administrator James K. 
Knudson, right; and Henry E. English, left, director of DTA's Street 
and Highway division, view with approval the symbol of Inter- 
national's truck conservation and efficiency effort 


“Tt is our aim to keep International trucks operating 
at peak efficiency through any emergency,” Schumacher 
said. “With demands increasing on the existing truck- 
ing transportation and delivery system—and with the 
average age of the truck population one and one-half 
years higher than it was in 1941—we feel that a great 
effort must be made to conserve trucks. 

“We hope to be able to anticipate future new parts 
requirements on the basis of information provided by 
the inspections,’ Schumacher stated. “This is of im- 
portance not only to truck operators but to the company 
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on its allotting of time, materials, and manufacturing 
facilities to the manufacture of parts.” 

Direct benefits of the truck saving plan to truck op- 
erators are listed as follows: better truck performance 
over a longer truck life; reduced maintenance and down 
time costs; protection of truck value; and minimizing 
delays in obtaining new parts. 


Wrisley Announcements 


The Allen B. Wrisley Company announces that they 
have acquired the industrial tradenames of the M. Werk 
Company, and that the 
soaps will continue to be 
manufactured as in the 
past at their present high 
quality and sold through 
present established chan- 
nels of distribution. 

George A. Wrisley, Jr. 
general sales manager of 
the Wrisley firm, an- 
nounces the appointment 
of H. R. Schmidt as sales 
manager of their indus- 
trial soap division. Mr. 
Schmidt is well known 
in the soap industry, 
having been associated 
with the M. Werk Com- 
pany for a period of 
years, and is known as 
an expert on soap application and process. 


H. R. SCHMIDT 
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Personalized Promotion 

Dick Davis of the Larick Manufacturing Company, 
New York, has announced the availability of the Per- 
sonalized Calendar, a 
unique promotion in 
which a customer’s fa- 
vorite photograph is 
featured in a promo- 
tional calendar instead 
of the usual scenic lith- 
ograph. This personal- 
ized feature is provided 
at no extra cost to 
either the laundryowner 
or the customer. 

Mr. Davis 
cently taken over the 
business of the Harold 
& Harold Advertising 
Speciality Company, 
makers of the personal- 
ized calendar which 
proved profitable for 
Milton Friedlander’s Individual Laundry Service, New 
Rochelle, N. Y. 

Further information the Larick 
mpage sien ige | MS Sompany, Broadway, 
New York 7, N 


Soap Builder Booklet 


The Philadelphia Quartz Company, 
Bldg., Philadelphia 6, Pa., manufacturers 


has re- 


DICK DAVIS 


from 
287 


available 
Dept. 10, 


1s 


Public Ledger 
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REA 


7 THOUSANDS CREA 
feroan 


In USE ! 
RECOM 


Wile today for full information and free 
book describing Western Laundry and 
Dry Cleaning Equipment. 


North Kansas City, Mo. 


High Speed — Safety Equipped 


WESTERN Extractors 


Western Extractors are faster, yet are safer and easier to 
start and stop. New design cuts vibration. All parts are 
corrosion resistant. 


WESTERN SAFETY FEATURES 

Each Western Extractor is equipped with an interlocking 
safety device on the cover that makes it impossible to 
start the machine when the cover is open, or lift the 
cover when the basket is in motion. The motor is explo- 
sion proof for complete safety in dry cleaning plants. 
Foot operated brake brings the self-balancing basket to 
a gradual stop. 


A SIZE TO FIT YOUR WASHER 


Western Extractors are available in a wide range of sizes 
to fit every washer. The right size takes all the load from 
the washer and cuts out extra handling. 





WESTERN LAUNDRY MACHINERY CO. 
10th and Fayette, Dept. SL North Kansas City, Mo. 
Please forward complete information on 
Western Extractors. Size needed 
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E Used for years by hundreds of 
TH laundries 


Prevents duplication of marks; 


RECORD Avoids mixup of garments; 


Aids and simplifies sorting; 
SHEET Used in any marking system; 
Precludes thievery. 


is a great check against PRICE per thousand 


inaccurate marking. 5,000 or more, per thousand 6.50 


Records the marks used * 


in all bundles; 
SAMPLES FREE(AIIishipmentsC.O.D. 


unless check accompanies order.) 


THE STARCHROOM LAUNDRY JOURNAL 


304 EAST 45th STREET NEW YORK 17, N. Y. 


permits location of lot 


for all marks. 











| silieated laundry detergents, has released a new 12-page 
| booklet describing the use of Metso 55 as a soap builder 
| in color washing. Directions are included for use with 
| stock soap solution or dry supplies. Pointers on soap, 
| bleach and sour in colored loads are also included. The 
| importance of proper classification is emphasized with 
suggested formulas, temperature ranges, and handling 
| of fast, fugitive and dark colors. 
| Copies of “Sharper, Snappier Colors” are available 
| from the manufacturer. 


| New Steam Trap Catalog 
The Yarnall-Waring Company, Mermaid Lane, 
Philadelphia 18, Pa., has recently published Bulletin 
T-1740, which provides comprehensive information on 
the Yarway Impulse Steam Trap. The 24-page bulletin, 
printed in two colors, is fully illustrated with photo- 
| graphs, schematic drawings, and diagrams which show 
the construction, application, and operation of the firm’s 
large line of impulse steam traps. Capacity charts, 
directions for figuring sizes required for various appli- 
cations, prices, weights, and dimensions, etc., are in- 
| eluded. 


X-PANDO ES "Toledo Scale Celebrates 50th Anniversary 


COLLAR SUPPORTS 
Send today | The history of Toledo Scale Company, which cele- 


ee ot Seok. brates its 50th anniversary this year, has closely coin- 

FREE let! | cided with the need for scales that would weigh more 
| things faster and more accurately, as well as many other 

| lesser known uses. 

| After establishing its scales and the well-known 

| slogan, “No Springs Honest Weight,” in the food store 

| field in the first decade of the century, the earliest of 





TIME SAVERS 


-99 Walnut St. * Montclair, N. J 


When writing to adverti please tion STARCHROOM LAUNDRY JOURNAL 








July 15, 1951 STARCHROOM 


the Toledo double-pendulm dial scales appeared in 
1912. Toledo Scale Company’s main plant at Toledo, 
built in 1939, has since been more than doubled in size. 
Other Toledo plants are located at Rochester, N. Y., 
and Windsor, Ont. 

Much of the attention of the Toledo engineering 
staff has been given over to the development of devices 
that will eliminate the chance of human errors. It has 
pioneered in weight printing equipment as now ex- 
emplified in the Toledo Printweigh which automatically 
prints the dial reading, eliminating the human errors 
which so easily occur in reading, remembering, and 
recording. 

Most industrial scale users know the firm as a nearby 
neighbor, as its offices are almost everywhere.. Toledo 
lists more than 200 in the United States and Canada, 
and has distribution in more than 50 countries abroad. 
The company’s founder summed up his philosophy in 
the statement, “We are not obligated to make more 
scales, but we are morally bound to provide service 
facilities for those we have built.” 

Toledo is celebrating its golden anniversary with a 
series of events spread through the year, and highlighted 
by meetings of the firm’s Quarter Century Club made 
up of Toledo Scale people with 25 years or more of 
service. A special brochure has been published reviewing 
the company’s history and describing its operations 
and products today. 


International Harvester Price Changes 
International Harvester recently announced a re- 


duction in the list prices of its light models of motor | 


LAUNDRY 


JOURNAL 
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Laundrymen everywhere praise YellowGo. 
This is because of its dependability. YellowGo 
is always uniform and easy to use. 4 oz. to 
a gallon of water is usually sufficient for 
stripping. 

YellowGo’s controlled action gives you pro- 
tection in removing one dye from another. It 
is mild in its action in cold water. It is power- 
ful when used with hot water. YellowGo will 
strip the toughest dye stains without injury 
to fabric under normal use. 


When you use YellowGo you not only 
use an economical stripper, but also the best. 


We bow modestly in appreciation of the many 
orders and words of praise from the Laundries 
and Dry Cleaners for our LITTLE 


GIANT 


WATER SPRAY GUNS 
$8.50 F.0.8. 


After many years of experimenting and 

testing in the field we have eliminated 

many troublesome parts and incorporated 

these outstanding features: 

Non-Corrosive; All brass—nickel plated. 

Non-Drip. 

Small parts eliminated. 

Light weight gun 5 oz., Hose 5 oz. 

Operates on any pressure from 40-150 
ibs. without adjustment. 


Priced so that it doesn't pay to keep 
Pp g money repairing that old 
out-dated gun, Buy with confidence. 








A revolutionary WATER SPRAY 
GUN developed for use by 
LAUNDRIES, Dry Cleaners. 











Consult Your Jobber or 


STEBBINS MFG. 


and SUPPLY COMPANY 


1735 Blake Street * Denver 2, Colorado 
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“WHIRLWIND” 


Built strong for high speeds (up to 
1200 RPM) "Glass-smooth” basket 
interior safe for all fabrics. 





USES LESS AUTOMATIC 
FLOOR SPACE HYDRAULIC BRAKE 


Compact for more oy Long-lasting automobile type 
plant layout—-48” siz hydraulic brake assures 
needs only 7° x , smooth, quick stops. 


The Fletcher ‘‘Whirlwind" is widely used throughout the 
industry because it offers advantages to owner and 
operator alike. It is unusually self-balancing—extremely 
dependable and economical in operation, requires no 
heavy foundation. Ready accessibility all around the 
basket is another reason for its popularity. Three stand- 
ard sizes as well as a number of ‘extra high speed" 
models are offered to meet every need. 


For increased production and fast thorough safe extrac- 
tion . . . investigate the Fletcher ‘“‘Whirlwind". Send 
for bulletin giving details. Engineering consultation 
available. 


FLETCHER WORKS 


LENWwOOD AVE PHILADELPHIA 40, PA.€&s SHEL 


a 


| truck chassis and attachments. The downward price 
adjustment covers the company’s L-110, L-120, L-130, 
L-150, and L-160 model series, or its smallest pickup 
trucks through those of 16,000-pound rated capacity. 

The chassis price reductions, which range from 3.4 
percent to 6.4 percent, result in total reductions of $50 to 
$145 on former list prices. The prices of all attachments 
for these models were reduced an average of 2.25 per- 
cent. 

In making the announcement, W. G. Schumacher, 
general manager of International Harvester’s motor 
truck division, said that the prices of the company’s 

| larger models of motor trucks and attachments manu- 
| factured at the company’s Fort Wayne motor truck 
| plant will remain unchanged. 


_ Lund Joins Davies-Young 


Tom Lund, who joined the Davies- Young organization 
on June 1, has taken over the Indiana and Kentucky 
territory. He is a grad- 
uate and former instruc- 
tor of the NICD and op- 

erated a plant in Colum- 
bus, Ohio. He comes to 

his new job well versed 

in all phases of the laun- 

dry and drycleaning pro- 

cedures, and his practi- 

cal knowledge should 

enable him to be of con- 

siderable help to plants 

in Indiana and Ken- 

tucky. His headquarters 

will be in Indianapolis. 

Mr. Lund attended 

Ohio State University 

and the University of 

TOM LUND Missouri. During World 

War II he served in 

Europe in the Corps of Engineers. 


Ohio Elections 

Trustees of the Ohio Laundryowners Association 
have elected the following officers for the ensuing year: 
president, Charles H. Larkin, New Way Laundry, To- 
ledo; Ist vice-president, Martin Schryver, Crystal 
Laundry, Dayton; 2nd vice-president, Arthur Osmon, 
Domestic Laundry, Tiffin; and treasurer, Edward C. 
Gabriel, Model Laundry Co., Cincinnati. 

The tentative plans of the group call for a general 
meeting of the association in April, 1952, to replace 
the meeting of the four-state convention. 

Besides the officers above, the board of trustees in- 
cludes: Robert F. Miller, Canton; Harry 8. Elliott, 
Wooster; Edwin R. Durham, Columbus; Jack Salzer, 
Cleveland; and Gordon Schwen, Mansfield. 


Connecticut Groups Merge 


Robert $8. Hawthorne, executive vice-president, an- 

nounces that the Connecticut Laundryowners Associa- 

| tion, Inc., will now be known as the Connecticut Laun- 

| derers and Cleaners Association, Inc. The address is 

still Room 339, 410 Asylum Street, Hartford 3, Conn. 

There has been no change in personnel, either of the 
officers and directors or the staff. 
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LSAA Committees Announced 


John Isaacs, president of the Linen Supply Associa- 
tion of America, announces the following committee 
appointments for the next 12 months. 


Legislative Committee: 

Chairman: M. Maschke, Jr., Pioneer Linen Supply 
Company, Cleveland, Ohio; Sol Colton, Domestic Linen 
Supply and Laundry Co., Detroit, Mich.; George Y. 
Klinefelter, Elite Laundry Company, Baltimore, Md.; 
Jerome D. Lane, Lake Erie Towel Supply Service Co., 
Cleveland, Ohio; Manford Meltzer, Central Coat, 


Apron «& Linen Service, New York City; John A. Mor- | 


gan, Morgan Service, Inc., Chicago Ill.; David T. P. 
Nelson, Nelson-Huckins Laundry, Texarkana, Texas. 

Also Brooke Petray, Oakland California Towel Co., 
Oakland, Cal.; W. R. Pollock, Jr., American Linen 
Supply Co., Milwaukee, Wis.; Joseph A. Robertson, 
Rutter’s Linen Service, Lawrence, Mass.; Louis B. 
Shipper, Sanitary Coat, Apron & Towel Supply, Trenton, 
N. J.; Ben E. Singer, American Linen Service Co., 
Washington, D. C.; Irving Struminger, Virginia Linen 
Service, Inc., Petersburg, Va.; 8S. H. Vicknair, National 
Linen Service Corp., Atlanta, Ga.; J. E. Wilkinson, 
Western Linen Supply Co., Los Angeles, Cal.; R. F. J. 


Williams, Jr., Oklahoma Operating Co., Oklahoma City, | 


Okla. 


A special executive committee of the legislative group | 


to meet as frequently as necessary in between meetings 
of the entire group has been appointed, consisting of 
Chairman M. Maschke, Jr., George Y. Klinefelter, 


Manford Meltzer, Louis B. Shipper, and Irving Strum- | 


inger. 


Linen Conservation Committee: 

Chairman: Joseph R. Schuh, Atlas Linen & Towel 
Service Co., St. Louis, Mo.; vice-chairman: Robert H. 
Wayne, Wayne Towel & Linen Supply Co., Kansas 
City, Mo.; H. W. Berger, Omaha Towel Supply Com- 
pany, Omaha, Nebr.; Roland A. Brandt, American 
Linen Supply Co., Chicago, Ill.; George L. Carstens, 
Chicago Towel Company, Chicago, Ill.; Lawrence C. 
Kline, Kline’s Coat, Apron & Towel Service, Phila- 
delphia, Pa. 

Also Nelson Mendelson, United Service Company, 
Youngstown, Ohio.; Sanford Miller, The Independent 


Towel Supply Co., Cleveland, Ohio.; Brooke Petray, | 
Oakland California Towel Co., Oakland, Cal.; William | 


Schumer, General Linen Supply Company, Detroit, 
Mich.; Joseph Weiss, Consolidated Laundries Corp., 
New York City; Louis Zipperman, Community Towel 
& Linen Supply, Hollywood, Cal. 


Nominating Committee: 

Chairman: Roy J. Freidman, Garden City Towel 
Supply Company, Chicago, IIl.; Albert Gitlow, Pro- 
fessional Linen Service, Inc., New York City; Richard 
T. Moore, Bell Linen Service, Boston, Mass. 


Fire Losses Still Climbing 


According to the National Board of Fire Under- 
writers, fire losses in the United States during April 
are estimated at $62,965,000, an increase of 2.2 percent 
over losses for April, 1950. However, there was a de- 
crease of 11.9 percent from losses of $71,507,000 re- 
ported for March, 1951. 


Losses for the first four months of 1951 now total | 
$272,294,000, an increase of 8.3 percent over losses | 


of $251,236,000 for the same period last year. 
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How would 
You like to cut 


ONE RINSE 


from 
your washing cycle? 


HAT’S right—for 8¢ you can cut 

one rinse out of your washing cy- 
cle. That means you save water for one 
rinse, save the fuel to heat the water, 
save enough time to do another wash 
per wheel per day. Multiply that by 
wheel and load—watch the savings 


mount! 


Use Oakite Composition No. 53. That’s 
the answer. Just add less than a dime’s 
worth of this potent Oakite water soft- 
ener, soap booster, free-rinsing deter- 
gent to your last suds or first rinse. 


Gets more suds out of soap! Puts all the 
insoluble soap in washer and load to 
work—no lazy soap loitering on wheel 
or in clothes to prolong your rinsing. 
Removes all the residues skipped by 
your sours. Rinses completely—gray- 
causing soils can’t settle. Leaves wash 
loads clean. Takes soap scum off wheel 
and agitators. And it works specially 


well in hard water areas. 


See for yourself—Wheel-side tests glad- 
ly arranged. Write Oakite Products, Inc., 
22B Thames St., New York 6, N. Y. 


USTRIAL 

yzeo IND Cle 

cial AN), 
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AKITE 


. ee. a 
“Teeias . METHODS ° sunt 


Technical Service Representatives in Principal Cities of U. S. & Canada 
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Letters to the Editor 




















MODEL 1W-5O 50 LB. DRY WEIGHT CAPACITY 


Engineering ‘‘know-how,’’ quality materials, rugged construction 
+ + « Continue to go into the MI washers to the 
most god available on the market today. Built of stainless 
steel ilnor washers will give you SPEED . . . ECONOMY... 
LONG LIFE . . . all the qualities demanded of a washer by the self 
service industry. 25 and Ib. dry =e capacity models and the 
25 Ib. Dual are available in manual, semi or fully automatic 
models. Sold by leading distributors everywhere. 


WRITE DEPT. S 
FOR DETAILED 
CATALOG 








CHANDLER DARNER 


HEAVY DUTY -HIGH SPEED 


2,000 lock stitches a minute. Uses 
Nylon or Cotton Thread. Also for 
mending shirts, socks, overalls and 


linens. Free trial if desired. 


White for complete information 
CHANDLER MACHINE CO. 


AYER, MASSACHUSETTS, U S A 
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Prophets of Gloom 


| Dear Editor: 

I have just read in the June issue of STaRCHROOM 
your current editorial, “The Prophets Of Gloom.” 

You are to be complimented on an intelligent pres- 
entation of factual information concerning the laundry 
| industry. I am sure that this data, so timely presented, 
| will have the desired effect in clarifying the thinking 
| of those who in recent months have felt that the in- 
| dustry was headed for disaster. It will also help to 
prevent the further acceptance of this erroneous im- 
pression. 

I would be the first to agree that the laundry industry 





| is difficult and a definite challenge to the ability of 


| management. In the past several years I have visited 


| hundreds of plants throughout the United States and 


| Canada. Many of these are highly successful operations 
| while others are relatively unsuccessful. In my opinion 
the degree of success is in direct proportion to the 
| ability of management to cope with the many problems 
in this industry. I feel that a well managed plant in 
a large community has a greater opportunity to develop 
a more profitable operation but this is also true of most 
other industries. 
Carl Heinle, Jr. 
Dover, N. J. 


Civil Defense 


Dear Editor: 

Kindly send me another copy of the April issue of 
STaRcHROOM LAauNnpRY JoURNAL. The Army Colonel in 
charge of our local Civil Defense Council needed my 
copy to use in connection with the emergency ambulance 
corps set-up, and the copy of StarcHroom I received 
was actually in Civil Defense service 22 minutes after 
it reached my desk. 

Kermit Smith 
Fresno Towel Company 
Fresno, California 


P.S. The Colonel says your article is a very good 
one on a most important subject. 


An additional copy of our April issue was mailed 
to Mr. Smith by return mail.—Ed. 


Dear Editor: 

Thank you very much for your letter of June 13, 
1951. I regret very much that I cannot send you a copy 
of my remarks made at the California Laundry Owners 
Association at Yosemite. I am called upon to make 
rather a large number of public talks on the Civil 
Defense Program here in California, and I therefore 
habitually talk from very brief notes and do not have 
a record of the remarks which I made at the convention. 

For your own information, I discussed two particular 


| aspects of the contribution which might be made 


| one, conversion of existing laundry trucks, partic- 
ularly panel type, for emergency ambulances, such 
as is referred to in your article in the April edition of 
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LAUNDRY 


your Journal, and two, the more difficult problem of | 


how laundry owners can maintain their machinery in 
operation in the event they are confronted with the 
problem of laundering and dry cleaning radiologically 
contaminated clothing. This is a problem that arose 
in connection with the Bikini tests, in which the Navy 
found that the sailors working in the contaminated 
area had picked up some contamination in their cloth- 
ing, and when these clothes were laundered, the metal 
machinery itself became contaminated. This problem 
suggests the possibility that laundry owners may have 
to resort, in the disaster area, to the use of Geiger 
Counters or even to calling in monitoring teams to 
determine the radioactivity of bulk laundry before 
committing it to the machinery. 

A second and related problem arises in such research 


as might be made by the Laundry Owners Association | 
to develop methods and techniques of handling radio- | 
active clothing other than through their normal meth- | 


ods, and extends even to research into the best mate- 


rials (soap, detergents, etc.) which might be utilized | 


in separating radioactive materials from clothing in 
question. 


I regret that I cannot give you more information on | 
the above subject, but I believe that you will find | 


ample problems involved in the above to challenge the 
Laundrymen’s Association—particularly those in poten- 
tial disaster areas. 

W. M. Robertson 

Major General, USA (Ret.) 

Director of Civil Defense 


General Robertson is Director of Civil Defense for 


the State of California. In May he spoke at the annual | 


meeting of the California Laundryowners Association 
at Yosemite on the industry’s role in civilian defense. 


He pointed out that the state has over 5,000 laundry | 


trucks which would be available for temporary ambu- | 


lances and other emergency use. We wrote General 
Robertson requesting a copy of his speech. The above 
reply is published with the thought that it may stimulate 
further wnterest among laundryowners in a worthwhile 
and urgent community enterprise —Ed. 


Virginia Association of Launderers and Cleaners, Inc. 
Annual Convention 
Hotel Chamberlin 
Old Point Comfort, Virginia 
September 17-18, 1951 


New York State Laundryowners Association 
Fall Conference 
Saranac Inn 
Saranac, New York 
September 28-30, 1951 


National Institute of Diaper Services 
Annual Convention 
Hotel Commodore 
New York, New York 
October 15-17, 1951 


(Continued on page 90) 
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Today tote 
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MARKING MACHINE 
For LAUNDRIES 


Prints thru a Ribbon and is Always 
Ready! Fast, clean, accurate marking 
that saves time and eliminates the cause 
of claims. 6-, 8-, and 10-character ma- 
chines. Easy-to-read black on yellow 
index strips. Clean, indelible marking. 
Type cannot fill in. No smudges or blots 
on work in process. 


The 
IBBON- 
TE 


Special wash-out ribbon for 
marking at wet assembly. 
Long ribbon life assured by 
patented diagonal ribbon 
feed. 


Makers of TAG-O-MATIC, 
tag-making-and-marking 
machine for drycleaners. 


Wire or write for folder or 
demonstration. 


CURTAIN & 
BLANKET 
ges STRETCHER 


tension. Made 


SQUAREWA 


Get square corners and straig 
No tearinc no over 
on castors, without cabinets 
N7-Tasl tole MA idela akelal> Midelll-S an iel, 


nets. Write for catalog and prices 


EQUIPMENT COMPANY 


HATFIELD, PA 
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. He WY OFFER YOUR CUSTOMERS 
TAGS of Quality, Durability Now. BEAUTIFUL SPORT SHIRTS 


FOLDED ON A pig 


The best in materials and workmanship make tags that in- err x Uy 

sure proper identification to all users, all ways. Durable | y Z a Y 

80x80 count cotton cloth is treated against fraying, and | YY Uf J y 

special finish assures perfect writing surface for hand or Y FOLDING UNIT 


machine marking. High grade zinc staples give strength with With a SPORTRIGHT— quickly, 

: P L permanently attached to your 

pliability. Staples are anchored so prongs remain straight Uy Y y CollaRight equipped Folding 

and strong. : — — _— and ae 
jandie Sport Shirts as they come alon 

Ask for: PEERLESS BEACON TAGS, is line. SPORTRIGHT flips out of the way tactonthy 

A B TAGS, NON X L TAGS y y for dress shirt finishing. No more unsightly 

There Are No Equals { : K//} creases on collar tabs and pocket flaps. Sport 

y Shirts folded on o SPORTRIGHT always please 

P/M) Ye your customers, bring you increased business 

Fully j y, 4 and profits. Ask your Jobber for SPORTRIGHT 

Guaranteed 4 or write for complete information — today. 


ae 
a The KEY- TAG CHECKING SYSTEM Company 


09 HOUGH AVENUE ° CLEVELAND 3, OHIO 
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National Association of Institutional Laundry Managers 
Annual Convention 
Sheraton Hotel 
Chicago, Illinois 
October 18-20, 1951 





"* @ WEARS LIKE Iron! 


& 


years of taundr. 
textile “know- 
Economical! ewer aneaet Annual A.I.L. Convention 
D EASY TO HANDLE suosty you, write Stevens Hotel 


te wi 


BOTTOMS WOVEN TUBULAR Chicago, Illinois 
Write for Descriptive Literature October 19-21, 1951 


CARSON TEXTILE CO., INC. beiicocieWie ee oe 











National Institute of Rug Cleaners 
Convention and Exhibit 
e > Ss P Yr 
Faster, More Economical, Hotel Statler 
Boston, Massachusetts 


More Efficient | January 19-21, 1952 


HAMMOND 
STEAM TUMBLERS 


@, o 
Here’s a tumbler with features beyond com- Obituaries 


anes. aoe, after day it gives you fast, con- 
id that makes the profit in your 
pleat go nis Plant tests prove it is faster, 
easier on delicate fabrics. Built to last a life- 4 
time. 





R. R. Bradley, 91, retired laundryowner and stationary engi- 

neer, died recently at his home in Arlington, Mass. He was a 

Write for folder giving com- Hammond Building, past. president of the Massachusetts Laundryowners’ Associa- 

plete description of this re- tion and of the Engineers’ Blue Room Lodge, IOOF. He was 
markable tumbler. " ce ak 
active in the Masons and in civie affairs. 

He leaves his wife, two sons, two daughters, four grandchil- 

dren, and one great-grandchild. 











0 Donald S. Francis, former treasurer and general manager of 
Made Especially rancis, d get anag 


+ the Rainbow Cleaners and Launderers and of the Eagle Dye 
for Cleaners Highest Works and Empire Laundries, Hartford, Conn., died in Red- 


e » - ‘ 
and Launderers Quality... dington Beach, Fla., on June 8. He was well known in Connect- 


icut’ laundry circles, having been a former president of the 
ARMA Hartford County Laundryowners Club and president and di- 
rector of the Connecticut Laundryowners Association. He had 


e often been a contributor to trade journals, 
Black Marking Ink Mr. Francis was active in East Hartford politics and in 1939 
served as a representative to the state legislature. He was a 
¢ Penetrates Rapidly member of the Wyllis Lodge, AF & AM, and the Hartford 
© Quick Drying Kiwanis Club. 
e Absolutely Indelible Surviving are three sons, three daughters, and two brothers. 


His brother Earl is president of the Empire Laundries, Hartford. 

1112-20 GALVESTON AVENUE Harry Gillpatrick, Gillpatrick Laundry, Kansas City, Mo., 
PITTSBURGH 12 PA died on June 7. Mr. Gillpatrick was a pioneer member of the 
Laundryowners National Association board of directors, having 
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served from 1916 to 1922, and had been president of the LNA 
in 1920-1921. 


John M. Hopwood, 67, chairman of the board of the Hagan 
Corporation, Pittsburgh, and its subsidiaries, died at Vero Beach, 
Fla., on June 8. Other companies of which Mr. Hopwood was 
head and co-founder were Hall Laboratories, Inc., Calgon, Inc., 
and the Buromin Co. 

Mr. Hopwood was the son of a Welsh coal mine operator. He 
came to this country in 1904. 


John Judge, laundry manager at the Lawrence General 
Hospital, Lawrence, Mass., died recently. He leaves his wife, 
one son, and a daughter. 


Frederick L. Larson, 61, founder and president of the 
Sanitary Laundry and Dry Cleaning, Inc., of Santa Ana, Fuller- 
ton, and Balboa, Calif., died recently. He leaves his wife and 
two sons. 


Claude E. Lanterman, 82, recently retired dean of The 
American Laundry Machinery Company’s sales force, died 
on June 1 in Orange, N. J. He joined the company in 1915, 
and was with it until his retirement last January except for 
time spent in the Army. “The Colonel” left in 1916 to participate 
in the Mexican Border Service and again in 1917 when his 
National Guard Unit was called to active duty during World 
War I. He served in France as a Major and later as Lt. Colonel 
of the 110th Field Artillery. 

He belonged to F & AM, the Sons of the American Revolu- 
tion, the East Orange American Legion Post, and the East 
Orange Kiwanis Club. 

He is survived by his widow, one son, two daughters, one 
sister, and two grandchildren. 


Mrs. Fannie Lyke, 79, who owned and operated the Owego 
Laundry of Binghamton, N. Y., for approximately 40 years, 
died recently. She sold the laundry business about two years 
ago. She was a member of the Eastern Star and the Order of 
Amaranth. Surviving are one son, a brother, a sister, a grandson, 
and two great-grandchildren. 


Charles $. Maney, founder and president of the Industrial 
Laundry Company, Bridgeport, Conn., died on June 5. He 
founded the laundry company in 1923. He is survived by his 
wife, two sons, a daughter, a sister, a brother, and three 
grandchildren. 


Forrest |. Neal, 67, president of the Old Colony Laundries, 
Quincy, Massachusetts, died on June 6. Mr. Neal gave the 
laundry industry a great deal of 
his time and effort, serving as a 
member of the board of directors 
of the Massachusetts Laundryown- 
ers’ Association for many years 
and as its president during 1926- 
1927. For some eight years he was 
a director of the American Insti- 
tute of Laundering, and served as 
president of that organization dur- 
ing 1944-1945. He was a member 
a of the board of trustees of the 

Laundryowners’ Bureau of Boston 
i ~ for many years, and was its presi- 
dent from 1932 through 1937. 

He entered the employ of the Old Colony Laundry in 1899 
when he was 16 years old. 

He held many civic posts in Quincy. He directed much Red 
Cross work in the city, was president of the Quincy Rotary 
Club for two years, belonged to the Chamber of Commerce, 
was treasurer of the South Weymouth Laundering and Cleansing 
Company and was a director of the Quincy Electric Light and 
Power Company. In addition, he was very active in the Masons. 

He is survived by his wife, three sons, a stepson, three step- 
daughters, four brothers, a sister, and four grandchildren. 

(Continued on page 92) 
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really save work... 
move jobs faster !” 


CANVAS BASKETS, 
HAMPERS, TRUCKS 


Built for years 
of service! 


MEESE, INC. 
Main Office & Plant 
MADISON, INDIANA 


SALES OFFICES: 
New York—37 W. 43rd St., 
MU 2-1437 
San Francisco— 
c/o Glenn B. White & Assoc. 
Merchandise Mart 
HE 1-5204 
los Angeles— 
c/o Glenn B. White & Assoc. 

1151 So. Broadway 

PR 4169 
Atlanto— 

4403 Jefferson St. 
Chambiee, Ga. 
Chamblee 2430 

Chicago— 
R. M. Thorsen 
1400 Lake Shore Drive 
Whitehall 4-4180 


YOU NEED A 
eee LIKE A HOLE IN YOUR HEAD 
. .. and that good American logic beats anything 
Confucious ever said. We know, Cleve-O-Cement 
will take care of the floors. It is used in thousands 
of food and meat plants the world over. Anyone 
can apply it. Dries overnight flint hard. Water- 
proof, slipproof, crumble proof. Resists cold, 
grease, steam and most acids. Developed espe- 
cially for dairies, packing plants, bottling plants 
and wherever a damp, cold floor exists. 
Send for illustrated bulletin. 


| THE MIDLAND PAINT & VARNISH CO. 


9123 RENO AVE. CLEVELAND 5, OHIO 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 








STARCHROOM LAUNDRY 


This Device Tells Every 
Move the Truck Makes! 


Idle aiee~Baeb time—day and night 
(and overtime, too!'—all on a waxed 
chart (see at left). Here, for example, 
is a 2-hour delay,and you can put your 
finger right on it!—and then correct it! 
Q Over 100,000 trucks now equipped. 
Write for booklet: ‘*Ten Ways of Get- 
ting More Work Out of Motar Trucks.” 


THE SERVICE RECORDER CO. 
1375 Euclid Ave., Cleveland, O. 





"K-122" 
SOAP BUILDER 


SOAP EXTENDER 
WORK IMPROVER 


Favorite with quality Launderers 
for past 10 years. 


THE LAUNDRY CHEMICALS CO. 


Division of The Kinsley Chemical Co. 
4538 West 130th St., Cleveland WW, Ohio 


All the proven features of the ‘ 
other Cook WASHETTES, in- 
cluding the extra fast washing 
cycle. See your jobber. 


MACHINERY 
SALES CO. 


20 MAIN ST DALLAS TEXAS 





Come lo STADHAMS” 


@ STAD-SPUN-D PRESS COVERS 


All Nylon, non-slip! Soft as a handkerchief! Rugged as a tent! 


@ STAD-SPUN PRESS COVERS 


Non-slip Nylon, specielly treated to insure longer wear. 


@ STAD-TEX PRESS COVERS 


For use where slick finish helps production 


Phone, Wire or Write For Nearest Distr. 


GEILE. 


COMPANY, INC e HEXAGON DIVISION 





| died on June 5. 


| died on May 
| the industry, 
| he had many personal friends among the 
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BOCK 
EXTRACTORS 


The most efficient time 

and money saving Ex- 

tractor on the market. 
Made in 15”, 17” and 20” sizes. 


Send Us Your Inquiry. 


BOCK 


LAUNDRY MACHINE CO. 


TOLEDO, OHIO 


C sista ‘dein page 91) 


John Ortlund, 86, founder and partner with his son John in 
the Washington Laundry and Dry Cleaners, Evanston, IIl., 
He was one of the pioneer operators in the 
Chicago area, having entered the laundry business approximately 
64 years ago. 

Surviving are a sister, and two grandsons. 


a son, a brother, 


Abraham Rosenberg, 51, well known sales representative of 
The American Laundry Machinery Company’s eastern division, 

28 in New York. Abe w a familiar figure in 
particularly throughout the New York area where 
laundry and linen 
supply operators. Many of the New York plants reflect his 
laundry knowledge and business sense. 

He had been associated with American since 1926, and had 
previously worked with the Adams Laundry Machinery Com- 
pany and the Asher Laundry Machinery Company. He had 
compiled one of the most outstanding sales records in the 
American firm. 


The picture above shows Mr. Rosenberg, center, in the last 
picture taken of him. In the picture he is receiving a certificate 
of merit from Victor Kramer on behalf of the United Jewish 
Appeal. Philip Sobin, chairman of the laundry and allied trades 
division of the appeal is at right. Mr. Rosenberg was an active 
campaigner for the charity. 

He is survived by his widow, 
two brothers. 


a daughter, his parents, and 


Louis H. Whitener, 50, sales manager of Phipps & Bird, Inc., 
Richmond, Va., for 25 years, died on June 18. Mr. Whitener 
was well known in the Virginias and Carolinas. 

| He was a member of AF & AM, was a 32nd-degree Mason, 
| was a member of the Scottish Rite, and belonged to the Rich- 
mond Sertoma Club. 

Surviving are his wife, five brothers, and two sisters. 
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CLASSIFIED DEPARTMENT 

















10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 (new or repeat). 


Capitals or bold face type—double these rates. 


Ads must be in our hands by the first of the month. Payment should accompany all orders. 
Add cost of 5 words if answers are to come to a box number to be forwarded by us, 
Extra white space at top, bottom or between lines doubles charges indicated. 


Mail your box number replies to The STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., 


New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


FOR LEASE 





LAUNDRY PLANTS and DRYCLEANING PLANTS. 100% PROPOSI- 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Sec- 
tions—WHERE DO YOU WISH TO LOCATE? Richard J. Muller—Lic. 
Broker, 89-16 184 St., Jamaica 3, N. Y. Tel REpublic 9-3016. 4646-2 


COMBINATION LAUNDRY AND DRYCLEANING PLANT, newly 
equipped and new building. Located in the heart of the Big Horn 
Mountains. Real western atmosphere. Stock raising, oil and tarming 
community. Drawing population 12,000. Selling account of ill health. 
Write Box 43, Worland, Wyoming. 9157-2 


FLORIDA STEAM LAUNDRY & DRYCLEANING PLANT. Continuous op- 
eration for more than 25 years. Now largest in this prosperous, growing, 
year-round area. PRICE—$85,000, $30,000 cash, balance reasonable. 
Stephen F. McCready, Realtor, Ocala, Florida. 9324-2 


OKLAHOMA OPPORTUNITY—Modern drycleaning “plant, “also modern 
fur storage vaults, in Southern Oklahoma town of 25,000. Sanitone fran- 
chise for fifty mile radius. Good volume now, close attention will greatly 
increase. Ill health reason for selling. Real estate included—one and 
two story building street to street, on lot 45’ x 205’. Ideal two partner 
plant. Part cash, balance reasonable terms. HARVEY W. DRAPER, Real- 
tor, 3401 Tampa, Houston 21, Texas. 9387-2 


LAUNDRY LOCATED IN. NORTHERN I! ILLINOIS. “Volume last ‘year over 
$120,000, now on increase. Established 22 years, QUALITY REPUTATION, 
GOOD PRICES. MODERN EQUIPMENT. With or without real estate. 
ADDRESS: Box 9388, STARCHROOM LAUNDRY JOURNAL. 2 


Laundry and drycleaning plant in Kansas" railroad center of over r 5, 000 
Population. Yearly volume $35,000. Kashfinder, Wichita, Kansas. 9418-2 





Small steam laundry—One ‘set shirt presses, two washers, ‘extractor, tum- 
bler. 5 H.P. upright boiler, newly tubed; gas ironer in two story 30 
x 30’ building with lease. Also 5 room newly decorated house in con- 
nection for rent—furnished if desired. Write or call before 11 A.M. Mr. 
Russell, 339 E. Livingston Ave., Columbus, Ohio. Fl. 3124. 9419-2 


COMBINATION LAUNDRY & DRYCLEANING PLANT, “old “established 
business, central CALIFORNIA. Trading area 75,000 population. Chief 
industries, dairying, fruit and cotton on a large scale. Practically new 
equipment since 1945. Annual business $100,000. A money maker. AD- 
DRESS: Box 9422, STARCHROOM LAUNDRY SOURMAL. -2 





Laundry plant modern equi t ‘take in dry. | g gross $70, 000. . De- 
sirable Indiana community. Excellent opportunity for party or parties 
with laundry experience. $20,000 cash, remainder over long term to 
qualified party buys plant and real estate. Recall to military, sale rea- 
sons. ADDRESS: Box 9423, STARCHROOM LAUNDRY JOURNAL. -2 


PORTLAND OREGON—Quality laundry, cleaners top prices, one truck. 
Grosses $40,000, easily doubled. Same t eleven years. Swell 
family setup. $25,000 Terms—sell, lease property also house. Write: 
BOX 9428, STARCHROOM LAUNDRY JOURNAL. -2 


Laundry with “Hving. quarters: tt M Y and equip t in 
good condition. Only one in town. Good lease. Doing $550 per week. 
Price $8,500. Health forces sale. H. M. Wade, P. O. Box 4173, Calistoga, 
California. 9429-2 











FOR SALE—Power ‘laundry doing gross ‘volune business $135, 000 an- 
nually. Showing handsome net profit weekly. Located northern New 
Jersey. No commission work. Asking $50,000. Write for details. Box 
9430, STARCHROOM LAUNDRY JOURNAL. -2 


FOR SALE: MODERN LAUNDRY ALL LATE EQUIPMENT, ESPECIALLY 
SUITED FOR INDUSTRIAL LAUNDRY PRODUCTION OR LINEN SUPPLY, 
APPROXIMATELY 16,000’ FLOOR SPACE, NEW 200 H.P. COMPLETE 
POWER PLANT. LOCATION TEXAS IN CITY OF 600,000 POPULATION. 
LONG LEASE ON PROPERTY AT LOW RENTAL. REPLY BOX 9438, 
STARCHROOM LAUNDRY JOURNAL. 2 





FOR LEASE: Thriving laundry and drycleaning plant in ALBUQUERQUE, 
NEW MEXICO. Grossing $100,000 per year, Exceptional opportunity 
for experienced man. Address: Box 9416, STARCHROOM LAUNDRY 
JOURNAL. -20 








LAUNDRIES and CLEANING PLANTS WANTED 





WANTED — PLANTS — ALL KINDS —New York, New Jersey, Con- 
necticut. BUYERS WAITING—LIST YOURS. RICHARD J. MULLER 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016. 4324-1 


Small or medium sized laundry-drycleaning plant wanted, or partner- 


ship, by experienced, efficient manager. ADDRESS: Box 9421, STARCH- 
ROOM LAUNDRY JOURNAL. “1 


LINEN SUPPLY and LAUNDRY BUSINESS WANTED 
WANTED: LINEN SUPPLY AND LAUNDRY BUSINESS, small or large, 


anywhere in the U. S. A. Replies held confidential. ADDRESS: Box 9249, 
STARCHROOM LAUNDRY JOURNAL. | 
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—if you advertise in newspapers you should see the 
LAUNDRY AND CLEANERS MAT SERVICE 


This service gives you mats of illustrations drawn by leading artists. 
Each issue is carefully merchandised to cover seasonal promotions, with 
well written copy and layouts. 


Plenty of hand-lettered headings and borders, as well as small ‘spot 
cuts and photos! 


If you are ready to advertise for increased business, this service can 


be useful to you. 


Executives may write today for free samples, on your company letter- 
head, and state your title. 


(Because of the large cost of each sample, letters from 
individuals and posteard requeste cannot be answered) 


Mail to VINCENT EDWARDS & CO. 
World’s largest advertising service organization 
342 Madison Avenve New York City 





When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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PROFESSIONAL NOTICES 


HELP WANTED (Cont'd) 





CARRUTHERS’ LAUNDRY BULLETIN—the statistical Bulletin for the 
Laundry Industry—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$12 annually. John Car- 
ruthers Co., Inc., 909 Little Building, Besten—0 statistical organization 
affiliated with John Carruthers & C and Mi 

ment Consultants, Boston, Hartford, 2697-97 





and Reon 








BUSINESS OPPORTUNITIES 


LAUNDRY PLANT equipped for fluff-dry work. New commercial equip- 
ment, truck. Good opportunity, Sacrifice at $5,000. Write: Box 9403, 
STARCHROOM LAUNDRY JOURNAL. “ll 











LAUNDRY LISTS 


Laundry Lists: Our Catalog Lists, 4'/ x 11, white bond paper, black ink, 
padded, 20,000 Freight prepaid. Also Colored Lists. Ask for Catalog 
and prices. We also print Bundle Inserts, Driver Route Sheets, etc. 
Breslin Press, Inc., Finch Bldg., St. Paul 1, Minn. 9277-24 





SUPERINTENDENT for large plant in south-central city. Must be able to 
maintain incentives and get production. Age, preferably 30 to 40. Must 
be temper tally well bal d and able to stand pressure. Excellent 
salary with adequate bonus for a good performance. ADDRESS: Box 
9439, STARCHROOM LAUNDRY JOURNAL. 7 


Man who is willing and able to take ‘advantage of excellent opportunity 
as working superintendent in laundry department, North Eastern United 
States. Must have practical knowledge of all phases of work. Give age, 
experience, marital status and salary expected in first letter. ADDRESS: 
Box 9440, STARCHROOM LAUNDRY JOURNAL. 7 


Experienced laundry man in all "phases of laundry business. Capable o of 

ibility in large modern plant in Fairbanks, 
Alaska. ‘Prefer “middle aged man. Reply to Dr. A. R. Carter, Commerce 
Bldg., Everett, Washington. 9441-7 














CARDING WIRE 


CARDING WIRE: For Curtain and Blanket Stretchers. 
INSON CO., 36 Pleasant Street, Watertown, Mass. 





G. W. ROB- 
3240-38 








CONSULTANTS 


REPAIRS — PARTS — SERVICE 





CENTRIZE: CENTRIFUGAL WASHING IN YOUR EXTRACTOR. Installe- 
tions in over 100 plants d for big 
savings in machinery, supplies, water, power and labor while producing 
beautiful quality work at a much higher profit. Write for detailed in- 
formation to HOWARD FINK AND SONS, Laundry owners and engi- 
neers, 2224 63rd Street, Kenosha, Wisconsin. 9286-25 











MISCELLANEOUS 


11,500 Camelforms and 5,000 paper shirt-bags, assorted sizes, at a low 
price. For sizes and prices write: Home Laundry and Drycleaning Co., 
23-29 N. 11th St., Richmond, Indiana. 9383-8 











SITUATIONS WANTED 


LAUNDRY MANAGER OR SUPERINTENDENT—have over 20 years expe- 
rience in laundry, linen supply and _drycleaning, also several years in 
plant layout and eq Desires position with large or 
small laundry, am capable of handling either. Prefer eastern seaboard 
or Florida. Will ider other ti Family man, age 44, very ac- 
tive, available immediately. ADDRESS: Box 9405, STARCHROOM 
LAUNDRY JOURNAL. ss 5 
LAUNDRY SUPERINTENDENT—25 years experience with plants of 
$5,000 to $10,000 weekly volume, exceptional record for labor manage- 
ment, family man, no drinker, wants permanent connection. ADDRESS: 
Box 9411, STARCHROOM LAUNDRY JOURNAL. 5 
Sales Manager aggressive (but not high pressure). Many years experi- 
ence—large eastern laundry. Desirous of changing, destination no draw- 
back. ADDRESS: Box 9420, STARCHROOM LAUNDRY JOURNAL. 5 


LAUNDRY PRODUCTION MANAGER. Executive, 48 years of age, 
married, college education. General Manager of one of the largest 
family laundries in the East. Modern producti thod: 











REPAIR PARTS FOR ASHER IRONERS, Expert 
service men. Pall line of Asher isoners, vebuill by men whe hnow 
how. BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, 
N. J. 1998-37 


GEARS AND PARTS cn hand for precucally all mahes of washers 
ironers, tv Prompt delivery of replacement 
wooden shells and porto which we have been manufacturing for 
over 25 years. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 
313 Ten Eyck Street, BROOKLYN 6, N. Y. 5002-37 


POWER PLANT EQUIPMENT FOR SALE 


COMPRESSORS, INGERSOLL RAND MODEL 554-D9, driven by 10 h.p. 
motor, QUINCY MODEL 330-7 driven by 7s h.p. motor, CURTIS TWIN- 
CYLINDER 3%/x3's driven by 5 h.p. motor. COMPRESSORS 
WITH TANKS, AUTOMATIC CUT-OFF VALVE, ALL ACCESSORIES 
CONNECTED UP AS SELF-CONTAINED UNIT ON BEDPLATE. CUM- 
MINGS-LANDAU Laundry Machinery Co., $13 Ten Eyck Street, Brook- 
lyn 6, N. Y. 9208-36 
Water Softener—Permutit, 60,000 to 240,000 gallon capacity in eight 
hours with 6 grain hardness of water. BIBLE PRESS, INC., 4647 Wesson 
St., Detroit 10, Michigan. 9433-36 
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MACHINERY WANTED 


WANTED: Monel or stainl steel g extractors, and 
flatwork ironers. Highest cash prices paid for machinery in good condi- 
tion. Give make, model, serial number and location. ADDRESS: Box 
9359, STARCHROOM LAUNDRY JOURNAL. -3 
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MACHINERY FOR SALE 





$7,500. New York area. Would make modest investment if necessary. 
ADDRESS: Box 9434, STARCHROOM LAUNDRY JOURNAL. +5 


With 25 years of laundry and drycleaning background, I wish to contact 
plant owner desiring to develop a good responsible manager. Will reply 


in full. Prefer city of 100 to 150 thousand. Wayne Morse, 3435 Euclid 
Ave., Kansas City, Missouri. 9436-5 








HELP WANTED 


WANTED MAN TO OPERATE SMALL LAUNDRY, TWENTY-FIVE EM- 
PLOYEES, CAPITOL CITY. SALARY AND COMMISSION. ADDRESS: 
Box 9417, STARCHROOM LAUNDRY JOURNAL. 7 


Wanted: ‘Combinati f an, “superi dent for laundry located in 
central Pennsylvania. Approximately $60,000 per year business. Must 
be willing to accept P y and capable of training help. Good 
future for right man, also profit sharing, if you are competent. AD- 
DRESS : Box 9426, STARCHROOM LAUNDRY JOURNAL. 7 


WANTED: ~ EXPERIENCED GENERAL MANAGER ‘for Jaundry ‘and dry- 
cleaning operation in GEORGIA employing over 100 persons, with mod- 
ern facilities, in growing community. Excellent opportunity. Furnish 
P expected. ADDRESS: Box 9427, STARCH- 
ROOM LAUNDRY JOURNAL. 7 
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ASHER ironers 48 x 120—S2 x 120. Rebuilt, big stock, Terms. Baehr 
Laundry Machine Company, 29 Calumet Street, Newark 5, N.J. 2240-4 


REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 245 Huron St., 
Brooklyn 22, N. Y. 4400-4 


48x120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 4651-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 

GS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4753-4 


40” TROY and TOLHURST, direct motor driven and belt driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 


48” VIERSEN HIGH SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4855-4 
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MACHINERY FOR SALE (Cont'd) 


For Laundry and Drycl Machinery try the Keel Company, 7229 
N. Western Avenue, Chicago 45, Illinois. 4661-4 


AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON. 
. Quality prod hi Very bly priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6767-4 


8 ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 























HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX, 15” and 17” 
BOCK, 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat- 
work and small piece ironers. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6865-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6868-4 


AMERICAN 48x120” CYLINDER FLATWORK IRONER “(3125 type) with 
6 PADDED PRESSURE ROLLS. IN EXCELLENT CONDITION. DOES 
QUALITY WORK. HIGH CAPACITY MACHINE AT LOW INVESTMENT 
VALUE. CUMMNGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6867-4 


COLLAR FINISHING UNIT, consisting of AMERICAN ZARMO Press, 
Seam Dampener, Shaper and Edger. CUMMINGS-LANDAU LAUNDRY 
MACHINERY CO., 313 Ten Eyck Street, BROOKLYN 6, N. Y. 5004-4 


AMERICAN direct motor driven and belt driven 48” HUMATIC EX- 
TRACTORS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6184-4 


6 AMERICAN 10 and 20 POUNDER, 2 COMPARTMENT AIRWAY 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6292-4 


TROY and AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30x30”, 36x54”, 42x72” and 
44x84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


Five 42x84” AMERICAN MASTER CASCADE DOUBLE “END DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 



































4 Tumblers, Ellis Drier Company, 48x120” Motor-driven with motor on 
top, three-pocket, three-door, late type hi Price ble. 3128 
West Lake Street, Chicago 12, Illinois. 9146-4 








WHEN YOU'RE IN THE MARKET 
for USED and REBUILT 


DRYCLEANING .. LAUNDRY 


MACHINERY 


write for our large list 


IMPERIAL LAUNDRY MACHINERY CORP. 


(EVergreen 9-6585) 


249 Huron Street Brooklyn 22, N. Y 


LIQUIDATION SALE 


OF FINE & UP TO DATE Laundry Machinery 
of the Famous RITZ CARLTON HOTEL 
Madison Ave. & 46th St., New York City 
Building Coming Down—Everything Must Go. 


Bargain Prices 
1—AMERICAN 6 roll Streamline Flatwork lroner, with canopy, 
120” Late model, motor driven, Standard Rolls. 
2——AMERICAN 42” x 84” Monel Metal Cascade Washers, 2- 
pocket, 2 doors, motor driven. 
1—AMERICAN 42” x 72” Monel Metal Cascade Washers, 2- 
pocket, 2 doors, motor driven. 
1—AMERICAN 36” x 48” Cascade Washer Monel Metal, 
Motor Driven. 
2—AMERICAN Zone-air Drying Tumblers size 30” x 36”, 
Motor driven. 
2—AMERICAN Humatic 48” motor driven Extractors. 
1—AMERICAN 26” Solid Curb Extractor motor driven. 
1—AMERICAN Super Zarmo Air driven press 51A model. 
1—AMERICAN Super Zarmo Air Driven Press 106A model. 
1—AMERICAN Super Zarmo Air Driven Press 55 model. 
1—AMERICAN Super Zarmo Air driven Press 33-7 model. 
1—AMERICAN Super Zarmo Air Driven Press 40A model. 
1—AMERICAN Double Sleever. 
1—One Lay Shirt Finishing Table. 
1—PROSPERITY 119 -PO Press. 
1—PROSPERITY 316 PO Press. 
1—PROSPERITY 651 PC Press. 
1—CISSELL Hosiery Dryer 8 Form. 
1—CHANDLER M | Button Machi 
1—Special Puff Iron. 
1—AMERICAN 25 Gallon Starch Cooker. 
60—Canvas Baskets on Casters. 
Write—Wire or Call New York—Stillwell 6-6666 
for Appointment to inspect 


Williams Laundry Machinery Co. Inc. 


37-16 -22nd Street, Long Island City 1, New York 
Serving the Industry for over 30 Years 














16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 


60” FLETCHER WHIRLWIND, 60” ZEPHYR AND 63” AMERICAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 





48” H HOFFMAN AMICO, FLETCHER “WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


120” RETURN FEED 2 ROLL AMERICAN and 100” COLUMBIA FLAT- 
WORK IRONERS, MOTOR DRIVEN. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N: Y. 7028-4 





AVAILABLE NOW IN YOUR LOCALITY. Bargains in good, used equip- 
ment. MARTIN EQUIPMENT CORPORATION, 789-C Hertel Avenue, Buf- 
falo, New York. 7064-4 





METAL CYLINDERS—TO REPLACE WOOD OR METAL, in any size or 
type of laundry or drycleaning washer. Made of stainless steel or 
black metal, increase capacity, efficiency. Write for prices, giving 
size, number of partitions and doors, use of washer. PROBST BROTHERS, 
1221 Wade St., Indianapolis 3, Indiana. 7096-4 
PROSPERITY 2 GIRL SHIRT UNIT CONSISTING OF THE FOLLOWING 
PRESSES :—COLLAR AND CUFF, BOSOM, YOKE and TWO LAY SLEEVE 
PRESS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 8074-4 








15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten adn Street, ee 6, N. Y. 8073-4 


AMERICAN TILTOR ‘ ‘GIRL SHIRT U; UNIT. ‘THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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REBUILT 
LAUNDRY 
MACHINERY 


By the Largest Company Specializing 


in Rebuilt Laundry Machinery 


CUMMINGS-LANDAU 


LAUNDRY MACHINERY CO., INC. 
MANUFACTURERS + REBUILDERS + DISTRIBUTORS 


305-17 Ten Eyck Street 
Brooklyn 6, N.Y. 


HYacinth 7-1616 








MACHINERY FOR SALE (Cont'd) 


5 WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 








IMPERIAL LAUNDRY MACHINERY COMPANY, 245 Huron Street, 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942, American 8-roll ironer; American 6-roll ironer, Ellis 
54x120” 9-pocket stainless washer, American Cascade 42x84” washer, 
Troy 42x72” washer, American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses, Hoffman 42x90” tumbler, Huebsch 36x30” bl 
Hoff: and Ameri 48” and 60” laund it 





tractors for or 

Hoffman 140-F unit used two months, American 30x48” Petroleum walt 
with filter, still, etc., brand new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit, Columbia synthetic unit. 9069-4 


FLASH: TWO AMERICAN 120” STANDARD LATEST TYPE STREAM- 
LINED FLATWORK IRONERS. IN EXCELLENT MECHANICAL CONDI- 
TION AND READY FOR IMMEDIATE DELIVERY. THESE TWO IRON- 
ERS REPRESENT EXCELLENT IRONER VALUE. INSPECTION INVITED. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9039-4 


HOPKINS TULL 2 DOOR COMBINATION CURTAIN AND BLANKET 
DRYERS. PANTEX 60x24” CURTAIN AND DRAPE PRESS. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, 
N. Y. 9162-4 


IMPERIAL Laundry Machinery Co., 245 Huron St., Brooklyn, N. Y. 
Ev-9-6585, has a stock of new and rebuilt equipment on floor ready 
for i prices and terms; one year guarantee. 
Individual hi or plete plants for laundry, synthetic and 
drycleaning furnished. List the machines you have for sale 

9001-4 

















os hi 
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MACHINERY FOR SALE (Cont'd) 


44x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 3 
POCKET MONEL WASHER. 24x36” 1 POCKET 1 DOOR MONEL WASHER. 
BOTH MOTOR DRIVEN. CUMMINGS-LANDAU Laundry Machinery Co., 
Inc., 313 Ten Eyck St., Brooklyn 6, N. Y. 9278-4 








48 x 120” SMITH DRUM, 12 COMPARTMENT 12 DOOR: 
AMERICAN MASTER CASCADE 12 COMPARTMENT 12 DOOR, DIRECT 
MOTOR DRIVEN, DOUBLE END DRIVE, MONEL METAL WASHERS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9317-4 


48 x 126” 





AMERICAN 4 ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
N. Y. 9318-4 





Prosperity Power Circle Double-Lay, Double Sleeve Press. Reasonable. 
PEERLESS LAUNDRY CO., 1443 E. 120th St., Cleveland, Ohio 9344-4 





One American Triple Head (Collar and Cuff) Press $200. One American 
Shirt Body Press $200. One American Shirt Body Press $250. One all 
metal washer, bronze cylinder, belt driven, size 31” x 26”, $300, One 
sleeve form $35. All in good condition. Located in Connecticut. Send 
inquiries to: Box 9354, STARCHROOM LAUNDRY JOURNAL. -4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3, 6 or 9 COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 








2 new Prosperity 4-girl shirt units. Write or telephone George N. Vander 
May, Little Falls Laundry, Little Falls, N. J. (Little Falls 4-0400.) 9399-4 





36 x 54” Vorclone drycleaning washer, belt driven, 36 x 24” Huebsch 
gas heated tumbler, Prosperity all press shirt unit. Peerless Laundry, 
336 Second Street, Elyria, Ohio. 9399-4 





2—American 10 lb. Airway tumblers. Can be seen in operation. Union 
Towel Supply, 2321 East 34th Street, Cleveland, Ohio. 9400-4 


AMERICAN ZONE-AIR 4 COIL STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9401-4 


” UNLOADING EXTRACTORS:—3 AMERICAN NOTRUX, 2 FLETCHER 
TWINTAINERS and 2 ELLIS. READY FOR PROMPT DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 9402-4 


2—60 x 96” MILLER 6 COMPARTMENT 6 DOOR STAINLESS STEEL 
WASHERS. MOTOR DRIVEN. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 307 Ten Eyck Street, Brooklyn 6, N. Y. 9431-4 


2—BERGER HYDRAULIC EXTRACTORS AND 2—44 x 84” MILLER 
WASHERS. IN VERY GOOD OPERATING CONDITION. ADDRESS: BOX 
9432, STARCHROOM LAUNDRY JOURNAL. 4 


2 2 AMERICAN TILTOR SHIRT UNITS. (except folding ‘tables) in n good © op- 
erating condition. One unit available now, other one later. Cascade 
Loundry Co., Des Moines, lowe. 9424-4 














BRAND NEW COOK, 49 LB. ‘WASHER FOR SALE. "CHEAP. “SOALCO 
PRODUCTS CO., 629 GROVE ST., JERSEY CITY 2, N. J. TEL.: WORTH 
2-4806. 9437-4 


CHICAGO | ‘LAUNDRY " DISMANTLES- DUE TO HOUSING "PROJECT. 
Never such bargains in high quality, well i d, used equif 

AVAILABLE IMMEDIATELY. One Ellis tumbler 48” x 120” with custom 
built gas heated equipment including ducts—piping—controls, well 
worth over $10,000. Nothing like it for terrific production. In perfect 
condition: $1,000. One Eight (8) roll 120” American flatwork ironer 
with Varidrive Synchrogear AC motor, speed range 600 to 1800 R.P.M. 
individually trapped, including Revolite padding: $5,500. One Six (6) 
roll 120” American standard flatwork ironer with four (4) lane spreader 
and electrically operated counters: $3,500. One Six (6) roll 120” Para- 
mount flatwork ironer: $2,500. One Six (6) roll 120” Troy flatwork ironer 
combined with gas heating unit, special troughs, and equipment for 
roller towel work. In superb operating condition. A bargain at $8,000. 
Price $2,500. Two Hoffman Amico motor driven 54” x 126”, 1000 pound 
capacity wood washers with one year old cylinders with Monel ribs, 
etc. Perfect condition: $900 each. Telegraph or phone CAlumet 5-4876. 
HIRAM GEORGE COHEN, INDIVIDUAL TOWEL COMPANY, 3258 South 
at. Lawrence Ave., beanies Mincis. 9435-4 








2—CHICAGO 100” 6-ROLL GAS HEATED IRONERS, REBUILT AND IN 
FIRST-CLASS CONDITION, READY FOR IMMEDIATE 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck St., Brooklyn 6, N. Y. 9268-4 


BUY U. S. DEFENSE BONDS 
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Complete LIQUIDATION Sale! 
$200,000 Laundry Machinery & Equipment 








xb We're liquidating the entire plant of the Keynote Laundry which was in 
operation as late as June 1951. If you’re in need of laundry equipment, 
check this list carefully. You’re sure to find a piece of much needed ma- 
chinery AT A PRICE YOU CAN AFFORD TO PAY. Everything within the plant 
MUST BE SOLD. Write, phone or wire your needs and we'll give you a 
quotation immediately. All equipment can be seen in operation. LET’S 
HAVE YOUR REQUEST TODAY. All mail orders accepted subject to prior sale. 





6—Bishop Laundry Reels 

350 Sets KeyTag Arms & Pins 

6—Vertical Sleevers 

4—Collar Shapers 

3—Unipress Mushrooms, 19” 

1—Prosperity Mushroom, 19” 

1—51” Prosperity Tapered Garment Press 

5—Prosperity Complete Shirt Units 

1—American Tiltor Unit 

1—51” Prosperity Garment Press 

2—Chandler Button Machines on stands 

2—Singer Darning Machines on table 

1—8 form Cissell Sock Machine 

1—25” Huebsch Napkin lroner with fluffer 

1—20” Huebsch Hanky Ironer with fluffer 

2—36 x 30” Perry Tumblers, 4 coil—open end 
tumblers 

4—36 x 18” Huebsch Tumblers, 4 coil—open 
end tumblers 

4—36 x 30” Huebsch Tumblers, 4 :oil—open 
end tumblers 

1—Hanson Table Scale 

1—American 6 Roll 120” Flatwork lroner Motor 
and control with Revolite covering, Go Back 
Carrier and Rosenthal Tape Guide 

1—10 HP Booster Pump 

1—American Heat Reclaiming Corp. Heat Re- 
claimer with motor driven pump & valves, 
heating surface 400 square feet 

1—Toledo Dial Type Platform Scale, 250# bar 

1—Toledo Printoweight Electric Scale 

1—Water Softener with 60 x 120” tank, 60 x 
60” tank with Refinite mineral 


MISCELLANEOUS 


1—Complete American Laundry Machinery Pro- 
tecto Pin Shirt System with Lock-on Machine 
and Unclipper 

2—54” Notrux Extractors 

1—Addressograph 

1—Addressograph plate printer 

1—Addressograph Plate Cabinet with plates 

1—Cincinnati Time Clock 

1—National 6 Character Marking Machine 

1—Perfection 8 Character Marking Machine 

1—1Iron Fireman Stoker 

1—Welding Outfit (Gas) 


WASH ROOM 


4—44 x 84” ROBOT STAINLESS STEEL MOTOR DRIVEN 
WASHERS WITH AUTOMATIC WASHMAN 

1—44 x 44” ROBOT WASHER, STAINLESS STEEL, MOTOR 
DRIVEN WASHER WITH AUTOMATIC WASHMAN 

1—10 pocket, 10 door Wood, motor driven, double end 
drive wash machine, 4 button push station, reversing 
control panel 

1—36 x 54” motor driven, 2 pocket, 2 door wood washer 

4—Huebsch Automatic Valves 

1—Hoist-American Engineering, 1 Ton cable type, electric 
with tram rail 36’ long, 220-60-2 

2—54” AMERICAN NOTRUX EXTRACTORS (AIR CON- 
TROLLED OPERATION) 

4 Sets 54” Containers 

14 Wood Bundle Trucks 

5 Trucks, metal 

1—26” American Starch Extractor, Motor Driven 

1—30” American Motor Driven Extractor 


BOILER ROOM 


1—Gardner-Denver 10 HP Air Compressor, GE Motor 
1—Ingersoll-Rand 25 HP Air Compressor GE Motor 

1—3 HP single stage Air Compressor 

1—150 HP Kewanee Boiler with pumps and return system 
1—5 HP Westinghouse Double Stage Air Compressor 


EQUIPMENT LIQUIDATED FROM OTHER PLANTS 


2—Ellis Driers #10 42 x 96” All Monel Metal 8 Pocket 
Pullman type belt driven washers 

1—Ellis Drier #10 42 x 96” All Monel 10 pocket Pullman 
type belt driven washers 

1—48” Zephyr Open Type Extractor Motor Driven 

1—American 3 pocket All Monel Motor Driven Blanket 
washer 

3—48 x 120” Ellis Drier Co. 3 pocket Motor Driven Steam 
Heated Tumblers 

2—42 x 90” U. S. Hoffman 2 pocket Motor Driven Tumblers 

1—48 x 126” American Laundry Machinery 9 pocket “Y” 
Type All Monel Motor Driven Washers 

2—48 x 126” Ellis Drier Co. All Monel 24 pocket Motor 
Driven Washers 

1—8 roll American Laundry Machinery 120 inch Chest Type 
flatwork ironer with 4-speed Motor and Control 














ALL EQUIPMENT AC CURRENT 


220 volt, 60 cycle, 3 phase. Equipment can be in- 
spected on premises of Keynote Laundry in Chicago. 


Write, wire or phone your 1 diate! 


ILLINOIS LAUNDRY 
MACHINERY MFG. CO. 


3124 W. LAKE STREET 
CHICAGO 12, ILLINOIS 
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“SUCH POPULARITY 
MUST BE DESERVED”’ 


Three and a half times as 
many pages of display adver- 
tising. 

Twice as many inches of 
Buyers’ Guide Unit advertising. 

Three times as many adver- 
tisers. 


That's the margin by which ad- 
vertisers last year demonstrated 
their preference for the Annual 
Guidebook of the Laundry In- 
dustry over any other buyers’ 
gvide issue published for the laun- 
dry industry. 

The reason? It's the ‘quatieetan 
of features that makes STARCH- 
ROOM 's great Guidebook the out- 
standing laundry publication of 
the year—every year. 

Outstanding editorial feature 
contents, plus the operating guide, 
plus the buyers’ guide, plus the 
A. I. L. pre-convention guide make 
this issue a must for every ad- 
vertiser, because it is must reading 
for every laundry plant owner 
and operator. See pages 60 and 
61 for complete details. 

DON’T FORGET THE EARLY CLOS- 
ING DATES: 

AUGUST 15—FOR INSERTION 
ORDERS, SHOWING SPACE AND 
COLOR REQUIREMENTS. 


AUGUST 15—FOR COPY TO 
BE SET, PROOF TO BE SHOWN 


AUGUST 31—FOR FULLY 
PLATED COPY 


OCTOBER 5—PUBLICATION 
ATE 
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New, Improved PENSAL-B, packs. more 


productive manhours into every working day 


without increasing the payroll 





With New, Improved Pensal-B the washman’s 
job is easier. In addition, he can turn out more 
work each day. This means you are getting 
more manhours of work without “upping” 
your payroll. 


Modern Chemistry gives your Washmen 
“Extra Hands” 


By doing the “dirty work” faster and better, 
New, Improved Pensal-B has the effect of 
giving your washmen extra hands. 


Here are a few of the jobs New, Improved 
Pensal-B will do for you: 


e Simplify break operations by doing 

away with the need for watching break 
suds levels. 
Cut down the number of soap tanks now 
‘built’? each day. New, Improved 
Pensal-B replaces the soap used on 
the break. 


Cut down the number of heavy buckets 
of soap solution that now must be carried 
each day. New, Improved Pensal-B is 
added dry-to-the-wheel. 

e Give you a simplified method of handling 
family work, overalls and mop towels. 


Half a day will prove what we say: 


Thousands of laundries from coast to coast are 
adopting New, Improved Pensal-B, because it 
is simple to use. Even ‘‘green”’ help can use it. 
It fits readily into any washing formula. Use 
va? 1-lb. of New, Improved Pensal-B per 100-lbs. 
\8/ of load on the break for family work. Use it for 


linens, shirts, family work, colors, mop towels 
PENNSALT or overalls. Use regular soap-alkali solution on 
Progressive Chemistry for following operations. What could be simpler? 

CHEMICALS PORTE 


for lndustry » Agriceitare - Wesith + Heme 7 Laundry and Dry Cleaning Dept 
¢ Pennsylvania Salt Mfg. Co 
2075 Widener Building 
Philaclelphia 7, Pa. 


LAUNDRY AND DRY CLEANING PRODUCTS: Please rush me full information on New, Improved Pensal-B, and how 


it can fit into my plant routine 





Company 
Address 


City 





Advane iE 


Modernize Now! 





sage-Worfman 


U.S. HOFFMAN MACHINERY CORP. 105 FOUKTH AVENUE, NEW YORK 3. N. Y. 





